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Tk  hottest  new  comic  strips 
are  from  Copley  News  Service 


ANTOINEHE  &  CLEOPATRA 

Witty!  Lovable!  Liberated  (at  times)! 

A  strip  which  is  a  hit  with  women  ...  and  men! 

Daily  and  Sunday 

PEEWEE’S  PENCIL 

An  exciting  concept! 

A  fun  and  challenging  involvement  feature  for  children. 
Daily  and  Sunday 
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MAIL  TO:  Copely  News  Service 

P.O.  Box  1 90  San  Diego,  CA.  921 1 2 
(714)  299-3131 

Please  send  samples  of  Antoinette  &  Cleopatra 
and  PeeWee’s  Pencil 

Check  out  these  other  features; 

□  Bob  Englehart  -  Editorial  cartoons 

□  Phyllis  Schlafly  -  Opinion 

□  What’s  Your  Verdict?  -  Legal  Quiz 

□  Lansky's  Look  -  Topical  humor  panel 
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Foreign 

Correspondent. 


The  Swedish  newspaper 
Dagens  Nyheter  gets 
the  whole  story  with  A 
TFs  765 
and  810. 


At  Dagens 

Nyheter,  TI’s  765 

and  810  data  ter- 

minals  are  making 

headlines  by  helping  Stockholm’s 

reporters  gather  news  faster. 

And  gather  it  more  efficiently. 

The  17-pound  Sf/cwf  700* 
Model  765  portable  bubble  mem¬ 
ory  terminal  goes  where 
the  news  is.  And  its 
partner,  the  OMNI  800* 

810  R/0  printer,  puts 
that  news  at  an  editor’s 
fingertips. 

For  example,  Dagens 
Nyheter’s  reporters  take 
the  765  to  soccer  events, 
to  Riksdag  legislature 
sessions,  to  folk  festivals, 
and  to  the  polisstation 
(that’s  Swedish  for  police  station). 

They  enter  the  story  on  the 
765’s  typewriter-like  keyboard. 
They  edit  the  hard  copy  printout  on 
the  spot,  so  their  articles  are  more 
detailed  and  correct.  And  transmit 
them  at  high  speed  to  the  news¬ 
paper’s  host  computer.  Or  they 
can  hold  the  story  in  the  765’s  non¬ 
volatile  bubble  memory.  By  putting 
the  765  on  staff,  Dagens  Nyheter 
has  cut  communications  costs  by 


/  810 R/0  printer  is 

I  what  TI  is  dedicated  to. 

And  TI’s  over  200,000  data 
pP  terminals  shipped  world- 
T  wide  are  backed  by  the  tech¬ 
nology  and  reliability  that  comes 
from  over  30  years  of  experience 
in  the  electronics  industry. 

Supporting  TI’s  data  terminals 
is  the  technical  expertise  of  our 
worldwide  organization  of  factory- 
trained  sales  and  service  engineers. 
And  TI-CAREt,  our 
nationwide  automated 
service  dispatching  and 
field  service  manage¬ 
ment  information  system. 
That’s  why  TI  has  been 
appointed  the  official  computing 
company  of  the  1980  Olympic 
Winter  Games. 

If  you  would  like  more  infor¬ 
mation  on  the  Model  765  portable 
bubble  memory  terminal  or  Model 
810  R/0  printer,  contact  the  TI 
sales  office  nearest  you,  or  write 
Texas  Instruments  Incorporated, 
RO.  Box  1444,  M/S  7784,  no 
Houston,  Texas  77001,  ^  Qp\ 
or  phone  (713)  937-2016.^^/ 


over  80  percent. 

At  the  editor’s  desk,  the  810 
prints  out  what  the  765  sends  in, 
at  a  speedy  150  characters-per- 
second.  That’s  really  fast-breaking 
news.  The  765  and  810  terminals 
are  versatile  enough  to  gather, 
coordinate  and  transmit  infor¬ 
mation  from  remote  locations,  as 
fast  as  a  phone  call.  But  they’re 
both  equally  at  home  with  realtors, 
accountants  or  insurance  and 
travel  agents. 


XMOiyMPIC 

GAMES 

■■PlAaD 
■  ■1960 


Model  765 


OMNI  800  Model  810  Printer 

Producing  quality,  innovative 
products  like  the  765  portable 
bubble  memory  terminal  and  the 


Texas  Instruments 


•Trademarks  of  Texas  Instruments  tService  Mark  of  Texas  Instruments  Copyright  C 1979,  Texas  Instruments  Incorporated 


TkxAS  Instruments. 

Mfe  put  computii^  within  everytMie’s  reach. 
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Troy  Johnson  is  a  pint-sized  James 
Beard  who  can  whip  up  peanut  butter 
chocolate  fudge  with  the  best  of  cooks! 

Four  years  old,  Troy  is  one  of  dozens  of 
young  cooks  who’ve  shared  their  favorite 
recipes  with  St.  Petersburg  Times  readers 
in  a  weekly  column,  “Young  Cooks’  Book.” 
The  youngsters  who  contribute  to  this 
column,  and  who  turn  to  it  each  week,  are 
discovering  early  that  their  newspaper  is  an 
exciting  mix  of  ingredients,  with  something 
to  appeal  to  the  tastes  of  every  reader. 

The  popular  “Young  Cooks’  Book” 
began  after  a  story  featured  easy-to-do 
recipes  that  children  could  prepare.  Young 
people  who  like  to  cook  sent  in  more 
recipes.  So  did  parents  and  grandparents. 

Now,  in  every  Thursday’s  food  section, 
“Young  Cooks’  Book”  offers  yummy 
recipes  kitchen-tested  by  the  Julia  Childs 
and  James  Beards  of  tomorrow.  We  think 
it’s  a  fine  method  of  stirring  up  the  interests 
of  tomorrow’s  newspaper  readers. 

f  ptpraburg  iilimp^ 

FIOHIPAS  »fST  NEWSPAPER 

\  Evening  Independent  / 


1- 4 — New  York  Press  Association,  mid-winter  convention,  Americana  Inn, 

Albany. 

2- 4 — Mid-West  Circulation  Managers  Association,  annual  conference,  Ar¬ 

lington  Hotel,  Hot  Springs,  Arkansas. 

2-4 — Mississippi  Valley  Classified  Advertising  Managers  Association  and 
Classified  Telephone  Supervisors  Association,  Water  Tower  Hyatt 
House,  Chicago. 

4- 6 — New  York  State  Publishers  Association,  Kutsher's  Country  Club, 

Monticello,  N.Y. 

5- 10 — Newspaper  Advertising  Co-operative  Network  (NACON),  Islandia 

Hyatt  House,  San  Diego,  Calif. 

9-11 — Society  of  Professional  Journalists,  Sigma  Delta  Chi,  Region  2 
Conference,  Washington,  D.C. 

9-11 — Mid  America  Press  Institute,  "Writing  for  the  Reader”  seminar,  Bel 
Air  Hilton,  St.  Louis. 

11-13 — Texas  Daily  Newspaper  Association,  annual  meeting,  St.  Anthony 
Hotel,  San  Antonio. 

11-17 — Black  Press  Week. 

14-16— International  Circulation  Managers  Association,  Circulation 
Seminar,  Texas  Christian  University,  Fort  Worth. 

14-17 — National  Newspaper  Association,  Governmental  Affairs  Confer¬ 
ence,  Hyatt  Regency  Hotel,  Washington,  D.C. 

18-21 — International  Newspaper  Promotion  Association,  Circulation 
Promotion  Seminar,  Hyatt  O’Hare,  Chicago. 

18- 21 — Southern  Newspaper  Publishers  Association  Foundation, 

Leisure/Lifestyle  Sections,  Sheraton  Dallas  Hotel,  Southland 
Center,  Dallas. 

19- 22 — Inter-American  Press  Association,  mid-winter  board  of  directors, 

Hilton  Hotel,  Port-of-Spain,  Trinidad. 

21- 23 — America  East  Newspaper  Production  Conference,  Hershey  Motor 

Lodge,  Hershey,  Pa. 

22- 23 — Georgia  Press  Association,  advertising  seminar.  Century  Center 

Hotel,  Atlanta. 

23- 24 — Mississippi  Press  Association,  spring  workshop,  Ramada  Inn  Col¬ 

iseum,  Jackson. 

25-27 — Central  States  Circulation  Managers  Association,  Sheraton  Ritz 
Hotel,  Minneapolis,  Minnesota. 

29-30 — Illinois  Press  Association,  in  conjunction  with  Northern  Illinois 
Newspaper  Association,  Continental  Regency  Hotel,  Peoria,  III. 

29- 30 — Pacific  Northwest  Newspaper  Association,  annual  meeting,  Ben¬ 

son  Hotel,  Portland,  Oregon. 

30- 31 — Society  of  Professional  Journalists,  Sigma  Delta  Chi,  Region  4 

Conference,  Commodore  Perry  Motor  Inn,  Toledo,  Ohio. 

30-31 — Society  of  Professional  Journalists,  Region  12  Conference.  Shera¬ 
ton  Hotel,  Nashville. 

30-31 — National  Press  Photographers  Association,  Mid-Atlantic  Region 
Educational  Seminar  and  Business  Meeting,  Somerset  Marriott, 
Somerset,  N.J. 

30-Apr.  1 — Society  of  Professional  Journalists,  Region  5  Conference. 
Century  Center,  South  Bend,  Ind. 


7-10 — Inter-State  Circulation  Managers  Association  Convention,  Shera¬ 
ton  Inn,  Gettysburg,  Pa. 

9-11 — Newspaper  Research  Council,  Sheraton  Sand  Key  Hotel,  St. 
Petersburg,  Fla. 

18-20 — PNPA/IAMA  Advertising  Conference,  Penn  Harris  Motor  Inn,  Har¬ 
risburg,  Pa. 

23-25 — American  Newspaper  Publishers  Association  Convention, 
Waldorf-Astoria,  New  York  City. 

25-28 — Catholic  Press  Association,  Bahia  Mar,  Fort  Lauderdale,  Florida. 
29-May  2 — American  Society  of  Newspaper  Editors,  New  York  Hilton, 
New  York  City. 


6-8 — Ohio  Circulation  Manager’s  Assoc.,  Stouffer’s  Inn,  Dayton,  Ohio. 
6-9 — New  York  State  Circulation  Management  Association,  Hilton  Inn, 
Niagara  Falls,  N.Y. 
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Where  has 
the  retail  food 
advertais  gone 
in  SL  Louis! 


The  trend  to  place  morning  daily  had  one  ad  Louis  retail  food  market  for 

more  retail  food  advertising  each  day.  three  reasons, 

in  The  Third  Newspaper,  In  10  months  of  1978,  Circulation  of  754,294* 

a  group  of  28  newspapers  before  the  strike  began  at  44%  more  than  the  two 

serving  the  St.  Louis  metro  the  dailies.  The  Third  dailies  combined  Reader- 
area,  had  been  there  for  Newspaper  carried  five  ship,  high  and  intensive, 

some  time.  times  more  unduplicated  And  response,  with  86% 

But  on  Wednesday,  retail  food  lineage  than  its  of  women  interviewed 

January  17  and  24, 1979,  two  competitors  combined,  clipping  money-saving 

two  “Best  Food  Days”  for  In  1977,  the  superiority  coupons, 

the  dailies,  something  was  4  to  1.  In  1976,  3  to  1.  The  Third  Newspaper, 

new  was  dramatically  An  inexorable  trend.  First  in  results, 

demonstrated.  Smart  advertisers  use 

On  those  dates,  not  The  Third  Newspaper  to  .^.a-c.  Audit  9/30/78  for  27  suburban 

one  retail  food  ad  appeared  move  their  products  in  the  Newspapers,  70i9,934;  plus  our  new  28th 

.  ,1  .  1  -1  ,1  newspaper.  The  Alton  Citizen,  44,360, 

in  the  evening  daily;  the  prosperous,  it>l/2  billion  St.  Publisher’s  Statement  subject  to  C.A.C.  Audit. 


Suburban  Newspapers 
of  Greater  St.  Louis 

The  Third  Newspaper  That’s  First  in  St.  Louis 

North  Office:  9320  Lewis  &  Clark  Blvd.,  St.  Louis,  MO  63136  (314)  868-8000 
^Circulation  Audited  South  Office:  7020  Chippewa,  St.  Louis,  MO  63119  (314)  481-1111  Represented  Nationally  bvM— gl 

^ and  Certified  by  U.S.  SUBURBAN  PRESS,  INC 


Newsbriefs 


Photo  credits 


Compugraphic  to  buy  Quadex 

Compugraphic  said  this  week  it  agreed  in  principle  to 
acquire  the  privately-held  Quadex  Corp.,  of  Cambridge, 
Mass.,  for  147,000  common  shares. 

Value  of  the  transaction  comes  to  about  $6.2  million, 
based  on  Compugraphic's  closing  price  of  $42  a  share. 

Quadex  makes  text-processing  and  composition  equip¬ 
ment  and  expects  about  $3.3  million  in  revenues  for  the  fiscal 
year  ending  April  30. 

Agreement  is  subject  to  approval  by  directors  of  both 
companies  and  by  Quadex  holders. 


The  Racing  Scene 

18th  Annual  New  York  Racing  Association 
Photojournalism  Awards  Competition 


Sale  ends  anti-trust  suit 

Worrell  Newspapers  of  California,  Inc.  recently  dropped 
its  anti-trust  suit  against  publisher  Dean  Lesher  and  instead 
sold  its  Pittsburg  (Calif.)  Post  Dispatch  to  him. 

Worrell  had  charged  in  early  1977  that  Lesher  “pirated 
and  hired  several  key  employes  away”  and  “sold  ad  space 
below  cost  and  below  the  published  ad  rate.” 

Worrell  had  hired  the  law  firm  of  former  San  Francisco 
Mayor  Joseph  Alioto  to  challenge  Lesher.  The  case  was 
scheduled  for  trial  last  month. 

The  7,000  circulation  Post  Dispatch  was  one  of  the  few 
newspapers  in  Contra  Costa  County  not  owned  by  Lesher. 
The  76  year  old  publisher  first  bought  the  Walnut  Creek 
Courier  in  1947  and  changed  its  name  to  the  Contra  Costa 
Times.  Since  then,  he  has  acquired  more  than  a  dozen  small 
newspapers  in  California. 


'DUEL  OF  THE  CENTURY"-Paul  Bereswill 
First  Prize  Newsday 


Large  turnout  for  baseball  clinic 

A  Dodgers'  Baseball  Clinic  sponsored  by  the  San  Bernar¬ 
dino  (Calif.)  Sun  recently  drew  the  largest  crowd  of  any 
clinic  ever  held  by  the  National  League  team. 

About  2,500  fans  took  part  in  the  one-day  event  which  was 
held  both  indoors  and  outdoors  at  San  Bernardino  Valley 
College. 

The  Sun  promoted  the  clinic  with  in-house  ads,  news 
stories  and  flyers.  This  is  the  third  year  the  Sun  has  been 
involved  in  the  event.  The  newspaper  shared  sponsorship 
with  the  Valley  College  Baseball  Club.  The  City  of  San 
Bernardino  supplied  bleachers. 

Dodgers  Rick  Monday,  Jim  Lefebvre  and  Mark  Cresse 
began  the  day  with  separate  pitching,  catching  and  fielding 
clinics.  There  were  batting  cages  with  10  throws  for  250  and 
75  free  prizes,  including  autographed  bats,  balls  and  photos. 

The  college  handled  all  arrangements  for  the  event,  with 
the  Sun  picking  up  the  lunch  tab  for  the  25  persons  who  put 
the  clinic  together. 


'FRUSTRATED  STEEPLECHASER"-by  Daniel  B.  Farrell 
Third  Prize  New  York  News 


15  paper  companies  accused 

New  Hampshire's  attorney  general’s  antitrust  division 
filed  (February  16)  a  suit  in  U.S.  District  Court  against  15 
paper  companies,  accusing  them  of  price  fixing  and  customer 
allocation  since  1 965. 

Edward  E.  Lawson,  head  of  the  antitrust  division,  said  he 
would  ask  that  New  Hampshire’s  suit  be  consolidated  with 
litagation  filed  by  30  other  states,  most  of  which  will  be  heard 
in  U  .S.  District  Court  for  the  eastern  district  of  Pennsylvania 
at  Philadelphia. 

The  suit  alleges  the  1 5  paper  companies  conspired  to  fix 
prices  and  conditions  of  sale,  divide  customers  among  them¬ 
selves,  and  drive  out  competing  business  from  independent 
merchant  houses  who  would  not  co-operate  on  price-fixing. 

The  suit  was  filed  as  a  class  action  representing  New 
Hampshire  and  all  its  political  subdivision,  including  school 
districts  and  municipalities. 
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'SEATTLE  SLEW  BOUNDS  BACK"-Karen  Wiles 
Second  Prize  Newsday 


VVliat^  ahead  (or  neMrsiiaiior 
production  technoloiiyP 
Vdirro  looking  at  it 


The  people  you  see  here  are  mem¬ 
bers  of  the  Rockwell-Goss  research 
and  engineering  team.  They’re  the 
brains  behind  a  lot  of  breakthroughs 
in  print  production.  Rockwell-Goss 
has  more  than  350  engineers,  all  tops 
in  their  field.  That  gives  us  more 
R&E  strength  than  any  other  web 
offset  press  and  mailroom  equipment 
manufacturer  in  the  world. 

Reinforcing  that  stren^h  are 
two  of  the  most  accomplished  high- 
technology  resources  in  the 
world:  Rockwell  International’s 
corporate-wide  profusion  of 
scientists  and  engineers,  and  the 
Rockwell  Science  Center.  In  addi¬ 
tion,  dialog  with  the  largest  customer 
inst^lation  base  in  existence  and 


We  read  you. 

We're  Rockwell-Goss. 

with  industry  organizations  provides 
our  R&E  team  with  valuable  insights 
into  the  needs  of  both  publishers 
and  pressmen. 

Part  of  our  R&E  team  concen¬ 
trates  on  current  equipment  and  pro¬ 
cesses,  and  part  on  the  next  genera¬ 
tion  of  equipment.  Between  them, 
they’re  probing  everything  from 
Surface  Energetics  to  satellite  trans¬ 
mission  techniques.  Metallurgical 
advances  to  microfiche.  Sensors 
to  computer-controlled  systems. 
Lighter  weight  materials  to  lasers. 

The  goal:  to  anticipate  future 
needs  and  respond  accordingly. 


With  ever-better  presses,  mailroom 
equipment,  material  handling  sys¬ 
tems  and  overall  print  production 
systems. 

What’s  ahead  for  newspaper 
production  technology?  More  pro¬ 
ductivity  and  profitability  for  you 
— from  Rockwell-Goss. 

Graphic  Systems  Division, 
Rockwell  International,  3 100  South 
Central  Avenue,  Chicago,  IL  60650. 
Phone:  312/656-8600. 

^1^  Rockwell 

International 

...where  science  gets  dcwn  to  business 
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Unilateral  judgments 

The  decision  of  the  Michigan  Supreme  Court  (E&P,  Feb.  17, 
page  49),  which  found  that  a  trial  judge  acted  improperly  in 
barring  the  press  and  public  from  a  trial  simply  because  the 
defendant  requested  a  closed  hearing,  is  one  that  should  be 
noted  by  the  courts  and  news  media  in  every  state. 

The  Michigan  Court  said  there  is  a  “statutory  legal  right  of 
the  public  to  attend  the  sittings  of  every  court.”  Although  the 
right  to  a  public  trial  is  not  absolute,  it  said,  “at  a  minimum, 
the  trial  court  should,  at  a  hearing  open  to  all  interested 
parties,  take  testimony  on  reasons  for  closing  a  trial,  explore 
constitutional  and  statutory  validity  of  any  justifications  for 
exclusion  and  determine  whether  any  less  restrictive 
mechanisms  exist.” 

Too  many  judges  all  over  the  country  in  recent  years  have 
made  unilateral  judgments  affecting  press  and  public  in 
their  courtrooms.  They  have  assumed  the  right  to  make  such 
decisions  without  hearing  and  without  argument,  usually  at 
the  request  of  the  defense  and  over  the  protests  of  prosecu¬ 
tion  and  press. 

In  New  Jersey,  a  judge  ruled  Myron  Farber  of  theNeiv  York 
Times  in  contempt  of  court  and  ordered  him  sent  to  jail 
without  “a  hearing  open  to  all  interested  parties.”  Unfortu¬ 
nately,  that  state’s  highest  court  avoided  a  decision  on  that 
issue. 

Newsmen  are  sometimes  accused  of  arrogance  when  they 
defy  the  order  of  a  court  which  they  believe  to  be  illegal  or 
unjustified.  Jurists  are  just  as  arrogant,  in  our  opinion,  when 
they  refuse  to  subject  their  judgments  affecting  press  and 
public  to  examination  and  argument. 

Graduates  and  jobs 

The  experience  of  most  of  the  last  class  of  graduates  from 
the  nation’s  schools  and  departments  of  journalism  indicates 
newspaper  editors  and  publishers  are  gearing  up  for  bigger 
and  better  news  departments  and  coverage. 

Almost  everyone  wondered  what  would  become  of  the 
16,000  graduates  in  the  current  job  market.  A  report  by  The 
Newspaper  Fund  reveals  about  5,500  of  them  got  news  jobs 
on  dailies,  weeklies  and  wire  services,  and  about  3,600  of 
those  went  to  dailies.  This  compares  with  2,500  who  took  jobs 
on  dailies  the  previous  year.  That  is  the  largest  number  of 
jobs  offered  in  the  last  four  years. 

It  is  predicted  there  will  be  25%  more  families  in  this 
country  by  1990  which  favors  solid  newspaper  growth.  It 
looks  like  newspapers  are  gearing  up  to  handle  it. 
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Letters 


PARTICIPATION 

No  one  paid  much  attention  to  our 
worker  participation  experiment  at  the 
Minneapolis  Star  and  Tribune  back  in 
1972.  That  was  fortunate  for  us,  for  ex¬ 
periments  of  this  nature  are  best  carried 
out  in  the  early  stages  without  a  lot  of 
publicity.  However,  in  the  past  year,  the 
Harx’ard  Business  Review,  the  Atlantic- 
Monthly,  your  own  publication  (E&P 
Feb.  3,  1979),  and  a  host  of  university 
graduate  students  have  written  about  our 
experiment.  Daniel  Zwerdling  even  cited 
our  experiment  on  a  book  called  Democ¬ 
racy  At  Work,  published  in  1978. 

The  article  in  your  publication,  written 
by  Celeste  Huenergard,  generally  de¬ 
scribed  the  situation  at  the  Minneapolis 
Star,  but  I  think  the  following  points 
should  be  made: 

1)  Ste''c  Isaacs  was  a  welcome  addi¬ 
tion  to  the  ranks  of  participants  in  the 
process  in  Minneapolis,  but  he  was  the 
beneficiary  of  about  5  years  of 
groundwork  that  had  been  done  before 
he  arrived.  He  brought  with  him  a 
healthy  intent  to  expand  the  process  in¬ 
to  new  areas. 

2)  The  joint  labor-management  com¬ 
mittee  which  is  the  framework  for  this 
non-advisary  process,  came  about  only 
after  months  of  discussion  over  a  Guild 
proposal  at  the  bargaining  table  in  1972. 
An  early  ally  of  the  Guild  in  this  matter 
was  Charles  Bailey,  editor  of  the  Min¬ 
neapolis  Tribune.  It  wasn't  an  easy  thing 
to  begin  the  experiment  and  no  one  else 
should  expect  it  to  happen  without  a 
great  deal  of  patience  and  hard  work.  In 
many  ways  it  is  more  difficult  than  col¬ 
lective  bargaining. 

3)  Although  Isaacs  may  have  found  us 
discussing  air  conditioning  in  the  first 
meeting,  we  actually  had  dealt  with 
many  more  serious  matters  in  the  first  5 
years — ranging  from  staff  size,  news¬ 
room  budgets,  a  decision  about  what 
kind  of  paper  the  Minneapolis  Tribune 
was  going  to  be  (a  state  paper  as  opposed 
to  a  regional  paper,  was  the  decision), 
quality  of  the  paper  (both  Star  and 
Tribune)  to  even  the  question  of  who  the 
next  editor  of  the  Star  would  be.  (In  all 
cases,  the  Guild  had  conceded  that  after 
the  discussions,  the  management  would 
always  make  the  final  decision).  Meeting 
once  a  month,  these  committees  find 
many  things  to  discuss. 

4)  We  now  have  a  Joint  management- 
labor  committee  in  at  the  St.  Paul  Dis¬ 
patch  and  Pioneer  Press.  This  experi¬ 
ment  is  in  the  very  early  stages,  and  the 
patterns  may  be  quite  different  than  in 
Minneapolis.  Each  plant  seems  to  de¬ 
velop  a  somewhat  different  kind  of  pro¬ 
gram,  depending  on  the  desires  and 
needs  of  the  management  and  the 
employees.  There  is  no  monolithic  plan. 


5)  The  adversary  system  of  collective 
bargaining  and  grievances  continues  in 
another  forum.  In  the  adversary  system, 
we  continue  to  have  grievances,  bargain¬ 
ing  contracts,  take  strike  votes  .  .  .all of 
the  conventional  characteristics  of  the 
bargaining  system.  Some  problems  be¬ 
long  in  one  system;  other  problems  be¬ 
long  in  the  other. 

John  Carmichael 
(Carmichael  is  executive  secretary  of  the 
Newspaper  Guild  of  the  Twin  Cities.) 


but  scientific,  but  we  did  learn  quite  a  bit 
from  it.  The  survey  was  printed  for  six 
consecutive  days. 

For  example,  as  a  result  of  reader  re¬ 
quests,  we  are  adding  a  Saturday  stock 
page,  addng  the  Erma  Bombeck  column, 
expanding  our  sailing  coverage  and 
dropping  such  things  as  a  national  gossip 
column  and  our  bridge  column.  The  lat¬ 
ter  scored  the  poorest  of  all  our  features. 

Edward  D.  Casey 
(Casey  is  executive  editor  of  Annapolis 
(Md.)  Capital-Gazette.) 


DRIVEL 

I’m  sure  Steward  H.  Benedict’s  last 
paragraph  of  “Barbaric  Copy’’  (E&P, 
January  27)  is  tongue-in-cheek,  and 
perhaps  others  have  accepted  the  chal¬ 
lenge,  too: 

•  Continue  on 

•  Pondered  over 

•  Heading  up 

•  Revert  back 

And  this  without  comment  on  such 
drivel  as  “ad  infinitum  .  .  .  ,’’ and  “suf¬ 
fice  it  to  say  that  .  .  .  .”  (I  do  like 
“philological  fungus  .  .  .  .’’) 

Keep  it  up,  Stewart,  and  know  that 
there’s  an  organization  called  the  Society 
for  the  Advancement  of  Good  English. 
When  1  receive  my  application.  I’ll  make 
copies  and  forward  one  on  to  you.  (There 
goes  that  tongue  again.) 

John  F.  Holtz 

39  Colby  Street 
Rochester,  NY  14610 

i/i  H/i 

SURVEY  RESULTS 

In  this  day  and  age  when  people  seem 
to  be  criticizing  everything,  we  were  flat¬ 
tered  that  61%  of  our  readers  judged  our 
newspaper  to  be  “above  average”  and 
only  5%  rated  it  “poor.” 

Being  in  both  the  Washington  and  Bal¬ 
timore  metropolitan  markets,  local  news 
is  our  bread  and  butter.  We  were  ex¬ 
tremely  pleased  to  note  that  90%  of  our 
readers  judged  our  local  news  coverage 
as  “good”  or  “excellent.” 

We  are  well  aware  of  the  fact  that  such 
in-paper  readership  polls  are  anything 
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EDITOR'S  COMMENT! 

Norman  Hagg 
Managing  Editor 
The  Times-Union 
Warsaw,  Indiana 

“An  excellent  staff  of  New  York  Times  News 
Service  writers  and  columnists  has  given  our 
readers  an  in-depth  exposure  to  a  broad  scope  of 
news  topics.  Your  Pony  Wire  is,  by  any  standard, 
a  valuable  addition  to  our  newspaper.” 


8l|e  JTelu  j{ork  8tmr0 

■  NEWS  SERVICE 
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Janet  Domowitz 
Book  Editor 

The  Christian  Seience  Monitor 


Every  week,  some  400  books  come  off  the 
presses  and  find  their  way  to  the  Book  Editor’s 
desk  In  a  year  or  so,  the  best  books  will  have 
sorted  themselves  out.  But  Janet  Domowitz 
needs  to  sort  them  out  now. 

In  making  her  selections,  she  draws  on  her 
own  many  interests,  ranging  from  theater  and 
art  to  history  and  sociology.  Then  the  challenge 
is  to  pair  up  a  book  of  some  importance  or  charm 
with  a  reviewer  who  can  write  about  it 
knowledgeably  and  gracefully. 

Her  ability  to  make  a  winning  match  plus 
her  experience  in  various  editing  slots  on  the  | 
Monitor  add  a  valuable  dimension  to  the  daily 
book  reviews  and  weekly  book  page.  And  now, 
in  the  monthly  book  section,  she  is  also  able  to 
cover  the  publishing  power  sphere,  reporting— 
through  interviews  and  special  essays— on  the 
authors  behind  the  books  and  the  publishers 
behind  the  authors. 

Janet  Domowitz  feels  that  books  are  not 
remote  from  something  called  “real  life,”  but 
that  the  books  people  read — and  don’t  read — 
change  their  lives.  She  welcomes  the  opportunity 
to  introduce  readers  to  new  patterns  of  thought, 
and  above  all,  to  the  books  worthy  of  changing 
their  lives. 

Book  coverage  that  opens  the  door  to 
new  ideas  helps  make  the  Monitor  a  newspaper 
relied  on  by  subscribers  in  144  countries... 
and  by  the  nearly  16 
million  readers  of  the 
202  newspapers  world- 
wide  subscribing  to 
The  Christian  Science 
Monitor  News  and 

Photo  Service.  A  way  of  seeing. 
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Every  Saturday  since  1884 


Tribune  Co.  to  merge  Palo  Alto  Home  tv  centers 
and  Redwood  City  dailies  SeS^f  !n  *1 990s 


The  merger  of  the  Palo  Alto  (Calif.) 
Times  and  the  Redwood  City  (Calif.) 
Tribune  will  occur  April  2  with  the  deliv¬ 
ery  of  a  new.  peninsula-oriented  news¬ 
paper,  the  Peninsula  Times  Tribune,  to 
the  doorsteps  of  66,200  subscribers  from 
Belmont  to  Cupertino. 

The  announcement  was  made  by 
Harry  L.  Millet,  president  of  Peninsula 
Newspapers  Inc.,  a  subsidiary  of  the 
Tribune  Co.  of  Chicago  and  parent  or¬ 
ganization  of  the  two  newspapers.  Mil¬ 
let,  62,  who  has  served  PNl  for  43  years, 
is  the  architect  of  the  plan  to  combine  the 
two  newspapers. 

“Newspapers  throughout  the  country 
are  going  to  be  watching  to  see  how  suc¬ 
cessful  we  are,”  PNI  general  manager 
Frank  J.  O'Neill  said.  “They'll  be  watch¬ 
ing  to  see  if  we  can  bring  out  a  brand  new 
product  in  an  area  where  two  papers 
have  been  delivered  for  more  than  half  a 
century  and  produce  something  that  will 
satisfy  readers  and  advertisers. 

The  Times  is  86  years  old;  the  Tribune 
is  56. 

O'Neill  said  the  Times  Tribune  will  be 
a  multi-editioned  afternoon  newspaper 
published  Monday  through  Saturday. 

“We  want  to  offer  our  readers  more 
local  news  as  well  as  expanded  regional, 
state,  national  and  world  coverage,” 
O'Neill  said. 

Headquarters  for  the  Times  Tribune 
and  all  production  facilities  will  be  at  the 
Times  Building,  245  Lytton  Ave.,  Palo 
Alto.  The  Redwood  City  plant,  901  Mar¬ 
shall  St.,  will  be  retained  and  will  house 
branch  editorial,  classified  advertising 
and  display  advertising  offices  and  a  na¬ 
tional  advertising  office. 

“Our  editorial  staff  will  be  expanded 
in  order  to  improve  our  local  coverage,” 
O'Neill  said. 

Family  Weekly  will  be  added  to  the 
Times  Tribune  every  Saturday.  There 
will  be  several  editions,  he  said,  and 
zoned  pages  for  local  coverage.  North 
zone  editions  will  be  delivered  in  Bel¬ 
mont,  San  Carlos,  Redwood  City  and 
Woodside.  Central  zone  editions  will  be 
delivered  in  Menlo  Park,  Atherton,  Por- 
tola  Valley,  Palo  Alto,  East  Palo  Alto 
and  Stanford.  Southern  zone  editions 
will  be  delivered  in  Los  Altos,  Los  Altos 
Hills,  Mountain  View.  Sunnyvale  and 
Cupertino. 

The  second  section  will  be  different  in 


each  zone,  containing  local  news  for  that 
zone,  and  page  one  news  also  may  vary 
from  zone  to  zone. 

The  newspaper  will  be  politically  in¬ 
dependent,  O'Neill  said. 

O’Neill  said  the  Times  Tribune  will  be 
tuned,  in  part,  to  Peninsula  attitudes  and 
lifestyles  identified  in  a  survey  done  by 
the  market  research  firm  of  Yan- 
kelovitch,  Skelly  and  White  Inc. 

“According  to  the  survey,  we’ve  got  a 
young  (42%  are  35  or  younger),  upbeat 
population,  including  many  different  life¬ 
styles.”  he  said.  “They're  on  the  move, 
and  they’re  looking  for  a  paper  that  gives 
them  news  of  the  area  they  live  in  but  not 
confined  by  artificial  boundaries. 

“They’re  not  completely  satisfied  with 
the  metropolitan  newspapers.  The 
people  who  live  in  San  Carlos  are  in¬ 
terested  in  what's  happening  to  people  in 
Palo  Alto  and  are  likely  to  shop  in  the 
San  Antonio  shopping  center  in  Moun¬ 
tain  View.  Nine  out  of  10  shop  on  the 
Peninsula.” 

Millet  said  the  advent  of  the  new 
newspaper  would  not  have  a  significant 
impact  on  local  weeklies  or  on  nearby 
metropolitan  papers. 

“The  weeklies  still  will  be  covering 
their  particular  localities,”  Millet  said. 
“We're  not  stepping  on  the  metropolitan 
papers'  toes  because  our  main  goal  is  to 
produce  a  better  paper  in  the  area  of  our 
present  circulation.” 

Still,  O’Neill  said,  the  new  newspaper 
may  have  a  “disturbing”  impact  on 
nearby  metropolitan  papers,  the  San 
Jose  Mercury  and  News  and  the  San 
Francisco  Examiner  and  Chronicle. 

“In  general,  suburban  newspapers  in 
the  bay  area,  including  the  Times  and 
Tribune,  are  doing  very  well,”  he  said. 
“Our  expansion  is  going  to  mean  the 
metropolitans  are  going  to  increase  their 
efforts  on  the  peninsula.  I’m  sure.” 

O’Neill  said  both  the  Times  and 
Tribune  have  increased  their  circulation 
in  the  past  year.  The  immediate  goal  for 
the  Times  Tribune,  he  said,  is  to  increase 
the  current  combined  circulation  of 
66,200  to  70,000  by  the  end  of  the  year. 

A  special  weekly  publication  for  the 
city  of  Mountain  View  will  be  introduced 
April  4  to  give  the  area  full  coverage, 
O’Neill  said. 

PNI’s  two  other  publications,  the  Val¬ 
ley  Journal  and  the  Times  Gazette,  will 
continue  to  be  published  weekly. 


Electronic  information  systems  won't 
be  a  serious  threat  to  conventional  news 
publishing  for  the  next  decade,  but  by 
the  mid-1990s  their  inroads  into  the  home 
could  substantially  impact  the  news  in¬ 
dustry. 

According  to  the  Arthur  D.  Little 
study  of  the  Impact  of  Electronic  Sys¬ 
tems  on  News  Publishing  through  1992, 
whether  that  impact  is  threat  or  oppor¬ 
tunity  depends  largely  upon  the  pub¬ 
lishers  themselves.  “Those  who  are  able 
to  break  away  from  their  traditional  roles 
as  newspaper  or  magazine  publishers 
and  become  broad-based  ‘information 
providers'  will  find  important  additional 
channels  for  marketing  their  news  and 
information  services,”  said  Donald 
Sparrow,  director  of  the  study. 

Sparrow  based  his  observations  on  the 
outcomes  of  four  different  scenarios  trac¬ 
ing  the  implications  of  various  develop¬ 
ments  that  might  effect  the  timing,  form, 
and  role  of  electronic  media  in  the  mass 
market.  A  number  of  forerunners  of  var¬ 
ious  types  of  systems  already  are  or  are 
about  to  be  tested.  The  British  Post  Of¬ 
fice  began  a  pilot  trial  of  its  interactive 
Prestel  system  last  fall  and  similar  sys¬ 
tems  are  being  developed  in  Canada, 
Japan  and  France.  Broadcast  tv  text  sys¬ 
tems  are  in  use  in  the  United  Kingdom 
(Ceefax  and  Oracle)  and  under  develop¬ 
ment  in  the  United  States,  France  and 
elsewhere.  Home  video  cassette  record¬ 
ers  and  personal  computers  are  early 
models  of  the  home  information  center 
with  storage,  display  and  processing 
facilities. 

The  scenarios  developed  possible 
timetables  for  the  development  and  mar¬ 
ket  penetration  of  three  major  types  of 
home  electronic  media:  broadcast  tv 
text,  interactive  database  services,  and 
home  information  systems,  as  well  as 
evolutionary  changes  in  newspapers. 
The  business  impacts  and  economics  of 
each  course  of  events  for  news  pub¬ 
lishers,  equipment  suppliers,  advertis¬ 
ers,  and  other  industry  participants  are 
explored  in  some  detail. 

Noting  that  the  driving  force  behind 
household  penetration  of  electronic 
equipment  will  not  be  the  consumer's 
need  for  better  news  and  information 
services.  Sparrow  said  the  key  element 
will  be  consumer  perceptions  of  the  new 
media’s  entertainment,  educational  and 
convenience  values.  He  believes  that 
(Continued  on  page  40) 
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Central  data  bank  scores  well  in  poll 

Newspaper  Ad  Bureau  expands  service  .  .  . 


By  John  Consoli 

While  the  Audit  Bureau  of  Circula¬ 
tions’  newspaper  audience  data  bank 
struggles  to  survive  as  a  result  of  a  lack 
of  participation  by  newspapers,  a  vast 
majority  of  newspaper  advertising 
executives  believe  there  is  a  definite 
need  for  some  kind  of  data  bank,  accord¬ 
ing  to  a  nationwide  survey  conducted  by 
Belden  Associates  last  week. 

Belden  polled  219  newspaper  advertis¬ 
ing  executives  in  the  country’s  top  200 
markets  and  found  that  69%  feel  some 
kind  of  central  data  bank  is  necessary.  At 
the  same  time,  however,  only  6%  feel 
that  ABC  data  bank  has  benefited  their 
newspapers  a  “great  deal”  and  22%  feel 
the  ABC  data  bank  has  benefited  their 
newspapers  “some.”  Another  49%  feel 
the  ABC  data  bank  has  benefited  their 
newspapers  “very  little”  or  “none.” 

The  study,  conducted  by  the  Dallas- 
based  marketing  research  company  at  its 
own  expense,  was  timed  to  coincide  with 
the  meeting  of  the  ABC  board  which 
began  on  Wednesday  (February  21)  in 
Boca  Raton,  Florida. 

Joseph  Belden  said  the  survey  was 
conducted  because  his  firm  is  the  largest 
single  supplier  of  ABC  data  bank  infor¬ 
mation.  He  said  a  copy  of  the  survey 
results  was  given  to  Bob  Roberts, 
vicepresident/marketing  services  of 
ABC.  The  status  of  the  ABC  data  bank 
was  expected  to  be  one  of  the  major  top¬ 
ics  to  be  discussed  at  the  board  meeting. 

Among  the  other  Belden  survey  re¬ 
sults: 

•  Only  15%  of  those  newspaper  ad 
executives  polled  are  “very  satisfied” 
with  the  ABC  data  bank.  Another  28% 
are  “somewhat  satisfied,”  while  30%  are 
“not  too  satisfied.” 

•  36%  of  those  newspaper  ad  execs 
polled  feel  a  lack  of  newspaper  participa¬ 
tion  has  kept  the  ABC  data  bank  from 
succeeding. 

•  49%  think  the  ABC  data  bank,  as  it 
is  presently  constituted,  should  be  con¬ 
tinued  and  29%  think  it  should  be  discon¬ 
tinued.  The  other  22%  don’t  know. 

•  56%  feel  if  some  kind  of  data  bank  is 
maintained,  each  newspaper  should  sup¬ 
ply  its  own  data,  while  34%  feel  some 
central  agency  should  make  the  mea¬ 
surements  for  all  markets. 

•  58%  feel  that  the  entering  of  data  be 
up  to  each  newspaper  while  32%  feel  it 
should  be  made  mandatory  by  a  central 
agency  whether  a  paper  agrees  or  not. 

The  later  two  points  are  where  the 
problem  lies,  according  to  Belden. 
“While  newspapers  in  the  Top  200  mar¬ 
kets  are  very  much  in  favor  of  there 
being  some  sort  of  central  data  source. 


they  don’t  really  want  to  give  up  their 
prerogatives  to  decide  whether  or  not 
their  figures  will  be  included  in  the  data 
bank.  This  is  somewhat  of  a  contradic¬ 
tion.” 

In  a  move  which  appears  calculated  to 
shove  the  ABC  Data  Bank  out  of  busi¬ 
ness,  the  Newspaper  Advertising  Bureau 
said  it  will  computerize  its  audience  data 
bank  operation. 

The  Bureau  has  begun  distribution  of 
its  seventh  compilation  of  current  news¬ 
paper  research  which  includes  audience 
statistics  for  162  newspapers  with  48%  of 
the  total  daily  circulation  in  the  U.S.  and 
75%  of  the  circulation  in  the  top  100  U.S. 
markets. 

The  Bureau  began  distributing  these 
audience  studies  to  advertisers  and  ad 
agencies  this  week.  It  said  it  plans  to 
make  these  studies  available  in  a  com¬ 
puterized  format  at  a  later  date. 

In  contrast,  the  ABC  data  bank  has 
information  for  only  106  newspapers  in 
54  U.S.  markets  and  only  42  are  in  the 
top  100. 

According  to  Leo  Bogart,  executive 
vicepresident  and  general  manager  of  the 
Bureau,  all  the  surveys  provide  compati¬ 
ble  audience  and  penetration  data  for 
“yesterday”  readership  measured  by  a 
standard  procedure  and  broken  down 
along  demographic  lines  according  to  the 
American  Association  of  Advertising 
Agencies’  classification  system. 

The  Bureau  is  proceeding  to  make  this 
information  available  in  a  computerized 
format  and  thus  expects  it  to  become 
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even  more  valuable  to  advertisers  and 
agencies,  Bogart  said. 

Bogart  said  the  Bureau  has  also  de¬ 
veloped  procedures  for  extending  the 
data  base  into  two  additional  areas  of 
interest  to  advertisers:  (1)  Reach  and 
frequency  analyses,  using  a  statistical 
model  evolved  from  national  studies  of 
audience  accumulation  patterns  and  (2) 
estimates  of  total  one-time  and  cumula¬ 
tive  audiences  reached  by  schedules  of 
specific  newspapers.  These  figures  will 
project  actual  survey  results  to  estimate 
audiences  for  all  daily  papers  on  an  ad¬ 
vertiser’s  list.  Initially,  only  the  top  125 
markets  will  be  covered. 

“The  system  will  report  newspaper 
data  for  each  Standard  Metropolitan 
Statistical  Area,  but  it  will  also  provide 
information  for  primary  market  areas 
when  newspapers  supply  it  in  this  op¬ 
tional  form,”  he  said.  “Aggregate  news¬ 
paper  audience  estimates  will  also  be 
provided  for  television  (ADl/DMA)  mar¬ 
keting  areas,  using  survey  information 
wherever  available. 

“Composite  audience  information  for 
all  newspapers,  broken  by  region  and 
city  size  groups,  is  available  from  recent 
national  surveys  by  W.R.  Simmons,  Inc. 
and  Audits  and  Surveys,”  Bogart  said. 
“It  should  be  kept  in  mind  that  since  the 
median-size  daily  has  a  circulation  of 
about  13,000,  the  collection  of  audience 
data  for  1762  daily  newspapers  presents 
a  different  measurement  problem  than  in 
other  forms  of  media  research.” 


FOUR  PUBLISHERS  of  paid  weekly  newspapers  in  Morris  County,  New  Jersey 
have  joined  together  to  publish  a  common  leisure  living  section  to  be  carried  in 
each  of  their  newspapers,  giving  it  a  total  circulation  of  26,500.  The  section  is 
called  Time  Out  and  will  concentrate  on  entertainment  news  of  Morris  County,  as 
well  as  carry  a  joint  classified  ad  section.  Reviewing  the  final  copy  of  the  first  issue 
of  Time  Out  are  (from  the  left)  publishers  Bill  Easton  of  the  Madison  Eagle  and 
Chatham  Courier,  Fred  Donatelli  of  the  Regional  Weekly  News,  George  Mitchell  of 
the  Citizen  of  Morris  County  and  Uidis  Grava  of  West  Morris  Star  Journal. 
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Ad  sales  rep 
raps  modular 
selling  idea 

By  Sam  Cremin 

The  plan  to  sell  more  national  advertis¬ 
ing  by  selling  modular  units  of  advertis¬ 
ing  with  improved  frequency  discounts  is 
a  weak  approach,  contends  Fred  Farrar, 
the  sales  marketing  executive  at 
Cresmer,  Woodward,  O’Mara  & 
Ormsbee,  Inc. 

“The  discount  sell  has  never  worked 
before.  Why  should  it  work  now?”  said 
Farrar.  “And  the  modular  sell  ...  is 
fine.  Newspapers  should  not  be  sold  to 
the  national  advertiser  in  line  units.  Yet, 
the  real  plus  in  selling  modular  units,” 
Farrar  noted,  “is  that  you  can  encourage 
the  advertiser  to  buy  units  that  leave  the 
editorial  columns  and  also  encourage  the 
advertiser  to  buy  units  which  create  a 
greater  impact  on  the  reader.  These  ad¬ 
vantages  are  being  overlooked  in  the 
present  national  buy  plan.” 

Farrar  compared  the  buy  plan’s  selling 
of  eighth,  quarter,  half,  and  full  page 
units  to  the  classic  selling  of  the  1,000 
line  unit  since  both  emphasize  simplicity 
rather  than  effectiveness. 

The  1 .000  line  unit  sold  well  because 
the  price  was  easy  to  figure  and  the  pos¬ 
sible  size  dimensions  translated  easily 
into  the  rectangular  magazine  orientation 
of  many  executives. 

John  Bolster,  C.W.O.  &  O.’s  assistant 
New  York  sales  manager  pointed  out 
that  newspapers  have  long  been  looked 
at  as  a  stepsister  to  magazines  in  the 
national  advertiser’s  eye.  He  said  that 
the  story  of  the  newspaper  lay-out  man 
who  gets  the  proofs  of  a  Newsweek  or 
Time  magazine  ad  is  not  uncommon. 

Farrar  places  great  emphasis  on  show¬ 
ing  the  advertiser  how  to  make  the 
newspaper  work  for  him.  He  encourages 
the  advertiser  to  buy  modular  units 
which  fit  the  product  and  page  together. 

“The  box-shaped,  five  column  ad 
which  is  so  often  presented  to  newspa¬ 
pers  is  a  poor  unit.  A  longer  four  column 
ad  can  better  dominate  a  page,”  Farrar 
said.  “It  can  better  dominate  a  page.  It  is 
more  noticeable  to  the  reader,  and  easier 
for  the  newspaper  to  position.” 

Farrar  contends  that  ad  agencies  are 
biased  against  newspapers  because 
newspapers  are  difficult  to  work  with. 
Most  agency  creative  people  will  not 
custom  design  advertisements  to  the  ver¬ 
tical  scale  of  newspapers  unless  the 
manufacturer  advocates  them  first. 

In  his  national  sell  Farrar  emphasizes 
the  ways  that  an  advertiser  can  get 
greater  impact  with  less  newspaper 
space.  He  often  pushes  the  full  column 
half  and  quarter  page  ad. 

Farrar  feels  that  the  vertical  half  page 
with  one  color  cannot  only  dominate  the 
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page,  but  a  whole  spread.  Multiple  use  of 
this  unit  can  dominate  the  newspaper  on 
any  one  day. 

Another  of  Farrar’s  favorite  modular 
units  is  the  junior  half  page — vertical  ads 
which  are  a  half  page  wide  but  fall  just 
short  of  a  full  column  length.  One  advan¬ 
tage  which  Farrar  sees  to  these  vertical 
units  is  that  they  are  viewed  twice. 

Since  the  human  eye  scans  the  news¬ 
paper  page  in  a  z-like  motion — from  left 
to  right  across  the  top  of  the  page  and 
then  across  the  bottom  of  the  page  from 
left  to  right,  a  vertical  ad  gets  double 
exposure,  once  when  the  reader’s  eyes 
move  across  the  top  of  the  page  and 
again  while  scanning  the  bottom  of  the 
page. 

Farrar  also  feels  that  frequency  is  a 
must,  even  within  the  newspaper  itself. 
He  advocates  the  use  of  teaser  ads  to  go 
along  with  any  full  or  three-quarter  page 
ad. 

By  interspersing  small  teaser  ads  on 
the  corners  of  different  pages  throughout 
the  newspaper,  an  advertiser  can  im¬ 
prove  his  frequency  and  the  impact  of  his 
full  or  three-quarter  page  ad. 

Another  way  which  Farrar  feels  that 
newspapers  can  improve  their  relation¬ 
ship  with  the  national  advertiser  is  to 
increase  the  communications  between 
the  publishers,  editors  and  the  adver¬ 
tiser. 

“All  publishers  know  the  top  retailers 
in  their  town,”  Farrar  said.  “But  how 
often  do  newspaper  publishers  get  to¬ 
gether  with  the  national  advertiser?” 

Many  editors  and  publishers  are  well 
informed  with  the  national  economic  and 
political  issues,  so  are  the  national 
businessman.  Yet  they  infrequently  get 
together  to  discuss  these  issues.  This 
sort  of  industry  segregation  fosters  the 
view  that  newspapers  are  a  local  adver¬ 
tising  medium,  Farrar  said. 

Fired  staffers 
win  reinstatement 

The  14  editorial  employes  of  the  New 
Jersey  staff  who  were  dismissed  in  New 
Jersey  from  the  New  York  Daily  News 
had  seniority  rights  in  New  York  City, 
according  to  arbitration  announced  on 
February  20. 

The  Newspaper  Guild  victory  against 
the  Daily  News  management  upholds 
the  principal  of  seniority.  The  impact  of 
the  full  decision  was  still  not  yet  known. 

The  News  has  alerted  the  14  persons, 
according  to  News  spokesman  Jon 
Thompson,  and  the  question  is  now  how 
many  of  the  14  want  to  come  back  to  the 
News  and  how  many  of  them  are  senior 
to  those  in  New  York.  We  have  no  jobs 
for  14  more  people. 

“These  persons  who  were  laid  off 
with  the  termination  of  the  New  Jersey 
section  in  New  Jersey  have  to  decide 
whether  they  want  to  come  back  to  work 
momentarily.” 


Soft  news  trend 
in  newspapers 
worries  ad  exec 

By  Sam  Cremin 

Are  newspapers  taking  a  misstep  with 
their  new  special  interest  sections  and 
increased  number  of  feature  stories? 

Robert  Rees,  group  vicepresident  of 
Doyle  Dane  Bembach  fears  they  might 
be. 

In  an  address  at  the  February  lun¬ 
cheon  of  the  New  York  Chapter  of  the 
Newspaper  Advertising  Sales  Associa¬ 
tion,  he  said  that  newspapers  have  a 
charm  which  makes  them  indispensable. 
That  charm  is  news. 

News  gives  papers  the  capability  to 
reach  and  move  people  everyday.  It 
makes  them  one  of  the  most  powerful 
media  available  to  advertisers. 

Rees  interprets  the  new  New  York 
Times  campaign  as  a  step  in  the  decline 
of  newspapers — a  step  toward  “mag- 
vid,”  a  word  coined  by  Rees  to 
dramatize  the  evolution  of  newspapers 
into  a  hybrid  product — a  cross  between 
shelter  magazines  and  tv  news  shows. 

While  Rees  applauds  the  circulation 
increases  which  followed  the  advent  of 
sections  like  the  Time’s  Weekend, 
Home,  Living,  and  Science,  he  also 
wonders  if  these  circulation  increases 
will  hold  5-10  years  down  the  pike. 

Then  people  will  be  used  to  the 
magvid-type  papers  which  Rees  con¬ 
tends  provide  “lots  of  non-news  and  fill¬ 
ers  touched  up  by  more  real  coverage 
than  provided  by  tv  news  telecasts.” 

He  imagines  that  in  the  future  “we  will 
have  a  generation  of  people  who  will  find 
newspapers  dispensable,  the  way  that 
most  magazines  and  the  way  that  most  tv 
shows  are.”  The  result  of  magvid  will  be 
head-on  circulation  and  loyalty  contests 
with  the  other  media. 

Since  they  all  will  be  primarily  enter¬ 
tainment  vehicles,  they  all  will  be 
evaluated  solely  on  clutter,  starch 
scores,  Simmons  and  CPM’s. 

To  remind  the  audience  of  the  impor¬ 
tance  of  newspapers  in  answering  news 
needs,  Rees  pointed  to  the  newspaper 
strike. 

He  said,  “you  probably  noticed  how 
little  news  Time,  Newsweek,  and  tv 
really  provide.  Without  newspaper 
back-up  the  tv  news  shpws  seem  to  me 
disjointed  and  empty.”  The  owners  and 
publishers  of  magvid  are  starting  to 
create  such  a  big  vacuum  for  real  news 
that  even  a  PBS  in-depth  news  analysis 
on  tv  gets  reasonable  ratings. 

Rees  said,  the  “real  business  of  the 
press  is  news.  Magvid  has  gone  far 
enough  .  .  .  Keep  on  being  something 
very  special  in  American  society.  Both 
as  a  reader  and  advertiser,  I  think  you’re 
indispensable  the  way  you  are.” 
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Graham:  ‘Don’t  try  to  win 
every  press  freedom  case’ 


By  M.L.  Stein 

Newspapers  can  expect  to  lose  more 
press-court  battles  and  should  realize 
when  it’s  time  to  stop  fighting,  Katharine 
Graham  Washinf>ton  Post  board  chair¬ 
man,  told  California  publishers  last 
week. 

"I  don't  think  every  skirmish  needs  to 
become  a  crusade,”  she  explained.  “For 
instance,  I  see  nothing  undignified  about 
fighting  subpoenas  on  every  technical 
ground  available,  or  swallowing  hard  and 
accepting  a  loss  when  an  appeal  could 
produce  something  worse.” 

Speaking  at  the  California  Newspaper 
Publisher  Association's  91st  annual  con¬ 
vention  in  San  Francisco,  Graham  noted 
that  the  press  has  taken  its  whacks  in  the 
Farber  and  other  court  cases  but  added, 
“I  take  heart  from  many  indications  that 
public  and  judicial  opinions  are  not  as 
deeply  or  automatically  hostile  as  we 
sometimes  think.  On  the  federal  level 
and  in  many  states,  prosecutors  have  not 
been  rushing  through  openings  created 
by  the  courts:  they  have  shown  a  great 
deal  of  understanding  and  commendable 
self-restraint.” 

But  while  there  is  cause  for  some  op¬ 
timism,  according  to  Graham,  the  press 
must  advance  its  cause  with  restraint. 

“Chasing  off  full-tilt  into  the  sunset 
isn’t  always  a  prudent  way  to  fight,”  she 
said.  It  may  be  gallant  and  dramatic,  but 
it’s  risky  if  you  can’t  see  in  the  dark.” 

Graham  cited  the  phrase  “reporters 
privilege”  as  a  somewhat  dubious  cause 
for  battle. 

“Reporter’s  privilege  is  not  the  best  of 
terms,”  she  asserted.  “It  puts  the  em¬ 
phasis  on  protecting  our  freedom,  not  the 
liberty  of  our  sources  or  the  public’s  abil¬ 
ity  to  learn  sensitive  facts.  We  need  to 
shift  that  emphasis  and  help  more  people 
understand  how  many  areas  of  news¬ 
gathering  work,  and  how  much  informa¬ 
tion  can  be  choked  off  if  our  assurances 
to  sources  become  unreliable.” 

Until  the  Farber  case,  she  continued, 
newspapers  had  been  making  some  prog¬ 
ress  in  supporting  their  claims  of  confi¬ 
dentiality. 

“Now  in  the  wake  of  Farber,  we  may 
have  to  tackle  the  issue  from  the  top 
again.”  Graham  noted. 

The  Washington  publisher  urged 
newspapers  to  “do  more  to  illuminate 
what  is  really  being  jeopardized  by  curb- 
i?ig  the  press.” 

“Parts  of  the  case  are  quite  easy  to 
make — at  least  to  the  public,  if  not  al¬ 
ways  to  the  authorities  involved,” 
Graham  asserted.  “Any  citizen  who  has 
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had  any  contact  with  jails  can  understand 
why  those  institutions  should  not  be 
closed  to  press  and  public  scrutiny. 

“By  the  same  token,  most  people  rec¬ 
ognize  the  hazards  of  closing  off  the 
court,  especially  when  more  and  more 
public  issues — as  well  as  criminal 
cases — are  being  settled  there. 

“Still,  there’s  no  harm  in  reminding 
everyone  how  sharp  a  reversal  of  tradi¬ 
tion  is  involved  ...  1  won’t  presume  to 
guess  why  judges  have  become  more  ap¬ 
prehensive  or  more  shy.  I  suspect, 
though,  that  this  is  an  area  in  which 
high-pitched  appeals  to  principals  may 
gain  us  less  than  calmer  inquiries  and 
accurate  reporting — although  1  would 
not  rule  out  an  occasional  editorial 
scream.” 

Graham  suggested  that  newspapers 
acknowledge  “our  occasional  mistakes, 
the  limits  and  difficulties  of  the  principles 
we  espouse,  or  the  fact  that  we  don’t 
really  have  all  the  answers.  A  little 
humility  on  our  part  can  help  defuse 
controversies — and  perhaps  keep  our 
critics  off-stride.” 

Jack  Anderson,  another  Washington 
speaker  at  the  CNPA  meeting,  con¬ 
tended  that  President  Carter  is  following 
the  practice  of  his  White  House  pre¬ 
decessors  by  shutting  off  access  to  news 
organizations  that  criticize  him. 

The  syndicated  columnist  said  that 
when  Carter  first  took  office,  he  (Ander¬ 
son)  was  told  that  Press  Secretary  Jody 
Powell  would  provide  him  with  accurate 
information  about  the  administration. 

The  President  was  true  to  his  word — 
for  a  while.”  Anderson  recalled.  “We 
were  given  private  briefings  and  the  in¬ 
formation  was  accurate.  But  then  when  I 
wrote  a  column  that  Carter  didn’t  like, 
the  briefings  ended.” 

Anderson  assessed  Carter  as  “a  de¬ 
cent  human  being  who  wants  to  be  a 
good  President,”  but  who  also  has  two 
problems — “inexperience  and  incompe¬ 
tence.” 

“We  elected  a  boy  scout,”  Anderson 
said.  “A  bright  boy  scout,  but  one  who  is 
still  learning  the  facts.  He  is  taking  a 
cram  course  because  he  wants  to  be  qual¬ 
ified  at  the  end  of  the  term.  But  he  is  not 
now.” 

The  President,  Anderson  continued, 
relies  for  advice  on  “amateurs”  who  are 
equally  inexperienced  in  Washington. 
He  named  Carter’s  principle  advisers  as 
Mrs.  Carter.  Hamilton  Jordan,  Powell, 
Atlanta  attorney  Charles  Kirbo,  and 
Stuart  Eizenstat. 

Anderson  was  sharply  critical  of  Car¬ 
ter’s  press  relations,  charging  that 


“Powell  does  not  tell  the  truth.” 

“What  is  happening  is  not  what  they 
tell  us  or  what  they  think.  It  is  impossible 
to  find  out  what  is  going  on  through  offi¬ 
cial  sources.  There  are  no  press  confer¬ 
ences  for  investigative  reporters.” 

The  columnist  said  75  percent  of  his 
sources  are  “low  level  and  not  allied 
with  people  in  power.” 

A  third  speaker,  Creed  R.  Black, 
chairman  and  pubisiher  of  the  Lexington 
(Ky)  Herald-Leader,  urged  his  fellow 
publishers  to  dedicate  themselves  to 
improving  journalism  education  rather 
than  “standing  back  and  throwing  stones 
at  it.” 

A  Northwestern  journalism  graduate 
himself.  Black  said  he  had  become  “in¬ 
creasingly  impatient  over  the  years  with 
my  fellow  editors  and  publishers  who 
continue  to  deny  potential  benefits  of  a 
good  journalism  education.” 

Black  acknowledged  that  even  the  best 
journalism  school  cannot  help  a  student 
who  does  not  have  the  basic  equipment 
to  begin  with  and  that  some  journalism 
schools  and  departments  do  not  provide 
a  good  education. 

“But,”  he  declared,  “there  is  no  rea¬ 
son  for  newspaper  people  to  damn  all 
journalism  education.  It  is  a  reason, 
rather,  to  work  toward  strengthening  the 
schools  of  journalism  so  they  will  effec¬ 
tively  select  and  educate  the  breed  of 
right  young  men  and  women  we  need  to 
attract  and  to  hold  in  newspaper  work.” 

One  advantage  of  a  journalism  educa¬ 
tion,  according  to  Black,  is  that  the 
newspaper  gets  a  motivated  young  per¬ 
son,  rather  than  a  Liberal  Arts  graduate 
who  drifts  into  the  field  because  he  or 
she  must  earn  a  living  or  because  news¬ 
paper  work  “looks  like  more  fun.” 

Also,  Black  said,  “The  basics  of  our 
profession — writing  and  editing — do  lend 
themselves  to  classroom  instruction. 

“To  say  that  he  gets  the  same  thing  in 
a  newsroom  is  to  ignore  the  reality  that 
editors — on  even  the  largest  papers — are 
usually  too  busy  with  the  next  edition  to 
give  young  reporters  the  kind  of  personal 
attention  and  critiques  that  they  get — or 
should  be  getting — in  journalism 
school.” 

Black  also  noted  that  the  newsroom 
offers  little  opportunity  for  an  instruction 
into  history,  ethics  and  newspaper  law, 
instruction  given  in  the  better  journalism 
schools. 

However,  Black  took  a  swipe  at  some 
research  aspects  of  journalism  educa¬ 
tion,  referring  to  “communicators  who 
seem  to  be  able  to  communicate  only 
with  each  other  in  a  strange  tongue 
which  leaves  the  rest  of  us  wondering 
what  they  are  trying  to  say.” 

Publishers  who  find  fault  with  jour¬ 
nalism  education  should  make  their 
complaints  known  to  college  presidents. 
Black  said. 
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Labor  peace  predicted 
by  newsprint  miil  exec 


By  M.L.  Stein 

A  “cautiously  optimistic”  prediction 
on  newsprint  supply  for  1979  was  given 
to  California  and  other  western  pub¬ 
lishers  (February  16)  by  an  executive  of 
Canada’s  largest  forest  products  com¬ 
pany. 

Roger  N.  Wiewel,  vicepresident  of 
marketing  for  Macmillan  Bloedel  Lim¬ 
ited.  said  there  is  a  “good  chance”  of  an 
amicable  agreement  between  the  unions 
and  management,  thus  forestalling  any 
strikes.  He  pointed  out  that  his  own 
firm’s  mills  have  lost  no  production  in 
the  past  17  months. 

Wiewel  spoke  at  the  91st  annual  con¬ 
vention  of  the  California  Newspaper 
Publishers  Convention  in  San  Francisco, 
February  15-18. 

“I  prefer  to  be  cautiously  optimistic 
and  predict  no  return  of  the  once  wild 
and  woolly  days  of  British  Columbia 
labor  relations,”  he  said.  “1  do  predict 
some  anxious  moments  this  summer,  a 
long,  gruelling  session  at  the  bargaining 
table,  but  I  believe  common  sense  will 
prevail  and  we  will  keep  our  affairs  in 
order  and  our  paper  machines  running.” 

His  words  were  a  note  of  cheer  to 
California  publishers  who  have  been  hit 
hard  in  the  past  year  by  newsprint  short¬ 
ages.  Wiewel  said  that  California  is  the 
third  largest  newsprint  consumer  in  the 
world,  ranking  behind  only  the  rest  of  the 
United  States  and  Japan. 

Wiewel  said  his  optimism  is  tempered 
by  the  fact  that  inflation  is  running  over 
8%  in  Canada  and  that  “some  Canadian 
settlements  are  coming  in  at  uncomfort¬ 
able  high  levels.” 

He  noted  that  B.C.  longshoremen 
were  offered  salary  increases  of  up  to 
109f  and  rejected  them. 

“Also,”  he  continued,  “our  profits 
have  recovered  and  labor  has  never  been 
bashful  about  seeking  a  fair  share.” 

According  to  Wiewel,  recent  news¬ 
print  mill  strikes  in  Canada  and  the 
American  northwest  have  been  settled 
with  the  exception  of  a  Crown  Zeller- 
bach  plant  in  Port  Angeles,  Washington, 
which  is  still  operating. 

The  speaker  predicted  a  slowdown  in 
the  price  escalation  of  newsprint,  partly 
because  of  a  new  technology — called 
TMP — by  which  the  paper  can  be  made 
with  sawmill  waste  products. 

Wiewell  suggested  that  publishers 
form  a  newsprint  committee  to  keep  its 
members  informed  of  developments  in 
the  paper  products  industry  and  to  warn 
them  of  impending  newsprint  shortages. 
He  offered  the  help  of  his  company  to 
such  a  committee. 

Despite  Wiewel’s  predictions. 


Hubert  Kaltenbach 


California  Publisher,  CNPA’s  internal 
newspaper,  in  its  February  issue,  re¬ 
ported  that  the  “immediate  (newsprint) 
outlook  is  for  continued  tight  supply — 
meaning  that  publishers  will  be  forced  to 
continue  their  desperate  situation. 

The  newspaper  also  asserted  that 
Powell  River,  a  subsidiary  of  Macmillan 
Bloedel  and  which  represents  half  of  the 
California  newsprint  market,  “is  export¬ 
ing  approximately  one-third  of  its  prod¬ 
ucts  to  other  countries.  And  is  ignoring 
the  plight  of  publishers  who  have  been 
forced  to  cut  back  because  of  the  critical 
newsprint  shortage.” 

In  other  convention  business,  Hubert 
Kaltenbach,  president  of  Copley  Press, 
Inc.,  became  the  new  CNPA  president, 
succeeding  Oran  W.  Asa,  publisher  of 
Northeast  Newspapers. 

CNPA  also  named  three  “outstand¬ 
ing”  journalism  educators  for  1978.  They 
were  Roger  Tartarian,  of  California  State 
University,  Fresno,  former  vicepresi¬ 
dent  and  editor  of  UPl;  Tom  Kramer, 
Los  Angeles  Pirce  College;  and  Gilbert 
Chesterton,  Beverly  Hills  High  School. 

Tatarian  also  is  currently  working  with 
the  Edward  R.  Murrow  Center  of  Diplo¬ 
macy  in  an  international  task  force  study 
news  flow  in  the  Third  World. 

J .  W .  Artz ,  business  manager  and  direc¬ 
tor  of  operations  for  the  New  York  News, 
gave  a  recount  of  the  recent  newspaper 
strike  in  New  York. 

Artz  said  the  strike,  which  closed  down 
the  New  York  Times,  New  York  News, 
and  New  York  Post  for  88  days,  was 
costly  in  terms  of  immediate  impact. 

He  said  the  Times  estimates  its  pre-tax 
cost  at  close  to  $30  million;  the  News  will 
be  well  over  $20  million.  The  Post,  he 
said,  has  refused  to  reveal  its  numbers, 
but  Artz  said  their  total  ad  linage  was  off 
300,000  lines  from  1977  “despite  the  fact 
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they  were  running  ads  we  had  to  turn 
down  due  to  lack  of  press  capacity.” 

Artz  said  strike-caused  circulation  loss¬ 
es  are  also  heavy  for  the  three  dailies.  At 
the  News,  it  is  estimated  that  circulation 
is  down  6%  to  7%  in  the  primary  market. 

On  the  plus  side,  Artz  said  the  pub¬ 
lishers  achieved  gains  on  the  labor  side, 
which  they  needed  and  knew  “when  we 
went  in  would  not  come  cheaply.” 

In  line  with  their  original  objectives, 
Artz  said  the  publishers  will  reduce  costs 
significantly.  For  the  News,  he  disclosed 
pressroom  costs  will  drop  over  $4  million 
per  year  by  the  end  of  the  contract  and  the 
Times  estimate  is  close  to  $6  million. 

He  said  it  was  significant  to  note  that 
unlike  other  settlements  in  New  York,  the 
publishers  granted  no  special  bonuses;  no 
“forever  money”  nor  productivity 
leaves;  and  no  lifetime  job  guarantees 
were  made. 

Leo  Bogart,  executive  vicepresident 
and  general  manager  of  the  Newspaper 
Advertising  Bureau,  told  the  publishers, 
that  the  bureau  studied  the  effects  of  the 
New  York  newspaper  strike  to  learn  more 
about  the  functions  of  newspapers  that 
other  media  can’t  satisfy. 

“We  learned,”  Bogart  said,  “that  what 
readers  missed  most  was  the  news.  What 
they  missed  next  was  the  advertising.” 

Bogart  also  reported  that  there  are  now 
readership  committees  in  329  com¬ 
munities  throughout  North  America. 

In  the  CNPA  Better  Newspaper  Con¬ 
test,  the  general  excellence  category  for 
dailies  was  won  by  the  San  Francisco 
Examiner,  Santa  Monica  Evening  Out¬ 
look,  and  Livermore  Tri-Valley  Herald. 

Beltran  dies 
of  heart  attack 

Pedro  G.  Beltran,  former  Prime  Minis¬ 
ter  of  Peru  and  former  publisher  and 
owner  of  La  Prensa  in  Lima,  died  of  a 
heart  attack  in  that  city  February  16.  He 
would  have  been  82  years  old  February 
17. 

A  strong  advocate  of  a  free  press,  Bel¬ 
tran  served  as  president  of  the  Inter 
American  Press  Association  1964-65. 
Following  expropriation  of  La  Prensa 
four  years  ago  by  the  military  govern¬ 
ment  of  Gen.  Juan  Velasco  Alvarado, 
Beltran  and  his  wife,  the  former  Miriam 
Kropp  of  San  Francisco,  lived  in  exile  in 
the  U.S.  and  Europe.  The  new  Peruvian 
government  permitted  him  to  return  and 
he  was  on  an  infrequent  visit,  accom¬ 
panied  by  his  wife,  when  he  was  stricken. 

Beltran  was  Peru’s  ambassador  in 
Washington  1944-46;  he  represented  that 
country  at  the  Bretton  Woods  confer¬ 
ence;  he  was  twice  appointed  president 
of  Peru’s  Central  Reserve  Bank.  In  the 
’50s  he  served  his  government  as  com¬ 
missioner  in  charge  of  land  reform  and  in 
1959  was  named  Prime  Minister  and 
Minister  of  Finance. 

Beltran  was  a  winner  of  the  Maria 
Moors  Cabot  Award  for  journalism. 
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3,600  j-grads 
hired  in  1979 
by  newspapers 

Record  numbers  of  journalism  school 
graduates  were  hired  by  daily  newspa¬ 
pers  in  1 979. 

The  majority  of  those  who  landed  jobs 
on  daily  newspapers  prepared  specific¬ 
ally  for  news  work  while  they  were  in 
college  by  majoring  in  news-editorial 
journalism. 

The  Newspaper  Fund’s  study  of  the 
1978  journalism  and  communications 
graduates  showed  that  approximately 
3,600  of  the  class  of  15,924  graduates 
took  daily  newspaper  jobs  immediately 
after  graduation.  That  is  the  largest 
number  of  jobs  offered  in  the  past  four 
years,  and  represents  an  increase  from 
the  approximately  2,500  graduates  who 
took  daily  newspaper  jobs  in  1977. 

The  survey  results  appear  to  substan¬ 
tiate  reports  received  throughout  1978 
from  journalism  school  deans  and 
placement  directors.  Virtually  every 
school  contacted  by  the  Newspaper 
Fund  said  it  had  no  problem  placing 
graduates  who  were  looking  for  work, 
and  most  said  the  demand  for  their  grads 
was  greater  than  they  could  satisfy. 

The  schools  were  quick  to  add  that 
there  will  always  be  a  few  grads  ill- 
prepared  for  news  work  because  they 
failed  to  take  the  proper  courses  and  ob¬ 
tain  regular  writing  and  editing  experi¬ 
ence  while  in  school.  That  opinion  was 
also  backed  up  by  the  Fund’s  study, 
which  showed  that  71%  of  the  daily 
newspaper  jobs  were  offered  to  news- 
editorial  majors.  The  remaining  jobs  on 
dailies  were  taken  by  those  with  majors 
in  other  specialty  areas  such  as  broad¬ 
casting,  public  relations  and  advertising. 

For  those  who  prepared  for  news  work 
by  majoring  in  news-editorial  studies  in 
journalism  school,  news  jobs  came  easier 
than  they  did  for  other  majors.  The 
Fund’s  research  shows  that  48.4%  of  the 
news-editorial  students  found  news  jobs, 
compared  to  16.1%  of  all  others  who  re¬ 
ceived  journalism/communications  de¬ 
grees.  Two  thirds  of  the  news-ed  majors 
were  offered  media  jobs  less  than  one 
month  after  graduation  or  before  they 
were  graduated. 

Looking  at  the  journalism  graduating 
class  as  a  whole,  news  jobs  on  dailies, 
weeklies  and  wire  services  were  taken  by 
30.4%  of  the  1978  graduating  class,  com¬ 
pared  to  29.6%  of  the  Class  of  1977  jour¬ 
nalism  grads. 

Jobs  in  all  media-related  areas,  includ¬ 
ing  newspapers,  broadcasting,  public  re¬ 
lations,  advertising  and  magazines,  were 
taken  by  61.7%  of  the  graduates. 

A  smaller  proportion  of  graduates  who 
chose  journalism  and  communications 
majors  in  college  found  jobs  outside  the 
media.  Non-media  jobs  attracted  20.1% 
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of  the  grads  in  1978,  compared  to  23%  in 
the  previous  year. 

There  was  an  increase  in  the  propor¬ 
tion  of  the  class  that  was  unemployed  at 
the  time  the  survey  was  conducted.  The 
7.3%  who  said  they  were  unemployed 
and  looking  for  media  jobs  is  up  from 
4.9%  of  the  grads  from  the  previous  year. 
Part  of  that  increase  can  be  attributed  to 
the  fact  the  1978  survey  was  concluded 
one  month  earlier. 

The  only  disturbing  aspects  of  the 
employment  report  are  the  slow  increase 
of  minority  graduates  and  a  high  rate  of 
unemployment.  Minorities  comprised 
8.5%  of  the  Class  of  1978,  compared  to 
8.1%  of  the  1977  class.  Most  minorities 
chose  news-editorial  and  broadcast 
majors  (64.6  percent),  but  that  was  down 
from  85.2%  one  year  ago.  The  minority 
graduates  who  said  they  were  un¬ 
employed  but  still  looking  for  media 
work  when  the  survey  was  concluded  in 
January,  1979,  represented  19.1%  of  that 
group. 

Another  group  that  has  traditionally 
been  classified  a  minority  is  no  longer 
that.  For  the  first  time,  female  graduates 
outnumbered  males  by  53.2%  to  46.8%. 

The  median  salary  range  for  those  in 
daily  and  weekly  newspaper  and  wire 
service  work  was  $161-170  a  week,  the 
same  as  in  1977.  Median  salaries  for  all 
graduates  was  $I71-$180  a  week,  and 
that  was  bolstered  by  the  $201-$2I0  me¬ 
dian  public  relations  salary. 

The  graduates  in  1978  found  media 
jobs  most  abundant  in  the  Midwest  and 
South,  and  an  increased  number  of  grads 
found  jobs  in  the  East,  compared  to  the 
previous  year. 

The  Fund  found  that  a  smaller  propor¬ 
tion  of  the  graduates  chose  news- 
editorial  majors,  compared  to  the  results 
of  the  previous  year’s  study.  News- 
editorial  majors  comprised  43.8%  of  the 
class,  down  from  half  of  the  class  a  year 
earlier.  Other  joumalism/communications 
degree  recipients  majored  in  broadcast¬ 
ing  (7.8%);  advertising  (13.5%);  public 
relations  (14.1%);  magazine  journalism 
(3.9%);  and  general  mass  tommunica- 
tions  (8.7%). 

Firm  trademarks 
“TMC” 

Advertising  Distributors  of  Washing¬ 
ton  Inc.,  a  Beltsville,  Md.  firm,  has 
secured  a  trademark  on  the  initials 
“TMC”. 

The  initials  are  used  by  many  news¬ 
papers  to  make  reference  to  Total  Mar¬ 
ket  Coverage  systems. 

Norman  C.  Schultz,  president  of  ADW, 
has  advised  Editor  &  Publisher  that  his 
company  has  developed  a  “unique  sys¬ 
tem”  with  reference  to  TMC  and  has 
had  it  trademarked. 

The  trademark  is  listed  as  Service 
Mark  Registration  #1,085,071,  dated 
February  1,  1978  with  the  Principle  Reg¬ 
istrar  of  the  U.S.  Patent  Office. 


Student  daily  shuts 
down  over  pay  feud 

The  Rutgers  University  daily  student 
newspaper,  the  Targum,  suspended  pub¬ 
lication  this  week  as  student  editors  pro¬ 
tested  a  student-faculty  review  board  de¬ 
cision  to  deny  lump-sum  payments  to  the 
paper’s  12  editors. 

The  editors  regularly  put  in  40  to  50 
hour  work  weeks  without  pay  and  feel 
since  the  newspaper  realized  a  profit  of 
$45,000  on  gross  revenues  of  $300,000 
last  year,  that  they  should  be  granted 
“honorariums”  of  no  more  than  $600  per 
year  per  editor. 

Greg  Sedlacek,  the  newspaper’s 
editor-in-chief,  said  publication  would 
resume  only  if  the  paper  were  published 
independently  from  the  university  or  if 
editors  received  some  sort  of  payment 
from  the  university. 

Editors  are  seeking  honorariums  of 
$5,100  a  year  for  its  12  editors. 

The  review  board,  the  Cultural  Affairs 
and  Programs  Committee,  denied  the 
honorariums  stating  that  offering  them  to 
employees  of  The  Targum  would  be  un¬ 
fair  to  students  who  might  work  just  as 
hard  but  who  have  chosen  less  profitable 
campus  organizations  to  belong  to. 

The  student  government  had  already 
endorsed  granting  the  honorariums  to  the 
newspapers  editors. 

The  student  journalists  could  have  put 
the  question  on  referendum  following  the 
denial  by  the  review  board,  but  instead 
chose  to  shutdown  the  paper. 

Sedlacek  pointed  out  that  everyone 
who  works  on  the  paper  is  paid  except 
the  newsroom  employees.  He  said  there 
will  still  be  work  for  the  paper’s  7  full¬ 
time  business  and  production 
employees,  but  the  paper’s  100  part-time 
workers  will  be  laid  off  and  receive  half- 
pay. 

Ohio  publisher 
appeals  court  ruling 

Helen  Hart  Hurlbert,  president  and 
general  manager  of  the  Tribune  Com¬ 
pany,  publisher  of  the  Warren  (Ohio) 
Tribune  Chronicle,  has  appealed  a  Trum¬ 
bull  Common  Pleas  Court  ruling  that 
placed  control  of  the  company  in  the 
hands  of  her  daughter,  Mrs.  Zell  Draz. 

The  appeal,  filed  in  the  1 1th  District 
Court  of  Appeals,  seeks  to  overturn  a 
ruling  by  Judge  Reed  S.  Battin  who  last 
month  awarded  control  of  a  trust  which 
held  voting  power  of  common  stock  of 
the  Tribune  Co.  to  Mrs.  Draz  (E&P, 
Jan.  27.) 

The  trust  fund  was  established  by  Mrs. 
Hurlbert  for  tax  purposes.  The  bene¬ 
ficiaries  are  her  3  sons  and  daughter, 
Mrs.  Draz. 
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Smnetimes 

NEA  makes  pe<^e  famous 
and  smnetimes 
famous  pecqde 
make  their  way  to  NEA 


From  Carl  Sandburg  to 
Jim  Berry  ...  from  Oswald 
Jacoby  to  Dr.  Lamb  ... 
from  “Freckles  and  His 
Friends”  to  “The  Born 
Loser,”  NEA  has  been 
making  names  in  news¬ 
papers  for  77  years. 

Now  we  are  proud  to  add 
the  name  of  Julian  Bond 
to  the  NEA  roster.  This 
important  young  leader 


in  U.S.  politics,  who  is 
presently  a  weekly  com¬ 
mentator  on  the  “Today” 
show,  joins  The  NEA 
Daily  Service. 


For  complete  information 
on  The  NEA  Service  or  to 
receive  your  free  copy  of 
The  NEA  Book  call  Mari- 
lou  Van  Lue  at  (212)  557- 
9665. 
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Ad  scene 


SCAMA  meets  in  Augusta 

Augusta,  Georgia  became  the  capital 
of  the  South’s  classified  advertising 
world  last  week. 

Over  140  phone  room  supervisors  held 
their  annual  phone  seminar  there  over  the 
weekend  to  be  followed  by  just  under  200 
CAMS  whose  SCAMA  sales  and  educa¬ 
tional  sessions  began  on  Monday  morning 
at  the  Augusta  Hilton. 

Outgoing  SCAMA  president  Jim  Con¬ 
nor,  CAM  at  the  Baton  Rouge  (La.)  5/a/e 
Times  said  the  meetings  broke  all  previ¬ 
ous  attendance  records. 

There  was  no  indication  that  the 
CAMS,  who  year  after  year  have  been 
shattering  linage  and  revenue  records  at  a 
hotter  pace  than  any  other  newspaper 
category,  were  planning  to  take  a 
breather  in  1979.  If  anything  their  pro¬ 
gram,  with  heavy  emphasis  on  manage¬ 
ment  techniques,  problem  classifications 
and  computor  technology  reflected  their 
determination  to  maintain  their  growth 
leadership  despite  the  clouded  economic 
picture  predicted  for  the  latter  half  of  '79. 

Many  of  the  500  exhibits  of  promotions 
and  special  sections  related  to  the  prob¬ 
lematical  family  want  ads  which  have 
been  ravaged,  over  the  years,  by  rising 
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that  never  goes  out  of  sync! 


Lightweight,  compact,  fits  under  plane  seat. 
One  complete  unit,  nothing  to  assemble. 
Dimensions— ir«7”x20".  Weight— 19  lbs. 
Sturdy  case  has  built  in  screen. 

•  Always  In  perfect  sync:  electronic  transient 
shield  impervious  to  power  drops  and  surges. 
Pulse  cut  off  control  guarantees  no  double  slide 
changes.  Voltage  regulator  to  recognition  system. 

•  Room  filling  hi-fi  sound;  16  watt  pmp  amplifier, 
full  range  Quam  speaker.  Built-in  P.A.  system. 

•  Unbreakable  fiberglass  circuit  boards,  meticulous 
hand  soldering.  Professional  quality  unit.  Record 
your  own  program  for  automatic  playback. 

We  sell  only  direct,  call  or  write  now: 
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By  Dan  Lionel 


rates  and  the  incursion  of  shoppers,  some 
of  which  give  them  away  for  free.  Perhaps 
the  Goldboro  (N.C.)  News  Argus  came 
closest  to  that  with  its  special  National 
Want  Ad  Week  offer  of  “7  days  for  $5.54 
for  3  lines”  with  the  qualification  that  “if 
the  ad  didn’t  sell  your  item  you’d  get 
another  7  days  without  charge  and  if  that 
didn’t  work,  your  money  would  be  cheer¬ 
fully  refunded.” 

Many  exhibits  leflected  the  growing 
use  of  classified  to  extend  greetings.  The 
Bradenton  (Fla.)  Herald  put  it  on  a  dol¬ 
lar  and  cents  basis:  “Save  on  the  cost  of 
buying  greeting  cards  and  stamps.  Your 
Christmas  greeting  will  appear  2  times 
before  Christmas  in  the  Brandenton 
Herald  and  1  time  in  Suncoast  Today  for 
only  $9.60”  the  promotion  ads  said. 

Valentine’s  Day  drew  many  entries 
with  the  Hattiesburg  (Miss.)  American 
appealing  to  grandparents— offering  to 
run  their  grandchild’s  photograph  in  a 
Valentine  heart  for  only  $6.90.  One  paper 
in  the  South  with  a  similar  appeal  ran  15 
pages  of  grandchildrens’  photos  last  Val¬ 
entine’s  Day.  “There’s  one  problem  with 
that  promotion,”  one  CAM  told  this  re¬ 
porter.  “Better  not  lose  one  of  grandma’s 
cherished  pictures  or  you’ll  be  in  deep 
trouble.”  Another  paper  offered  to  mail  a 
card  to  the  Valentine  addressed  in  the 
greeting  telling  the  recipient  to  see  the 
paper  for  a  greeting  by  someone  who 
cared  enough. . .  . 

NAB’s  Marie  Holland,  vicepresident 
for  telephone  sales  urged  the  phone  room 
supervisors  to  meet  the  “self- 
actualization  needs”  of  their  solicitors. 
“These  revolve  around  the  desire  to 
realize  one’s  full  potential.  Do  you  give 
employees  room  to  breathe?”  she  asked. 
“Encourage  them  to  try  out  new  ideas — 
particularly  their  own?  Assume  they  are 
responsible  adults  who  want  to  do  a  good 
job?  Realize  that  they  want  challenges 
and  help  them  to  meet  them?  Re¬ 
member,”  she  added,  “Your  really  good 
people  can  be  turned  off  by  too  close 
supervision  which  does  not  encourage 
freedom  and  growth.” 

At  the  SCAMA  session  later  Jane 
Gilmer,  NAB’s  vicepresident  for  sales 
who  has  been  concentrating  most  of  her 
attention  in  recent  months  on  the  lagging 
real  estate  classification  told  the  group 
that  while  real  estate  showed  a  gain  of  8 
percent  in  linage  last  year  this  compared 
with  gains  of  18  percent  for  previous 
years.  A  continuation  of  the  trend  could 
put  classified’s  major  category  into  the 
loss  column  in  the  years  ahead.  She  at¬ 
tributed  much  of  the  slow-down  to  the  so- 
called  nationally  affiliated  real  estate 
groups  such  as  Century  21,  Gallery  of 


Homes  and  upstarts  in  the  lucrative  busi¬ 
ness  of  selling  private  homes  such  as 
Sears  and  Merrill  Lynch.  These  organiza¬ 
tions  have  caused  brokers  to  set  up 
budgets  which  are  more  rigid  than  in  the 
past  and  which  call  for  diversion  of  previ¬ 
ously  earmarked  newspaper  dollars  to 
other  media.  She  foresees  the  time  when 
90%  of  private  homes  will  be  sold  by  10 
major  companies.  She  explained  how 
NAB’s  efforts  in  setting  up  work-shops 
for  realtors  and  working  with  the  fran¬ 
chisers  to  provide  valuable  new  research 
will  help  cement  the  industry’s  tie  to 
newspapers  which  still  remains  the  key 
point  of  sale  for  the  home  seeker. 

ANCAM  president  Bill  Backvold, 
kick-off  luncheon  speaker,  commenting 
on  his  recent  promotion  from  CAM  to 
vicepresident  advertising  of  the 
Montgomery  (Ala.)  Advertiser  Journal, 
said  publishers  and  ad  directors  still  don’t 
understand  classified  and  he  urged  his 
listeners  to  keep  them  informed  about 
their  problems  and  opportunities. 

He  labelled  classified  as  just  about  the 
only  remaining  ‘non-intrusive’  advertis¬ 
ing  medium.  “People  seek  it  out  unlike 
display  which  has  to  fight  for  attention.” 

Before  adjourning  the  CAMS  named 
Neal  Mathews,  CAM  Alexandria  (La.) 
Daily  Town  Talk,  President;  Herbert 
Barger,  Houston  (Tex.)  Chronicle,  1st 
V.P.;  Chuck  Cornelius,  CAM  Jackson 
(Miss.)  Clarion  Ledger  and  Daily  News, 
2nd  V.P.  and  Rosita  Peterson  CAM 
Tampa  (Fla.)  Tribune  Secretary- 
Treasurer. 

Publisher’s  daughter 
injured  at  plant 

Seven  hours  of  surgery  replaced  the 
ends  of  two  fingers  of  Lauri  Pate,  16, 
daughter  of  Jim  Pate,  publisher  of  the 
Madill  (Okla.)  Record. 

The  girl’s  hand  got  under  the  cutter 
blade  used  in  the  Record  bindery  area. 
Her  father  rushed  her  to  the  hospital 
while  an  employee  found  two  of  the  sev¬ 
ered  fingertips  and  took  them  to  the 
hospital.  The  fingers,  packed  in  ice,  and 
the  girl  were  transported  to  an  Oklahoma 
City  hospital. 

Months  of  therapy  and  perhaps  more 
surgery  will  be  needed.  Circulation  was 
restored  at  the  time  of  the  operation  and 
still  was  present  several  days  later. 

Ronrico  rum  plans 
big  ad  campaign 

A  new  advertising  campaign  for  Ron¬ 
rico  rum  will  include  221  full-color  pages 
in  26  magazines  and  nearly  200  color 
pages  in  Sunday  supplements  between 
now  and  mid-summer,  according  to 
Richard  McCarthy,  national  product 
manager. 

Ad  agency  for  Ronrico  Rum  is  Doyle 
Dane  Bernbach. 
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SKIING  OR  SELLING — NEW  ENGLAND  PUTS  YOU  WHERE  THE  ACTION  IS 

Witliin  50  miles  of  any  New  England  entry  point,  there  are  from  three  to  a  dozen  major  ski  areas,  with 
facilities  for  downhill  skiing  at  any  level  of  expertise.  What’s  more,  the  entire  region  is  laced  with  trails  for 
that  newer,  more  earthbonnd  sport,  cross-countrv  skiing.  This  year.  New  England’s  hotels  and  ski  lodges 
offer  attractive  rates  to  skiers  who  prefer  to  save  time,  money  and  energy  for  sport  instead  of  spending 
it  on  transportation  to  Europe  and  the  West. 

New  England’s  ski  development  gives  a  billion-dollar  lift  to  the  region’s  economy,  putting  ready  money 
in  the  hands  of  residents.  And  since  those  residents  are  among  the  nation’s  most  avid  newspaper  readers, 
you  get  a  superlative  run  for  your  advertising  dollar  in  New  England  daily  newspapers. 


Smart  marketing  starts  with  New  England  daily  newspapers 

MAINE  MASSACHUSETTS  CONNECTICUT  RHODE  ISLAND 

Bangor  Daily  News  (M)  Boston  Globe  (A/D)  Bridgeport  Post-Telegram  (M&E)  Pawtucket  Times  (E) 

Maine  Sunday  Telegram  (S)  Boston  Globe  (S)  Bridgeport  Post  (S)  Providence  Bulletin  (E) 

Portland  Press  Herald  (M)  Boston  Herald  American  (M)  Bristol  Press  (E)  Providence  Journal  (M&S) 

Portland  Express  (E)  Boston  Herald  American  (S)  Hartford  Courant  (M)  Woonsocket  Call  (E) 

Brockton  Enterprise  &  Times  (E)  Hartford  Courant  (S) 

Fall  River  Herald  News  (E)  Meriden  Record-Journal  (M) 

NEW  HAMPSHIRE  Gardner  News  (E)  Middletown  Press  (E) 

Manchester  Union  Leader  (AD)  Lynn  Item  (E)  New  Britain  Herald  (E) 

Nashua  Telegraph  (E)  Bedford  Standard-Times  (E&S)  New  Haven  Journal-Courier  (M) 

New  Hampshire  Sunday  News  (S)  North  Adams  Transcript  (E)  New  Haven  Register  (E&S) 

Pittsfield  Berkshire  Eagle  (E)  New  London  Day  (E) 

Springfield  Daily  News  (E)  Norwich  Bulletin  (M&S) 

VERMONT  Springfield  Union  (M)  Torrington  Register  (E) 

Barre-Montpelier  Times-Argus  fE&S)  Springfield  Republican  (S)  Waterbury  American  (E) 

Burlington  Free  Press  (M&S)  Waltham  News  Tribune  (D)  Waterbury  Republican  (M&S) 

Rutland  Herald  (M&S)  Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 


Ad  specials 
offered  to 
newspapers 

Upcoming  are  two  broad  based  sales 
promotions  which  will  bring  newspapers 
extra  advertising  dollars. 

March  is  time  for  the  “Wonderful 
World  of  Frozen  Food  Values”  promo¬ 
tion  which  is  being  organized  through 
four  northeastern  American  frozen  food 
associations.  April  is  National  Home 
Decorating  Month — the  groundwork  for 
this  campaign  is  being  done  by  the  Na¬ 
tional  Decorating  Products  Association 
and  12  paint  and  wallpaper  companies. 

The  success  of  both  these  promotions 
depends  on  the  amount  of  advertising 
support  they  get  from  their  retailers. 

To  attract  “Wonderful  World  of  Fro¬ 
zen  Values”  advertising  more  than  45 
newspapers  around  New  England,  New 
York,  Philadelphia,  Baltimore  and  Wash¬ 
ington  will  run  editorial  supplements 
featuring  frozen  food  information  and 
recipes  during  the  week  of  March  4. 

In  1978  newspapers  ran  more  than 
$400,000  worth  of  “Wonderful  World” 
related  ads.  The  1979  campaign  should 
bring  a  linage  total  at  least  15%  higher, 
said  John  H.  Bell  of  the  Newspaper  Ad¬ 
vertising  Bureau  Inc.  who  is  helping  with 
this  “Wonderful  World”  campaign. 

One  reason  for  the  projected  increase 
is  the  addition  of  the  Baltimore/ 
Washington  Frozen  Food  Association  to 
the  team  of  associations  which  included 
the  Frozen  Food  Association  of  the  Del¬ 
aware  Valley,  the  Eastern  Frozen  Foods 
Association  and  the  Frozen  Food  As¬ 
sociation  of  New  England. 

“With  Baltimore/Washington  in  the 
1979  plan,  we  can  address  ourselves  to 
almost  30%  of  the  nation’s  households 
(18  million)  with  one  singular  effort,” 
said  Murray  Lender,  president  of  Mur¬ 
ray  Lender’s  Bagel  Bakery,  and  one  of 
the  prime  movers  behind  the  “Wonder¬ 
ful  World”  effort. 


Lender  sent  out  a  promotional  pam¬ 
phlet  blueprinting  the  promotional  effort. 
In  this  he  encourages  the  frozen  food 
packers  to  take  ad  space  in  the  frozen 
food  supplements  created  by  newspa¬ 
pers,  the  distributor  to  push  “frozens” 
through  special  advertising,  and  the  re¬ 
tailer  to  make  sure  that  frozen  foods  are 
heavily  advertised  throughout  the  four 
week  festival  period. 

Newspapers  can  obtain  frozen  food  re¬ 
lated  editorial  materials  from  either 
Richard  Funk,  National  Frozen  Food 
Association,  P.O.  Box  398,  Hershey,  Pa. 
17033  or  Tom  House,  AFFl,  1700  Old 
Meadow  Road,  Suite  100,  McLean,  Va. 
22101. 

9ic  9|(  * 

The  keynote  in  the  11th  annual  Na¬ 
tional  Home  Decorating  Month  ad  cam¬ 
paign  is  a  booklet  entitled  “Lifestyle  De¬ 
corating.”  It  was  prepared  by  the  Na¬ 
tional  Decorating  Products  Association 
with  the  cooperation  of  House  and  Gar¬ 
den  magazine,  and  contains  more  than  70 
full-color  illustrations  showing  the  latest 
ideas  for  home  decor  using  paint, 
wallcovering,  floor  covering  and  window 
treatment. 

The  booklet,  designed  as  an  instore 
promotion,  is  being  used  by  at  least  one 
retailer,  the  Myrtle  Beach  Lumber  Co., 
as  a  co-op  funded  insert  to  be  run  in  the 
local  paper. 

Over  one  million  of  these  booklets  will 
be  distributed  through  more  than  2,000 
decorating  products  dealers  across  the 
country.  The  cost  to  the  dealer,  1 1  cents 
per  copy,  half  the  production  cost. 

National  support  for  National  Home 
Decorating  Month  will  be  provided  by  a 
special  home  decorating  section  to  run  in 
the  April  issue  of  House  and  Garden 
magazine.  This  section  will  focus  on 
home  decorating  ideas.  Some  28  de¬ 
corator  supply  manufacturers  are  adver¬ 
tising  in  this  issue. 

"Last  year  a  few  newspapers  created 
editorial  supports  to  help  carry  Home 
Decorating  Month  advertisements.  “For 
example  the  Chicago  Sun-Times  devoted 
its  entire  April  16th  supplement  to  home 
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decorating  and  home  improvement  ad¬ 
vertising,”  said  J.H.  Walsh,  director  of 
industry  activities  for  the  National  De¬ 
corating  Products  Association. 

To  help  the  dealers  to  promote  the 
event  in  their  own  communities  black 
and  white  ad  slicks,  broadcast  commer¬ 
cial  copy,  window  banners  and  counter 
displays  will  be  furnished. 

Walsh  said  that  the  National  Decorat¬ 
ing  Products  Association  had  trans¬ 
parencies  and  slides  available  for  news¬ 
papers  interested  in  creating  editorial 
support  for  National  Home  Decorating 
Month.  These  are  available  through 
NDPA,  9334  Dielman  Industrial  Drive, 
Saint  Louis,  Mo.  63132. 

The  promotional  coordinating  material 
and  the  “Lifestyle  Decorating”  booklet 
were  partially  underwritten  by  the  fol¬ 
lowing  manufacturers:  Ameritone 
Paints,  Birge  Wallcoverings,  Columbus 
Coated  Fabrics  Wall-Tex,  Fuller- 
O’Brien  Paints,  ICI  Americas  Wallcover¬ 
ings,  Imperial  Wallcoverings,  Martin 
Senour  Paints,  Benjamin  Moore  Paints, 
Pittsburgh  Paints,  Pratt  &  Lambert 
Paints,  Savogran,  and  Stauffer  Wallcov¬ 
erings. 

Philadelphia  dailies 
settle  damage  suit 
with  labor  union 

The  Philadelphia  Building  and  Con¬ 
struction  Trades  Council  has  agreed  to 
pay  $15,000  to  Philadelphia  Newspapers 
Inc.  to  settle  a  damage  suit  brought  by 
PNl  in  1976  after  union  members  mass 
picketed  the  newspaper  building  and 
prevented  the  Philadelphia  Inquirer  and 
the  Philadelphia  Daily  News  from  being 
distributed. 

U.S.  District  Judge  Edward  Becker 
also  approved  as  part  of  the  settlement  a 
clause  permanently  barring  the  union 
from  any  future  “mass  picketing,  physi¬ 
cal  violence,  intimidation,  coercion  or 
threats  of  physical  violence”  to  block  the 
building. 

Under  the  agreement,  the  Council  will 
pay  PNl  the  $15,000  over  a  three  year 
period.  If  the  Council  defaults  on  that 
payment,  it  could  be  subject  to  a  $70,000 
judgment — the  amount  of  the  original 
suit  filed  by  PNL 

If  the  union  decides  to  picket  the 
newspaper  building  in  the  future,  it  will 
be  limited  to  no  more  than  two  pickets 
within  50  feet  of  entrances,  ramps  or 
loading  docks,  according  to  the  agree¬ 
ment. 

The  suit  stemmed  from  a  demonstra¬ 
tion  at  the  Inquirer/Daily  News  Building 
on  March  19,  1976  by  about  250  members 
of  the  Building  and  Construction  Trades 
Council. 

It  occurred  after  Philadelphia  Mayor 
Frank  Rizzo  filed  a  $6  million  libel  suit 
against  the  Inquirer. 
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Jobs 

one  view  of  a  national  issue  facing  the  electric  power  industry. 


The  traditional  goal  of  unlimited  economic 
growth  is  being  seriously  questioned.  In  the  backlash, 
the  proposal  for  a  no-growth  economy  is  the  ex¬ 
treme  example  of  less-is-more  thinking.  But  for  those 
people  in  our  society  whose  hopes  for  decent  jobs 
and  a  better  standard  of  living  would  be  thwarted 
by  a  steady-state  economy,  less  is  irrefutably  less. 

Since  energy  is  inextricably  tied  to  economic 
growth  and  the  resultant  increased  job  market,  we 
are  vitally  concerned  with  this  debate.  As  public  utili¬ 
ties,  we  must  take  a  stand  that  we  believe  is  in  the 
best  interests  of  all  sectors  of  our  society.  To  formu¬ 
late  our  position,  we  undertook  a  two-year  study,  uti¬ 
lizing  several  computer  forecasting  models  to 
examine  the  available  growth  options. 

The  study  suggests  rejection  of  both 
extremes:  unlimited  expansion  and  no-growth.  The 
public  interest  can  best  be  served  through  what 
might  be  called  "quality  growth"— a  natural  evolution 
of  economic  expansion  that  encompasses  the  con¬ 
straints  necessary  to  meet  current  energy  problems 
but  still  permits  the  job  opportunities  that  bring  more 
of  our  citizens  into  the  economic  mainstream. 

The  historical  perspective: 

It  is  important  to  recognize  that  we  are  in  a 
transitional  period  between  two  energy  epochs,  the 
fossil  fuel  age  and  the  future  energy  era.  Fuels  are 
available  to  meet  the  world's  predictable  energy 
need'  for  billions  of  years!  What  we  are  short  of  is 
the  technology  to  convert  available  fuel  sources  into 
working  energy.  During  this  transitional  period,  we 
must  deal  with  the  supply-demand  gap  by  conserva¬ 
tion  and  the  greater  use  of  abundant  energy  forms 
(coal  and  nuclear). 

The  GNP-energy-job  link: 

Because  all  business  activities  require  energy, 
the  use  of  energy  rises  in  relation  to  the  rise  in  Gross 
National  Product.  With  an  estimated  19  million  new 
jobs  needed  in  the  next  ten  years  to  handle  the  pro¬ 
jected  increased  work  force,  either  the  economy 
must  grow  or  unemployment  will  grow.  And  if  new 


jobs  are  to  be  created,  a  reliable  and  growing  supply 
of  energy  is  vital.  As  you  may  know,  a  number  of 
national  organizations,  such  as  the  NAACP  National 
Energy  Conference,  have  recognized  this  necessity. 

The  high-growth 
and  no-growth  fallacies: 

The  high-growth  scenario  is  plainly  outdated, 
originating  in  times  of  favorable  conditions  that  are 
unlikely  to  return  again.  Yet  the  no-growth  scenario 
not  only  would  entail  massive  employment  disloca¬ 
tions,  but  it  is  profoundly  pessimistic  as  well  as  self¬ 
ish,  taking  a  doomsday  view  of  this  transitional  pe¬ 
riod  between  energy  epochs.  Our  energy  problems 
will  entail  major  readjustments  for  years  to  come, 
but  such  readjustments  are  surely  preferable  to  the 
authoritarian  control  of  wages,  prices  and  employ¬ 
ment  a  no-growth  scenario  would  necessitate. 

The  moderate  stance: 

The  electric  utility  companies'  study  suggests 
generating  an  average  economic  growth  rate  in  GNP 
of  between  3.5%  and  3.7%  a  year,  which  would  retain 
an  economy  strong  enough  to  sustain  employment 
and  preserve  our  standard  of  living.  Only  a  vital  econ¬ 
omy  can  develop  the  capital  resources  necessary  to 
keep  our  society  afloat,  including  the  $650  billion 
that  will  be  needed  in  the  next  15  years  to  convert 
electric  plants  from  oil  to  the  more  abundant  coal 
and  uranium  fuels. 

It  would  be  a  disservice  to  the  public  to  sug¬ 
gest  that  the  nation's  electric  companies,  any  more 
than  the  Congress  or  the  Executive  branch,  have  all 
the  answers.  Critical  questions  remain,  and  others 
will  surely  arise.  But  as  the  eminent  British  biologist 
Sir  Peter  Medawar  has  said,  "To  deride  the  hope  of 
progress  is  the  ultimate  fatuity,  the  last  word  in 
poverty  of  spirit  and  meanness  of  mind." 

Edison  Electric  Institute 

The  association  of  electric  companies 
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MargaretTrudeau: 

She  dares  to  tell  the  truth  about 


her  endless  strug^...hetween 
reason  and  emotion. 

‘‘Beyond  Reason”  more  than  lives  up  to  its  promise  of  being  the  year’s 
most  startling-and  powerful-autobiography. 

It  differs  totally  in  spirit  and  perception  from  so  many  of  today’s  books 
by  the  famous  and  near-famous,  books  that  sensationalize  or  rationalize. 

In  its  pages,  Margaret  Trudeau  emerges  as  a  surprisingly  mature 
observer  of  her  own  emotions. .  .of  the  inner  turmoil  of  her  adolescence. . . 
of  the  influences  that  changed  her  life  so  dramatically  during  those  head- 
line-filled  years  as  the  world’s  youngest  first  lady. 

This  is  a  compelling,  memorable  story. 

Your  readers  will  be  witnesses  to  the  transformation  of  a  flower  child 
of  the  sixties  into  a  young  adult- who  then  had  to  face  responsibilities  far 
beyond  her  experience.  They  will  learn  how  Margaret  Trudeau  fought 
“the  artificial  life  that  was  crushing  me” . .  .why  she  “needed  direction,  not 
freedom”. .  .and  how  “isolation  left  me  vulnerable  and  so  undefended.” 

It  is  all  here.  Her  life  with  a  prime  minister  29  years  her  senior.  The 
endless  travels.  The  stultifying  protocol.  Meetings  with  world  leaders.  The 
inevitable  scandals.  Her  fruitiess  escape  to  the  world  of  “Beautiful  People.” 

Through  it  all  shine  Margaret  Trudeau’s  remarkable  perceptions 
about  the  people  who  shaped  her  life- for  good  or  ill.  Through  it  all  we 
come  to  know  a  woman  whose  most  profound  desire  was  to  be  true  to 
herself.  She  says  it  all  in  these  closing  lines. . . 

“I  don’t,  I  know,  come  out  of  this  very  well.  I  have,  at  least,  tried 
to  be  honest.” 


Special  Features  now  offers  exclusive  serialization 
rights  to  this  eagerly  awaited  book.  Our  April 
release  will  be  one  week  prior  to  the  publisher’s 
shipping  date.  For  this  reason  alone,  “Beyond 
Reason"  represents  a  headline-making  package.  Series 
includes  photos.  For  complete  details,  call  Jesse  E. 
Levine,  collect:  (212)  972-1070.  Telex:  640-198. 


|NY|Tt  Special  Features 

The  New  York  Times 
Syndication  Sales  Corporation 
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New  York,  NY  10017 


James  C.  High  is  seen  with  his  family  and  six-unit  Goss  press  in  his  Whiteville 
(N.C.)  News  Reporter  plant.  From  left  to  right  are  Leslie,  17,  part-time  prize¬ 
winning  news  photographer;  Stuart,  15,  who  helps  with  circulation;  and  Carolyn, 
the  wife  who  works  on  the  business  side  when  not  otherwise  engaged  in  her  antique 
business.  A  former  N.C.  Press  Association  president.  High,  the  editor/publisher  of 
News  Reporter,  prints  10  weeklies  from  throughout  southeastern  North  Carolina  in 

his  printing  plant. 


Weekly  editor 


By  Henry  Lee 


Rural  weekly  has  modern  touch 


A  space  problem  confronted  James  C. 
High,  Whiteville  (N.C.)  News  Reporter 
editor-publisher,  on  returning  from  the 
North  Carolina  Press  Association  Insti¬ 
tute  meeting  (January  25-27) — where  to 
put  the  six  annual  awards  won  by  his 
paper.  His  office  building's  hallways  and 
individual  editorial  offices  are  already  lit¬ 
tered  with  awards,  including  a  Pulitzer. 

Other  problems  confront  High  that 
others  seek.  He  ponders  going  daily  with 
his  twice-weekly  paper,  persisting  group 
offers  to  buy,  the  regional  role  of  a  rural 
newspaper  printing  25  assorted  publica¬ 
tions. 

Equipped  to  go  daily  anytime,  the 
News  Reporter  is  busy  retaining  a  tlavor 
of  traditional  American  journalism  while 
pioneering  new  ideas.  “We  could  hire  a 
wire  editor  and  go  daily  tomorrow.” 
High  explained  in  an  interview.  “We 
have  all  the  equipment;  the  right 
economic  and  Journalistic  conditions 
seem  inviting.  But  that's  something 
down  the  road.  We're  not  going  to 
rush.” 

Nor  is  he  interested  in  the  rash  of  buy 
offers  from  groups.  With  a  press  run  of 
10,250  in  a  city  of  5,230  population.  High 
seems  determined  to  keep  it  a  family 
newspaper,  expanding  horizontally  into 
related  enterprises.  "This  paper  is  not 
for  sale  at  any  price,”  he  said,  emphasiz¬ 
ing  some  offer  almost  any  amount. 


“You  see,  I  married  this  business,” 
the  46-year-old  publisher  observed, 
glancing  across  his  office  at  his  wife, 
Carolyn,  45,  actively  engaged  in  the  op¬ 
eration.  Her  father,  Leslie  .S.  Thompson, 
bought  this  county-seat  paper  in  1928 
after  persisting  ownership  changes  since 
1889. 

This  operation  is  seen  as  playing  a  vital 
regional  role  in  Journalism.  Ten  weeklies 
are  printed  at  the  modern  printing 
plant — several  saying  they  could  not  af¬ 
ford  printing  rates  and  credit  terms 
elsewhere.  High  cites  his  rate  at  $5.40  a 
page  the  first  l.(K)(),  then  decreasing. 

One  of  these  weeklies  is  the  Tahor  City 
Tribune  which  shared  the  1951  Pulitzer 
Prize  with  the  News  Reporter  for  expos¬ 
ing  Ku  Klux  Klan  activity  then  concen¬ 
trated  in  Columbus  County. 

Also,  two  of  the  nation's  few  remain¬ 
ing  competitive  newspapers  are  printed 
here.  The  Brunswick  (County)  Free 
Press  (3,100  press  run)  confronts  the 
Brunswick  Beacon  (circulation  unavail¬ 
able)  down  the  street  in  Shallotte,  whose 
1975  population  estimate  was  750  per¬ 
sons  but  rising  rapidly  with  nearby 
beaches  booming.  And  there  is  the  Pen¬ 
der  (County)  Post  (4,100  press  run)  com¬ 
peting  with  the  Pender  Chronicle  (circu¬ 
lation  unavailable)  across  the  Court¬ 
house  square  in  Burgaw. 

Survival  of  these  two  “mom-and-pop 


shops”  (Free  Press.  Post  run  by" 
husband-wife  teams)  would  be  consid¬ 
ered  doubtful,  except  for  the  Whiteville 
printing  facility  and  their  location  in 
rapidly  growing  areas. 

One  weekly  printing  client  folded 
January  10.  The  Hanover  (County)  Sun 
folded  last  spring,  then  was  revived  as 
the  election  campaign  heated  up.  Pub¬ 
lisher  Albert  C.  Beall  is  reported  looking 
for  a  buyer  to  continue  the  conservative 
publication  that  was  heavy  with  Sen. 
Jesse  Helms  (R-N.C.)  ads  and  copy  last 
election. 

Others  printed  here  include  the  High 
wholly-owned  Columbus  County  News, 
half-owned  (Southport)  State  Pilot,  and 
the  North  Myrtle  Beach  (S.C.)  Times. 
The  bi-weekly  (Clarkton)  Southeastern 
Times  and  three  shoppers  are  also 
printed. 

Otherwise,  High  is  busily  involved 
with  publishing  a  modem  newspaper  in  a 
rural  setting. 

Besides  seven  editorial  staffers,  five 
scattered  veteran  correspondents  feature 
communication  among  remote  and 
somewhat  isolated  communities.  Mrs. 
Beulah  Horne,  82,  replaced  her  sister 
when  14  and  now  covers  the  Mishops 
Springs  community.  Joseph  Hufham,  72, 
writes  a  lot  of  nostalgia  of  the  remote 
“outback”  near  Delco  in  the  style  of 
Mark  Twain. 

While  retaining  a  rural  flavor  in  Col¬ 
umbus  County,  with  only  49,700  resi¬ 
dents  and  eight  incorporated  com¬ 
munities,  the  News  Reporter  is  other¬ 
wise  very  modern.  High  reported  “es¬ 
sentially  complete  conversion  to  cold 
type."  Three-fourths  of  the  circulation  is 
now  delivered  by  motor  routes  and  new 
ones  are  planned. 

Community  involvement  is  em¬ 
phasized.  When  a  76-year-old  man's 
mule  died  at  Christmas,  the  paper  col¬ 
lected  money  for  a  new  one  so  he  could 
continue  plowing  up  to  100  scattered 
gardens  yearly.  “The  front  page  of  our 
shopper  is  reserved  for  public  service 
announcements,”  the  personable  pub¬ 
lisher  pointed  out. 

Former  president  of  the  North 
Carolina  Press  Association,  he  is  heavily 
involved  in  civic  and  church  affairs.  His 
son,  Leslie,  17,  news  photographer,  is  a 
N.C.  State  University  fan  planning  Jour¬ 
nalism  study  at  the  University  of  N.C.  at 
Chapel  Hill.  His  sister,  Stuart,  15,  is  a 
U.N.C.  fan  planning  on  N.C.  State. 

Their  father  plans  to  continue  his 
bird-hunting  and  fishing,  when  not  in¬ 
volved  in  the  business  that  also  includes 
Job  printing  and  an  office  supply  opera¬ 
tion. 

Dallman  named 

Raymond  F.  Dallman,  retail  advertis¬ 
ing  manger  of  Detroit  Free  Press — named 
to  newly  created  position  of  advertising 
manager/assistant  division  director  at 
Sentinel  Star  Co.  of  Orlando,  Fla. 
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After  careful  consideration  and  eMaluatbn 


After  deciding  to  completely  automate  their  Stuffing 
Operation,  the  next  decision  was  which  stuffing  sys¬ 
tem  to  select.  There  were  many  unique  considera¬ 
tions  and  special  limitations  to  evaluate.  Size, 
Capacity,  Cost  and  Versatility  were  some  of  the 
criteria  that  were  used  to  evaluate  available  equip¬ 
ment.  The  McCain  660  In-Line  Stuffer  was  chosen 
because  it  offered  the  most  practical  results:  Lowest 
daily  operating  cost,  reliability  and  consistency  so 
necessary  to  a  smooth,  successful  operation. 

If  you’re  thinking  of  automating  your  stuffing  op¬ 
eration,  get  the  facts  about  McCain  660.  It's  probably 
the  best  solution  for  you,  too. 

Write  for  our  brochure  today. 

C®|CCA»J 

McCAIN  MANUFACTURING  CORP. 

6200  West  60th  St.,  Chicago,  Illinois  60638 
Tel .  (31 2)  586-6200  Telex  25-3772 
Cable:  McCainco  Chicago 
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the  Lafayette  Journal  and  Courier 
decided  McCain's  In-Line'  System 

II  IV-/II  - 

stuffing  needs. 


GEORGE  SKOCIPICK,  National  Service  Manager 


Stan  Hancock,  vicepresident  of  Pol¬ 
iak’s  East — retired.  Hancock  began  his 
newspaper  career  with  the  defunct  San 
Diego  Sun  as  a  district  manager.  He  also 
served  as  circulatoin  manager  of  the 
Lockport  (N.Y.)  Union  Sun  and  Journal, 
and  as  public  relations  director  of  the  Erie 
(Pa.)  Dispatch.  He  plans  to  continue  his 
Career  Advancement  Circulation  semi¬ 
nars. 

*  *  ♦ 

Carol  Harmacinski,  classified  outside 
sales  representative  for  South  Bend  (Ind.) 
Tribune — named  classified  manager.  She 
succeeds  Dale  Weller — transferred  to 
retail  advertising. 

*  ♦  ♦ 

Kitty  Vance,  classified  telephone  divi¬ 
sion  manager  of  St.  Louis  Post- 
Dispatch — named  assistant  classified 
manager. 

♦  ♦  * 

David  A.  Rowe — named  to  direct  sales 
supervisor  of  Quincy  (Mass.)  Patriot 
Ledger. 

♦  ♦  ♦ 

Robert  Mayden — appointed  circula¬ 
tion  sales  manager  of  Detroit  News. 

♦  *  ♦ 

Paul  B.  Flynn,  publisher  of  Fort  Myers 
(Fla.)  News-Press — to  hold  additional 
title  of  president  of  the  News-Press  Pub¬ 
lishing  Co.,  Inc.  He  succeeds  Chesley 
Perry — retired  after  48  years  with  the 
paper. 

9k  * 

William  T.  Guthrie,  managing  editor. 
New  Haven  (Conn.)  Journal-Courier — to 
receive  the  distinguished  service  award 
from  the  Connecticut  High  School 
Coaches  Assn. 
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Mark  Hyman,  sports  reporter  for  Nor¬ 
folk  (Va.)  Ledger-Star — to  general  as¬ 
signment  sports  reporter  for  Philadel¬ 
phia  Bulletin.  Ray  Parillo — named  to 
cover  sports  for  the  New  Jersey  edition 
of  the  Bulletin. 

9|c  >k  ik 

Linda  M.  Burns — promoted  to  circula¬ 
tion  office  manager  of  Capital  Newspa¬ 
pers  publishers  of  Albany  (N.Y.) 
Times-Union  and  Knickerbocker  News. 
Patricia  A.  Sneed — named  office  man¬ 
ager  of  the  newly  established  Capital 
Newspapers  downtown  office. 

ik  9|C  9k 

Bryant  Stateham — named  sports 
editor  of  Duncan  (Okla.)  Banner. 

9k  9k  9k 

E.  Michael  Flynn,  former  managing 
editor  of  Kalispell  (Mont.)  Inter  Lake — 
named  United  Press  International  re¬ 
gional  executive  for  Northern  California 
and  Northern  Nevada. 

9k  9k  9k 

Wayne  W.  Whitehead,  news  editor  of 
Eugene  (Ore.)  News-Tribune — named 
editor  and  publisher.  He  is  succeeded  as 
news  editor  by  Lori  Borgman. 

Sk  9k  9|C 

Emery  Wister,  entertainment  and  bus¬ 
iness  writer  for  Charlotte  (N.C.) 
News — retired  after  43  years  with  the 
paper. 

9k  9k  9k 

David  B.  Offer,  court  and  investiga¬ 
tive  reporter  for  Milwaukee  Journal — 
named  managing  editor  of  La  Crosse 
(Wis.)  Tribune.  He  is  a  past  president  of 
the  Milwaukee  chapter  of  Sigma  Delta 
Chi. 

9k  9k  9k 

OvETA  Culp  Hobby,  chairman  of  the 
board  and  editor  of  Houston  (Tex.) 
Post — named  recipient  of  the  George 
Catlett  Marshall  public  service  award  by 
the  Association  of  the  United  States 
Army.  She  is  the  first  woman  to  receive 
the  award. 

9k  9k  9k 

Bill  Diem,  a  copy  editor  with  the  De¬ 
troit  Free  Press — joined  the  Escanaba 
(Mich.)  Reporter  Newpapers  as  a  part¬ 
ner. 


Newspeople 


WANDA  McAlister  has  been  named 
editor  of  the  Corvallis  (Ore.)  Gazette- 
Times.  She  is  the  first  woman  editor  of  a 
Lee  Enterprises  publication.  She  has 
been  employed  at  the  Times  for  the  past 
20  years,  the  last  ten  had  been  as 
editorial  writer  and  editorial  editor.  She 
is  a  past  president  of  Oregon  Press 
Women  and  the  Williamette  Valley 
chapter  of  Sigma  Delta  Chi. 

Alfred  Von  Krusenstiern — elected 
president  of  Foreign  Press  Association, 
an  organization  representing  foreign  cor¬ 
respondents  in  the  United  States.  He  is 
manager  of  the  New  York  office  of 
Springer  Foreign  News  Service  of  Ger¬ 
many. 

*  *  * 

Velda  Carter  Hughes,  coordinator  of 
the  Greenville  (S.C.)  News-Piedmont  Com¬ 
pany's  Newspaper  in  Education 
program — named  promotion  manager. 
Her  new  position  is  part  of  a  move  to 
consolidate  sales  promotion,  public  rela¬ 
tions  and  public  service  functions  of  the 
company  into  one  department. 

9k  9k  9k 

James  W.  Frost,  former  head  of  adver¬ 
tising  and  public  relations  sequence  at 
Marquette  University  College  of 
Journalism — Joined  faculty  of  University 
of  Georgia  School  of  Journalism  and 
Mass  Communications  as  an  associate 
professor. 


DASH 

From  Peace  Corps  experience  in  Kenya, 
where  he  learned  Swahili,  to  covering 
the  Angolan  rebels’  fight  for  indepen¬ 
dence,  for  which  he  won  the  Overseas 
Press  Club’s  George  Polk  Memorial 
Award,  Washington  Post  correspondent 
Leon  Dash  knows  Africa  intimately.  Now 
in  Abidjan  he  is  opening  the  seventh 
African  bureau  of  the  . . . 
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in  the  news 


Jenks 


Stone 


Alan  Jenks,  London  bureau  chief  for 
AP-Dow  Jones — named  assistant  busi¬ 
ness  editor  of  Atlanta  Constitution. 

*  *  * 

Chuck  Stone,  columnist  for  Philadel¬ 
phia  News — named  senior  editor.  He 
will  participate  in  policy  decisions  and 
serve  as  community  relations  representa¬ 
tive  for  the  newspaper.  He  will  continue 
to  write  his  3  times  a  week  column. 

%  3(C 

Robert  H.  Tyler,  advertising  director 
of  Riverton  (Wyo.)  Ranger — elected 
president  of  Wyoming  Press  Associa¬ 
tion. 


Robert  T.  Hollister — named  director 
of  research  and  promotion  of  Tampa 
(Fla.)  Tribune  and  Times,  succeeding  Jan 
Brazinski — resigned. 

*  *  ♦ 

Joy  Horowitz,  field  producer  for 
KNXT-tv  in  Los  Angeles — joined  the 
staff  of  Los  Angeles  Times  View  section. 
Doris  Byron — named  to  the  staff  of 
Orange  County  Edition  of  the  Times  and 
will  cover  Orange  County  Board  of 
Supervisors. 


Russ  Gillespie,  assistant  manager  of 
Dayton  Newspapers,  publishers  of  Day- 
ton  (O.)  News  and  Journal  Herald — 
named  classified  advertising  manager. 

*  *  * 

Ralph  Bednar,  sports  editor  of  Ottawa 
(111.)  Times — named  wire  editor.  Dan 
Eilts,  sports  writer/reporter — succeeds 
Bednar  as  sports  editor. 

♦  *  ♦ 

J.  Raymond  Morris,  former  Toronto 
(Ont.)  Star  executive — named  publisher 
of  Ottawa  (Ont.)  Journal.  He  succeeds 
L.A.  Lalonde — resigned  to  take  a  senior 
assignment  at  F.P.  Publications  in  To¬ 
ronto. 

*  ♦  ♦ 

Jo-Ann  Huff  Albers,  executive  editor 
of  the  Kentucky  edition  of  the  Cincinnati 
(O.)  Enquirer — recipient  of  a  Headliner 
award  from  Women  in  Communications, 
Inc. 

sk  9k  Ne 

Randolph  Hughes,  classified  advertis¬ 
ing  manager  of  Lansing  (Mich.)  State 
Journal — recipient  of  Distinguished  Ser¬ 
vice  award  from  the  Lansing  Jaycees. 

*  *  9k 

John  Cherwa,  sports  writer  for  Or¬ 
lando  (Fla.)  Sentinel  Star — named  to  the 
new  position  of  assistant  sports  editor. 

9k  9k  9k 

Bob  Turner,  city  editor  of  Tampa 
(Fla.)  Times — named  assistant  managing 
editor.  Barry  Friedman,  assistant  city 
editor — succeeds  Turner  as  city  editor. 

9k  *  9k 

Paul  Mick,  publisher  of  Marion  (Ky.) 
Crittenden  Press — elected  president  of 
Kentucky  Press  Association.  Walt  Dear 
HI,  publisher  of  Henderson  (Ky.) 
Gleaner,  and  Russ  Metz,  publisher  of 
Owingsville  (Ky.)  Bath  County  News 
Outlook — named  first  and  second  vice- 
presidents,  respectively. 


Tom  Cunningham,  sports  columnist  of 
Albany  (N.Y.)  Times-Union — appointed 
community  relations  manager  of  Capital 
Newspapers,  the  Union’s  publisher.  He 
will  continue  to  write  his  sports  column. 

9k  9|(  9k 

Carroll  Knicely,  publisher  and  former 
owner  of  Glasgow  (Ky.)  Times — named 
commissionerof  Kentucky  department  of 
Commerce. 

*  9k  9k 

Barry  Merrill — named  advertising  di¬ 
rector  of  Hamilton  (O.)  Journal-News, 
succeeding  Rick  Rae — named  general 
manager. 

9k  9k  9k 

Patrick  Thomas,  one-time  managing 
editor  of  Stearns  (Ky .)  McCreary  County 
Record — named  state  news  reporter  of 
Nashville  Banner. 

9k  9k  9k 

Eileen  M.  Colla,  former  reporter  for 
United  Press  International — to  public  in¬ 
formation  office  of  Wine  Institute  in  San 
Francisco. 

9k  9k  9k 

James  Bartee,  retail  advertising  staffer 
aX Portsmouth  (O.)  Times — named  adver¬ 
tising  manager  of  Kittanning  (Pa.) 
Leader-Times. 

9k  9k  9k 

Michele  Thompson,  former  copy  editor 
of  Kenosha  (Wis.)  News — promoted  to 
news  editor. 

9k  9k  9k 

Jack  Patterson,  vicepresident/ 
circulation  of  Washington  Post — 
appointed  senior  vicepresident/ 
circulation. 

9k  9k  :k 

William  Crowe — named  circulation 
branch  supervisor  of  Austin  (Tex.) 
American-Statesman.  He  succeeds  Mike 
Laosa — named  circulation  director  of 
Mesa  (Ariz.)  Tribune. 


Introducing  a 
unique  new  training  approach 
for  newspapers... from 


I 

I 

I 

■ 


MANAGEMENT  CONSULTING  •  EXECUTIVE  SEARCH 
TRAINING  &  ORGANIZATIONAL  DEVELOPMENT 


ONE  CROSSROADS  OF  COMMERCE-SUITE  520 
ROLLING  MEADOWS.  ILLINOIS  60008 


In-depth  assessment  of  training  needs 
Customized  training  to  meet  the  needs  of  circulation,  production, 
advertising,  business,  news  and  editorial. 

A  few  examples  of  the  client-customized  programs  include  training  in: 

□  Management  skills  □  Planning  and  goal  setting 
□  Sales  training  □  Motivating  people 
□  Communication  skills  □  Selection  interviewing 

. .  and  more. 

For  information  on  Youngs,  Walker  &  Company  organizational 
assessment  and  training  services,  send  in  coupon  at  right,  or 

call:  John  Gorby  (312)  394-9330. 


I 


I'm  interested  in  learning  more  about 
the  NEW  newspaper  needs  assessment 
and  training  approach. 


I 

■ 

I 

I 
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Brazil  Herald 
for  $1  million 

The  purchase  of  Editora  Mory  Ltda., 
printers  and  distributors  of  the  Brazil 
Herald  in  Rio  de  Janeiro,  was  announced 
(February  1 5)  with  the  conclusion  of 
negotiations  initiated  last  September  be¬ 
tween  the  Montgomery  and  Williamson 
groups  of  the  United  States  and  the 
Mauro  Salles  family  of  Brazil. 

Purchase  of  l(X)9f  of  the  stock  of  Edi¬ 
tora  Mory  was  made  by  Sao  Bento  de 
Participacoes  E  Administracao  Ltda.,  a 
company  belonging  to  the  Salles  family. 
Mauro  Salles,  a  Sao  Bento  director,  took 
over  as  chief  executive  of  Editora  Mory. 
Salles  announced  that  all  contracts  and 
personnel  pertaining  to  Editora  Mory 
and  the  Brazil  Herald  and  Times  of  Brazil 
newspapers  would  be  maintained. 

Bill  Williamson,  one  of  the  former 
Editora  Mory  partners  and  managing  di¬ 
rector  of  the  firm  until  the  sale,  accepted 
an  invitation  made  by  the  new  owners  to 
remain  in  the  company,  assuming  duties 
for  general  supervision  of  operations  in 
Rio  de  Janeiro. 

The  negotiations  leading  to  the  sale  of 
Editora  Mory  to  Sao  Bento  were  con¬ 
ducted  by  Brasilinvest,  a  leading  Brazi¬ 
lian  investment  bank,  which  coordinated 
the  viability  studies  and  the  financial  op¬ 
erations.  The  sale  price  was  CR 
23,2I8,II8(U.S.  $1,069,995.00),  payable 
in  cruzeiros  in  Brazil.  The  sale  carries  a 
three-year  term  of  payment.  Bank 
guarantees  for  the  operation  were  made 
by  The  Bank  of  London  and  South 
America. 

Sao  Bento  also  controls  Sao  Marcelo 
de  Publicacoes  Ltda.,  a  publishing  com¬ 
pany  created  in  1978  to  start  the  Latin 
America  Daily  Post,  a  Brazilian  newspa¬ 
per  in  English  destined  to  circulate 
throughout  Latin_  America  from  its  pub¬ 
lishing  base  in  Sao  Paulo. 

The  launch  of  the  Latin  America  Daily 
Post,  originally  scheduled  for  January 
this  year,  was  held  up  pending  conclu¬ 
sion  of  the  negotiations  between  the  Sal¬ 
les  group  and  Editora  Mory.  A  new  start¬ 
ing  date  for  the  Daily  Post  will  be  an¬ 
nounced. 

The  Brazil  Herald,  printed  by  Editora 
Mory,  is  Brazil’s  only  English-language 
daily  newspaper.  Its  circulation  is  above 
15,000  dopies  daily,  destined  for  foreign 
and  Brazilian  businessmen  and  interna¬ 
tional  tourists.  Founded  in  February, 
1946,  the  newspaper  is  a  member  of  the 
Inter  American  Press  Association. 

Control  of  Editora  Mory  had  belonged 
to  the  Montgomery  family  of  Kansas. 
John  Montgomery,  75,  directs  a  group  of 
15  newspapers  through  his  company, 
Montgomery  Publications  of  Junction 
City,  Kansas. 
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In  1946  Montgomery  was  publisher  of 
a  weekly  newspaper  in  Coral  Gables, 
Fla.,  and  a  daily,  the  Miami  Beach  Sun. 

When  William  D.  Pawley,  United 
States  Ambassador  to  Brazil,  asked 
Montgomery  if  he  would  buy  the  finan¬ 
cially  troubled  Herald  to  keep  it  out  of 
the  hands  of  anti-Americans,  he  agreed. 

After  that,  Montgomery  returned  to 
Junction  City,  Kan.,  as  publisher  of  the 
Daily  Union,  owned  by  his  father. 
Montgomery  served  as  a  Democratic  na¬ 
tional  committeeman  and  Kansas  high¬ 
way  commissioner.  About  twice  a  year 
he  went  to  Brazil  to  check  on  the  Herald, 
where  he  had  entrusted  its  daily  opera¬ 
tion  to  an  American-born  managing  di¬ 
rector.  The  Herald,  with  a  circulation  of 
15,000,  carefully  avoided  controversy  by 
never  printing  any  editorials  of  its  own. 

The  newspaper  continued  to  lose 
money  until  about  1973.  That’s  when 
Montgomery’s  son,  John  Gray 
Montgomery,  resigned  as  a  vice  presi¬ 
dent  of  The  San  Francisco  Chronicle’s 
printing  company  and  joined  Montgom¬ 
ery  Publications.  The  younger 
Montgomery  took  an  active  interest  in 
the  Brazil  Herald,  and  the  newspaper 
began  to  prosper  by  printing  a  variety  of 
Brazilian  publications  on  its  modern 
presses. 

Latin  America  Daily  Post  will  be 
edited  and,  at  first,  printed  exclusively  in 
Sao  Paulo,  and  distributed  by  air 
throughout  Latin  America  and  other 
selected  points  around  the  world.  Event¬ 
ually,  the  paper  will  be  printed  simul¬ 
taneously  in  several  Latin  American  cap¬ 
itals  via  facsimile  transmission. 

Salles  said  studies  were  underway  to 
merge  the  Brazil  Herald  and  the  Daily 
Post  operations. 

The  Latin  America  Daily  Post  will 
have  an  initial  press  run  of  20,000  copies, 
65%  of  which  will  be  distributed — 
through  subscriptions  and  newsstand 
sales — in  Brazil.  Circulation  is  expected 
to  rise  to  about  25,000  during  the  first 
year  of  publication. 

Afternoon  daily 
to  go  mornings 

The  Berkshire  (Mass.)  Eaale,  an  after¬ 
noon  daily  since  1892,  will  switch  to  a 
six-day-a-week  morning  publication  this 
spring,  according  to  its  editor  and  pub¬ 
lisher  Lawrence  K.  Miller. 

The  Pittsfield-based  daily  now  pub¬ 
lishes  Monday  through  Friday  after¬ 
noons  and  Saturday  mornings.  Circula¬ 
tion  is  30,000. 


Asia  Mail  publisher 
buys  daily  paper 

The  16,000  circulation  Alexandria 
(Va.)  Gazette,  which  may  be  the  oldest 
continuously  published  daily  newspaper 
in  America,  has  been  sold  by  the  State- 
Record  Company  of  Columbia,  South 
Carolina,  to  a  group  headed  by  Edward 
Neilan. 

The  broker  in  the  transaction  was 
W.B.  Grimes  &  Company  of  Washing¬ 
ton,  D.C. 

The  Gazette  will  continue  publication 
under  a  corporate  entity  known  as  The 
Alexandria  Gazette  Corporation.  Ed¬ 
ward  Neilan,  veteran  newsman  specializ¬ 
ing  in  Far  East  Affairs,  will  be  president 
of  the  new  corporation,  as  well  as  editor 
and  publisher.  Lewis  A.  Stearman,  who 
has  been  associated  with  The  Gazette  for 
39  years,  will  be  vice  president  as  well  as 
executive  editor  and  general  manager. 

Ben  R.  Morris,  president  of  the 
State-Record  Co.,  said,  “We  feel  the 
community  will  be  better  served  by  local 
management.  We  are  confident  that  the 
new  owners  will  carry  on  the  tradition 
and  high  standards  of ‘America’s  Oldest 
Daily’.’’ 

The  Gazette,  which  was  founded  195 
years  ago,  on  February  5,  1784,  has  been 
challenged  on  that  latter  title  by  the 
Hartford  Courant,  but — as  Neilan  told 
E&P — “Both  of  them  have  been  around 
a  good  long  time.” 

Neilan  went  on;  “We  are  pleased  and 
excited  at  the  opportunity  to  publish  a 
quality  newspaper  here  and  to  serve  the 
interests  of  the  community.” 

Neilan  moved  to  the  Alexandria  area 
in  1970  after  a  dozen  years  as  a  foreign 
correspondent  in  Tokyo  and  Hong  Kong. 
Until  1976,  he  was  national  affairs  corre¬ 
spondent  and  deputy  bureau  chief  of  the 
Copley  News  Service  Washington 
bureau. 

After  1976,  Neilan  founded  Potomac- 
Asia  Communications  Inc.  to  publish 
The  Asia  Mail,  a  monthly  journal  devo¬ 
ted  to  American  perspectives  on  Asia 
and  the  Pacific  which  has  been  printed 
at  the  Gazette  plant  since  it  began. 

Paint  company 
names  agency 

Dutch  Boy  Paints  has  appointed  W.B. 
Doner  and  Company  of  Detroit  and  Bal¬ 
timore  as  its  advertising  agency. 

Doner’s  advertising  will  include  both 
broadcast  and  print  media,  as  well  as 
collateral  and  point-of-purchase. 
Doner’s  broadcast  work  will  be  concen¬ 
trated  in  television  spots,  as  well  as  local 
radio.  Doner  plans  to  focus  attention  on 
the  famous  Dutch  Boy  logo.  The  Dutch 
Boy  account  will  bill  in  excess  of  $1  mil¬ 
lion. 
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Lindsay-Schaub 
hopes  to  sell 
other  2  dailies 

Estate  planning  and  taxes  figured 
strongly  in  the  recent  Lindsay-Schaub 
$60  million  sale  of  five  of  its  seven  dailies 
to  Lee  Enterprises  of  Davenport,  Iowa. 

“Federal  tax  laws  make  it  increasingly 
difficult  for  owners  of  privately  held  cor¬ 
porations  to  settle  estates  without  finan¬ 
cial  sacrifices,”  chairman  of  the  board 
Merrill  Lindsay  explained. 

Two  Florida  semi-weeklies  also  were 
included  in  the  sale:  the  Venice  (Fla.) 
Sun  Coast  Gondetier  and  the  New  Port- 
Richey  (Fla.)  Press. 

“I’ve  been  in  the  business  all  my  life 
and  it  hurts  to  lose  the  papers,”  Lindsay 
said.  “There’s  a  lot  of  sentiment  in¬ 
volved.  But  we  didn't  have  any  other 
alternative  and  we  had  to  say  to  hell  with 
sentiment.” 

The  Decatur,  Ill.,  based  company 
hopes  to  have  a  buyer  within  a  year  for 
its  two  remaining  dailies:  the 
Champaign-Urhana  (Ill.)  Morning 
Courier  and  the  East  St.  Louis  (III.) 
Metro-East  Journal. 

“These  were  not  in  Lee’s  pattern,” 
Lindsay  said.  “In  fact,  the  Courier  is  in 
direct  competition  with  another  Lee  pa¬ 
per.” 

The  decision  to  sell  the  first  five  news¬ 
papers  was  made  several  years  ago,  the 
executive  said,  and  a  number  of  buyers 
(including  Gannett)  were  very  interested 
in  the  package. 

“Lee  was  really  the  first  one  that 
agreed  with  us  on  what  we  thought  it  was 
worth,  so  we  went  with  them,”  he  said. 

Newspapers  involved  in  the  transac¬ 
tion  include:  the  Decatur  (III.)  Herald  c6 
Review;  the  Carhondale  (III.)  Southern 
Illinoisan;  the  Midland  (Mich.)  Daily 
News;  the  Edwardsvilte  (111.)  Intelli¬ 
gencer;  and  the  Bad  Ax  (Mich.)  Huron 
Daily  Tribune. 

The  acquisition  will  add  more  than 
130,000  daily  circulation  to  the  490,000 
circulation  of  the  16  dailies  Lee  currently 
publishes  in  the  Midwest  and  West.  Lee 
also  operates  five  VHF  television  sta¬ 
tions  and  four  radio  stations  and  is  a 
partner  in  a  graphic  arts  company. 

The  Lindsay-Schaub  owned  Illinois 
Broadcasting  Co.  is  not  affected  by  the 
transaction. 


Price  increased 

The  New  York  Times  will  raise  the 
suggested  newsstand  price  of  its  Sunday 
issue  outside  a  50-mile  radius  of  New 
York  City  from  $1  to  $1.10,  starting  with 
the  issue  of  March  4.  The  price  will  re¬ 
main  higher  in  cities  that  receive  the 
newspaper  by  air  freight. 


Newspaper 

Training 

Wortehop 

April  19-21,  1979  * 

Scottsdale,  Arizona 

Sponsored  by  the  Frank  E.  Gannett  Newspaper  Foundation 


Designed  for: 


Newspaper  Training  Managers 
Personnel  Managers 
Circulation  Training  Managers 
Sales  Training  Managers 
Other  managers  with 
supervisory  or  management 
training  responsibilities 


Objectives: 


During  the  workshop,  the 

participants  will  learn  how  to: 

1 .  Conduct  a  training  needs 
analysis  by  working  with 
line  management. 

2.  Measure  and  evaluate 
training  effectiveness. 

3.  Conduct  training  meetings 
using  group  dynamics  and 
such  participative  tech¬ 
niques  as  role  play,  games, 
simulations,  in-baskets. 

4.  Evaluate  and  modify 
commercial  training 
programs. 

5.  Develop  training  materials. 

6.  Select  and  use  audio-visual 
equipment. 

7.  Budget  and  cost-justify 
training. 

8.  Develop  a  PRACTICAL 
training  approach. 


Workshop  Leaders: 

James  Wells,  Management 
Development  Specialist 
Knight-Ridder  Newspapers 
Tom  Speed,  Director  of  Train¬ 
ing,  The  Atlanta  Journal- 
Constitution 

Cost: 

All  course  costs,  including 
program  development,  tuition, 
materials  and  meals  will  be 
funded  by  a  Gannett  Founda¬ 
tion  grant.  Participants  will 
pay  their  own  travel,  lodging 
and  incidental  expenses.  Hotel 
rooms  have  been  reserved  at 
$50  (plus  tax)  per  night. 


Location: 


Doubletree  Inn 
at  Scottsdale  Mall 
7353  E.  Indian  School  Rd. 
Scottsdale,  Arizona 


Nominations: 


Participants: 


—Maximum  enrollment  is  20, 
—Participants  are  to  be 
nominated  by  their  news¬ 
papers. 

—During  the  workshop,  each 
participant  will  be  required 
to  develop  a  training  session 
appropriate  for  his  or  her 
newspaper. 


Deadline  for  nominations — 
Mar.  15,  1979 

Participants  will  be  notified 
no  later  than  Mar.  31,  1979. 
For  nomination  forms, 
write  or  call: 

Gerald  M.  Sass 
Director  of  Education 
Frank  E.  Gannett 
Newspaper  Foundation 
Lincoln  Tower 
Rochester,  New  York  14604 
(716)  262-3315 


Gannett  Newspaper  Foundation 
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Uhe  Los  Angeles  Times  Syndicate  invites  you 
to  become  a  charter  subscriber  to  the  action 
adventure  strip  of  the  decade. 

Beginning  March  11  over  150  newspapers  in 
the  United  States  and  Canada  wiii  carry  the 
inaugurai  episode  of  this  daily  and  Sunday 
cosmic  adventure  strip  that  faithfuily  refiects  the 
characters  and  concept  of  the  movie,  the  most 
successful  motion  picture  in  history. 

We  beiieve  that  you  wili  want  to  be  among 
the  charter  subscribers. 

If  you  agree,  call  us  now. 

There  is  stili  time. 


llos  Anfieles  Stines 

SYNDICATE 


Dan  Byrne,  Editor  •  J.  Willard  Colston,  President  •  Richard  S.  Newcombe,  Sales  Director 
TIMES  MIRROR  SQUARE  Los  Angeles,  California  90053  •  (213)  972-7987  Toll  Free  (800)— 421 -8603  Exten.  7987 


Charter  subscribers  inchxje  the 
Anchorage  Times  •  SI  Petersburg  Times 

•  Tucson  Star  •  Little  Rock  Arkansas 
Democrat  •  Fresno  Bee  •  Modesto 
Bee  •  Redding  Record  Searchkghl  • 

Los  Angeles  Tunes  •  San  Diego  Union 

•  Sacramento  Bee  •  San  Francisco 
Chronicle  •  Visalia  Times  Delta  • 
Woodland  Democrat  •  Burlington  Hawk 
Eye  •  Davenport  Quad  City  Times  • 
Marshalltown  Times -Republican  • 
Dubuque  Telegraph  Herald  •  Wichita 
Eagle  8  Beacon  •  St  Louts  Globe 
Democrat  •  Waterloo  Courier  •  New 
Orleans  Times  Picayune  •  St  Paul 
Pioneer  Press  and  Dispatch  •  Red  Wing 
Republican  Eagle  •  Las  Vegas  Review 
Journal  •  Omaha  World  Herald  • 
Albuquerque  Journal  •  Oklahoma  City 
Daily  Oklahoman  •  Tulsa  Work)  • 

Tulsa  Tribune  •  Portland  Oregonian  • 
Albany  Democrat  Herald  •  Austin 
American  -  Statesman  •  Mitchell  Daily 
Republic  •  El  Paso  Herald  Post  • 

Dallas  Times  Herald  •  Houston  Post  • 
Fort  Worth  Star  Telegram  •  San  Antonio 
Express  News  •  Port  Arthur  News  • 
Waco  Tribune  Herald  •  Victoria 
Advocate  •  Wichita  Falls  Record  News 

•  Times  •  Pensacola  News  •Fort 
LaurJerdale  News  •  Birmingham  News 

•  Detroit  News  •  Muskegon  Chronicle 

•  Saginaw  News  •  Ann  Arbor  News 

•  Flkil  Journal  •  Grand  Rapids  Press 

•  Chicago  Tribune  •  New  Philadelphia 
Tunes  Reporter  •  Willoughby  News 
Herald  •  Charlotte  News  •  Dayton 
Journal  Herald  •  Akron  Beacon  Journal 

•  Sprmglicld  Daily  News  •  Anderson 
Daily  Mail  •  Knoxville  Journal  • 
Cookeville  Dispalch  •  Greenville  News 

•  Challanooga  Times  •  Shreveporl 
Times  •  Ballimore  News  American  • 
Washmglon  PosI  •  Bergen  Record  • 
Boslon  Globe  •  Springfield  News  • 
Springfield  Union  •  Asbury  Park  Press 

•  Albany  Times-Umon  •  Newsday  • 
New  York  PosI  •  Butlak)  News  • 
Hudson  Register  Star  •  Watertown 
Tunes  •  Rochester  Democrat  8 
Chronicle  •  Jersey  City  Journal  • 
Newark  Star  Ledger  •  Staten  Island 
Advance  •  Philadelphia  Inquirer  •  Oil 
City  Derrick  •  York  Record  • 

Pittsburgh  Press  •  Newport  News  Press 

•  Newport  News  •  Newport  News 
Times  Herald  •  Salt  Lake  City  Tribune 

•  Olympia  Oaky  Olympian  •  Bellingham 
Herald  •  Seallle  Txnes  •  Spokane 
Spokesman  Review  •  Wenalchee  World 

•  Tacoma  News  Tribune  •  Eau  Clave 
Leader  Telegram  •  Yakima  Herald 
Republic  •  Milwaukee  Journal  • 
Wisconsin  Slale  Jounal  •  Fredericlon 
Gleaner  •  Edmonlon  Sun  •  Toronto 
Sun  •  Montreal  Star  •  Winnipeg 
Tribune  •  Atlanta  Journal  and 
Constitution  •  Winston  Salem  Journal 


Syndicates 


By  Lenora  Williamson 


22~year~old  in  syndicate  debut 


Debuting  March  5  as  a  nationally  syn¬ 
dicated  comic  strip  cartoonist  is  Kevin 
Fagan,  all  of  22  years  old  and  w'ith  more 
than  100  major  newspapers  signed  for  the 
start-up  of  his  creation,  “Drabble.” 

Robert  Roy  Metz,  president  of  United 
Feature  Syndicate  which  is  distributing 
the  strip,  comments,  “It  is  very  unusual 
for  someone  so  young  to  be  so  successful 
right  at  the  starting  gate.”  Among  earliest 
papers  to  order  “Drabble”  are  the 
Philadelphia  Bulletin,  Chicago  Sun- 
Times,  Washington  Post,  Boston 
Herald-Anierican,  Toronto  Globe  and 
Mail,  Dallas  Times-Herald,  Seattle 
Times,  Pittsburgh  Press  and  Detroit 
News. 

“Drabble”  is  Norman  Drabble,  a  20- 
year-old  college  student.  Fagan,  still  a 
college  student  himself,  says  his  hero  is 
“shy,  sensitive,  insecure,  inexperienced 
and  a  bit  confused. 

“His  problem  is  that  he  tries  too  hard 
not  to  show  it.  ‘Drabble’  is  at  a  time  in 
his  life  when  he’s  not  exactly  sure  who 
he  is,  or  what  he  should  be  doing  ...  a 
common  feeling  among  most  people 
when  they’re  young  ...” 

As  of  now,  Fagan  has  written  and 
drawn  nearly  200  syndicate-approved  in¬ 
stallments,  enough  to  run  the  first  6 
months  of  daily/Sunday  publication. 

Lewis  A.  Little,  UFS  vicepresident  for 
editorial  development  who  has  been 
working  closely  with  Fagan  as  editor  for 
more  than  a  year,  explains  “We  intend  to 
keep  him  that  far  ahead  of  schedule  so 
that  the  present  quality  can  be  main¬ 
tained  or  improved.” 

In  working  with  Fagan,  Little  said  he 
has  followed  a  procedure  similar  to  one 
used  for  early  development  of  3  other 
UFS  strips,  “Tumbleweeds”,  “Gar¬ 
field”,  and  “Wee  Pals.” 

Each  week  in  his  California  studio,  the 
young  cartoonist  does  about  a  dozen 
roughs  and  mails  them  to  Little.  These 
roughs  get  graded  A,  B,  or  C  for  excel¬ 
lent,  good,  or  average/below-average 
and  Little  returns  the  lot  with  comments 
and  instructions  for  a  7-strips  package 
for  a  week.  No  “C”  rating  rough  is  ac¬ 
ceptable. 

Fagan  inks  approved  strips  and  off 
they  go  to  UFS  in  New  York  City.  There 
they  get  more  readings  by  Bobby  Miller, 
managing  editor  of  comic  art,  and  her 
staff. 

Observes  Little,  “It  is  remarkable  how 
quickly  Kevin  has  developed  his  writing 
and  drawing  skills.  When  we  first  started 
working  together,  we  were  rejecting 
about  half  of  Kevin’s  roughs.  While  most 
gags  were  good  some  were  not  in  keeping 
with  the  strip’s  characters.  Now,  approx¬ 


imately  80  percent  of  his  roughs  are  rated 
‘A’  or  ‘B’.  ” 

Action  of  “Drabble”  takes  place 
mainly  on  campus,  although  the  strip  is 
not  just  about  college  life.  To  stay 
abreast  of  the  campus  scene,  Fagan  him¬ 
self  is  taking  classes  part  time  at  Saddle¬ 
back  College,  Mission  Viejo,  and  plans 
to  get  his  degree  once  the  strip  is  well 
underway. 


Kevin  Fagan 


Fagan  grew  up  in  California  and  began 
drawing  cartoons  as  a  child.  At 
Saddleback  in  his  first  year,  his  original 
character  “Murray”  ran  in  the  campus 
paper,  and  when  Fagan  moved  to  Sac¬ 
ramento  State  College,  the  cartoon 
moved  to  that  campus  newspaper  where 
it  was  spotted  by  the  Sacramento  Union . 
The  newspaper  picked  up  “Murray”  to 
attract  young  readers  to  a  new  enter¬ 
tainment  section. 

The  national  success  story  had  its  be¬ 
ginnings  just  after  the  cartoonist’s  21st 
birthday  in  June,  1977,  when  he  sent 
samples  of  “Murray”  to  Charles  Schulz, 
who  pointed  him  to  UFS,  which  syndi¬ 
cates  “Peanuts.”  Fagan  sent  samples  to 
UFS.  The  editors  asked  to  see  more.  By 
March  of  last  year,  Fagan  was  signed  to  a 
contract. 

Dick  Locher,  the  editorial  cartoonist 
of  the  Chicago  Tribune,  is  now  being 
distributed  nationally  by  the  Chicago 
Tribune-New  York  News  Syndicate. 

Locher,  with  the  Tribune  since  1972, 
works  from  a  background  that  includes 
being  an  Air  Force  test  pilot,  running  his 
own  promotion  agency,  painting,  sculpt¬ 
ing  and  being  an  inventor.  He  is  a 
Chicago  Academy  of  Fine  Arts  and  Art 
Center  of  Los  Angeles  graduate. 
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Montreal  Star  begins  its 
largest  ad  campaign  ever 


The  Montreal  Star,  which  resumed 
publishing  last  week  after  an  eight-month 
shutdown,  has  initiated  its  biggest  promo¬ 
tion  campaign  in  its  history. 

The  new  campaign  involves  television, 
radio,  suburban  and  trade  newspaper  ad¬ 
vertising  as  well  as  lapel  stickers  with  the 
motto:  “You  can  switch  back  now!” 

The  goal  of  the  ad  campaign  is  to  enable 
the  Star  to  win  back  the  advertising  and 
circulation  it  lost  during  the  strike  to  the 
competing  daily,  the  Montreal  Gazette. 

“This  is  not  a  war,"  insisted  Star  pub¬ 
lisher  W.A.  Goodson.  “We  are  con¬ 
cerned  more  with  bringing  the  Star  back 
to  where  it  was  before  the  strike.” 

News  dealers  are  being  supplied  with 
aprons  sporting  the  “switch  back”  theme 
and  Star  carriers  are  wearing  the  lapel 
badges  with  the  slogan. 

An  airplane  was  hired  to  tow  a  banner 
with  the  message  “Best  News  in 
Months”  lauding  the  return  of  the  Star. 
The  message  was  flown  over  downtown 
Montreal. 

The  ad  campaign  includes  240  radio 
spots  a  week  for  the  next  four  weeks  on 
major  English  AM  and  EM  stations,  sup¬ 
ported  by  a  smaller  schedule  on  Erench 
and  ethnic  radio.  There  will  also  be  more 
than  20  tv  sports  per  week  on  two  English 
channels. 

The  ad  campaign  will  also  include  ads 
on  90  billboards;  full  and  half-page  ads  in 
23  suburban  newspapers;  trade  advertis¬ 
ing;  truck,  train  and  bus  cards;  and  win¬ 
dow  stickers  for  news  dealers. 

“The  weight  we’re  putting  behind  this 
campaign  makes  it  the  strongest  advertis¬ 
ing  effort  we’ve  ever  done,”  said  C.R. 
Amey,  the  Star’s  director  of  marketing. 
Amey’s  department  is  handling  the 
“back-in-business”  promotion  in  con¬ 
junction  with  MacLaren  Advertising. 

The  Star  has  returned  to  the  stands  a 
revamped  newspaper.  Improvements 
have  been  made  in  the  spots,  lifestyle. 


Field  Newspaper 
Syndicate  is  moving  its 
main  office  from  Chicago 
to  Irvine,  California, 
effective  March  5,  1979. 

We  will  notify  you  of  our  new 
address  and  phone  number  by 
mail  and  in  future  issues  of 
Editor  &  Publisher. 

FMd  Newspaper  Syndicate 

401  N.  Wabash  Avenue 
Chicago,  Illinois  6061 1 
(312)  321-2795 


entertainment  and  food  sections  and  sev¬ 
eral  new  columnists  have  been  hired.  One 
of  those  columnists  is  Donald  Woods,  the 
South  African  writer  who  fled  that  coun¬ 
try  last  year  and  who  will  write  a  weekly 
Third  World  column  from  his  home  in  the 
United  States. 

Advertising  agencies  and  advertisers 
were  informed  by  telegram  last  week  of 
the  resumption  of  the  Star.  Those  in 
Montreal,  Toronto  and  Vancouver  have 
been  invited  to  briefing  meetings  to  see  an 
audio-visual  presentation  of  the  Star’s 
plans  for  adding  new  columns  and  fea¬ 
tures  and  for  making  graphic  changes  to 
brighten  and  expand  the  special  interest 
sections  of  the  paper. 

Before  the  strike.  Star  circulation  was 
170,000  daily  with  the  competing  Gazette 
at  112,000.  The  Gazette’s  daily  circula¬ 
tion  now  is  around  200,000.  Its  Saturday 
circulation  has  risen  to  270,000  from 
122,000. 

Advertising  gains  have  nearly  doubled 
the  size  of  the  Gazette,  making  it  profit¬ 
able  after  recent  losses. 

Despite  its  gains.  Gazette  publisher 
Ross  Munro  said  he  did  not  attempt  to 
take  undue  advantage  of  the  Star  while 
the  paper  was  shut  down. 

“I  told  the  Star  at  the  outset  we  would 
not  take  undue  advantage  of  them,”  he 
said.  “We  were  sympathetic.  Anybody 
can  be  struck.” 

On  the  return  of  the  Star  with  its  heavy 
promotion  campaign,  Munro  said,  “I 
know  we  will  not  give  an  inch.  We’re  in  a 
command  position.” 

W.B.  Doner  agency 
adds  two  accounts 

Lionel  Trains,  a  product  of  the  Eun- 
dimensions  Toy  Division  of  General 
Mills,  has  appointed  W.B.  Doner  and 
Company  of  E)etroit  and  Baltimore  as  its 
advertising  agency. 

Lionel  is  a  7-rigure  account. 

At  the  same  time,  W.B.  Doner  was 
also  named  to  handle  the  Roy  Rogers 
Restaurant  account,  effective  March  I. 
Roy  Rogers  Restaurants  is  a  division  of 
Marriot  Corporation. 

Doner’s  ad  program  for  the  restaurant 
chain  will  include  broadcast  and  print 
media. 

Wines  assigned 

The  advertising  account  of  Julius 
Kayser  Rhine  and  Moselle  Wines  has 
been  assigned  to  Warwick,  Welsh  &  Mil¬ 
ler,  Inc.  The  wines  are  marketed  in  the 
U.S.  by  Browne  Vintners  Company,  a 
sales  company  of  The  House  of  Sea¬ 
gram. 


WHEN  ITCOMESTO  LOWERING  THEIR  PRICES, 
MOST  UaiYERS  HANDS  ARE  TlEa 


One  of  a  series 


Milwaukee  law  firm 
places  full-page  ads 

What  could  develop  into  more  space 
ads  for  newspapers  is  resulting  from  a 
decision  of  the  U.S.  Supreme  Court 
permitting  attorneys  to  advertise. 

One  of  the  first  to  take  advantage  of 
the  ruling  was  Marcus  &  Tepper,  Mil¬ 
waukee,  Wise.,  a  legal  firm  which  is 
using  a  series  of  copyrighted  full  page 
ads  prepared  by  an  agency.  The  ads  run 
in  the  Milwaukee  Sentinel. 

Headlines  on  one  of  the  ads  reads, 
“When  it  comes  to  Lowering  Their 
Prices,  Most  Lawyer’s  Hands  Are  Tied” 
while  another  cautions  “How  to  Hire  a 
Lawyer  Without  Getting  Taken  for  a 
Ride.”  The  main  illustration  shows  a  taxi 
meter. 

Tepper,  a  partner  in  the  law  firm  re¬ 
ports  that  he  would  defy  any  three- 
person  firm  to  do  the  volume  of  cases  we 
do  on  a  monthly  basis  without  advertis¬ 
ing.  He  admits,  however,  that  the  adver¬ 
tising  campaign  has  elicited  adverse 
comments  from  colleagues. 

At  the  request  of  the  Wisconsin  State 
Bar,  an  extension  of  the  trial  program  on 
lawyer  advertising  has  been  granted  by 
the  Wisconsin  Supreme  Court.  It  was 
originally  set  for  a  one-year  period  expir¬ 
ing  on  January  1,  1979. 

Chief  Justice  Beilfuss  has  agreed  to 
consider  public  hearings  on  the  advertis¬ 
ing  program. 

Promotions 

Gordon  Bring,  Jr.,  and  Gerald  Seufei- 
ling  have  been  promoted  from  media 
supervisors  to  vicepresidents  and  media 
supervisors  at  Warwick,  Welsh  &  Miller. 
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Editorial  workshop  By  Roy  H.  Copperud 

Sex  among  the  pronouns — No.  539 


A  press  release  put  out  by  a  division  of 
American  Management  Associations  is 
headed  “How  a  Supervisor  Can  Improve 
Hir*  Skills,”  and  the  asterisk  refers  to 
this  footnote:  “*H;>  (pronounced  here  ) 
is  a  new,  common-gender  pronoun  that 
replaces  the  masculine  /it'lyou  means 
his]  commonly  used  to  refer  to  either 
sex.  It  also  eliminates  the  need  for  those 
cumbersome  he  andlor  she  and  his  or  her 
constructions.” 

Hir  is  not  so  new,  really;  I  discussed  it 
more  than  20  years  ago  in  a  book  entitled 
Words  on  Paper,  and  commented  that  it 
had  gone  over  like  the  legendary  lead 
balloon.  If  hir  were  accepted,  getting 
people  to  pronounce  it  here,  in  defiance 
of  normal  pronunciation,  would  surely 
be  a  fearsome  task.  And  suppose  they 
did  pronounce  it  here;  would  that  not 
lead  to  endless  ambiguity?  Usage  is  full 
of  swamps  in  which  those  who  rush  in 
may  sink  out  of  sight. 

Still,  there  is  a  feeling  that  a  bisexual 
possessive  pronoun  is  needed;  despite 
the  acceptance  of  his  as  such  in  law  and 
grammar,  some  reject  it  as  sexist.  This  is 
leading  more  and  more  to  the  use  oi their 
with  singular  verbs:  “Every  member  is 
required  to  present  their  identification.” 


Passable  in  conversation,  perhaps,  but  in 
print  the  plural  their  with  the  singular  is 
grates  on  the  discriminating. 

My  opinion  is  that  if  equality  of  the 
sexes  depends  on  such  matters  as  rejec¬ 
tion  of  the  bisexual  his  and  the  universal 
displacement  of  man  by  person,  it  is 
doomed  anyway.  This  is  just  another 
example  of  following  a  vogue  out  the 
window,  or  perhaps  of  throwing  the  baby 
out  with  the  bathwater.  Someone  has 
predicted  that  the  wild  substitution  of 
person  for  man  (personhours  of  work) 
may  lead  to  personhole  covers.  Asinine? 
Well,  women  are  now  being  hired  for 
jobs  once  exclusively  male,  including 
that  of  telephone  lineman,  which  means 
that  they  are  going  to  have  to  repair  un¬ 
derground  cables.  Thus  we  may  some¬ 
time  observe  the  spectacle  of  a  linewo- 
man  suing  the  telephone  company  be¬ 
cause  she  was  fired  for  refusing  to  de¬ 
scend  into  a  manhole. 

Quirks  and  Quibbles 

Recently  1  twitted  the  Milwaukee 
Journal  for  its  style  rule  banning 
hyphens  in  compounds,  which  had  re¬ 
sulted  in  a  headline  that  was  the  butt  of 
some  humor  in  the  New  Yorker.  Not  long 


afterwards  I  received  from  Dorothy  Orso 
of  Milwaukee  a  copy  of  another  Journal 
headline  she  had  sent  in  the  the  paper  in 
response  to  its  request  to  readers  to 
“Help  us  spot  errors.”  The  headline 
read  “UW  Bombs  Theory  Weary  In¬ 
diana,”  and  Ms.  Orso  commented, 
“This  is,  indeed,  another  ridiculous 
headline.” 

Well,  it  baffled  me.  Since  the  Journal 
expects  readers  to  supply  some  of  their 
own  punctuation,  I  went  to  work  on  it. 
“UW  Bombs.  Theory  Weary  Indiana”? 
Nope.  “UW  Bombs  Theory.  Weary  In¬ 
diana”?  Impossible,  like  the  original.  Fi¬ 
nally  it  dawned  on  me  that  the  intention 
was  “UW  Bombs  Theory- Weary  In¬ 
diana.”  But  this  required  one  of  those 
damnable  hyphens  that  terrify  the  Jour¬ 
nal.  Still,  even  with  the  indispensable 
hyphen,  the  writer  of  a  head  like  this 
ought  to  be  sent  to  the  showers.  Well, 
what  will  the  Journal  editors  ban  next? 
Periods?  Commas? 

Appointments 

James  B.  Wilson,  editor  of  Burlington 
(N.C.)  Times-News — resigned  to  join 
corporate  communications  staff  of 
Carolina  Power  and  Light  Co.  in  Raleigh. 
*  ♦  * 

Richard  Wohlfarth,  circulation  man¬ 
ager  of  the  Poughkeepsie  (N.Y.) 
Journal — named  assistant  circulation 
manager  of  the  Hilo  (Hawaii)  Tribune- 
Herald. 


How  welt  is  your  community  protecting  its  citizens  from  these  dangers?  To  help 
reporters  answer  that  question,  State  Farm  has  deveioped  a  bookiet  that 
provides  story  ideas  invoiving  10  topics  related  to  these  threats  to  life 
and  property.  Cailed  So  Yoo're  Thinking  About  Doing  A  Story  On... 
the  bookiet  gives  you  the  questions,  not  the  answers. 

But  it  does  provide  a  brief  overview  of  the  problem.  . 

And  It  tells  you  where  you  may  be 
able  to  get  the 


For  your  FREE  copy, 
send  us  the  coupon  below. 


Media  information  Service 
Public  Relations  Dept. 

State  Farm  Mutual  .sBk. 

Automobile  Insurance  Company 

One  State  Farm  Plaza  iNsutANci 

Bloomington,  III.  61701 

P1ea««  send  me  a  fre«  copy  of  your  booklet  So  Thinking  About  Doing  A  Story  On. 


Name 

. stale 

Zp 
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Bottom  line 


Year-end  earnings 

New  York  Times  Company  reported  a 
net  income  for  1978  of  $15.5  million, 
down  from  the  $26  million  net  income  of 
1977.  The  decrease  was  primarily  a  result 
of  the  pressmen’s  strike  which  shut  the 
New  York  Times  newspaper  down  for  88 
days  during  portions  of  the  third  and 
fourth  quarters  last  year. 

Fourth-quarter  net  income  for  the 
Company  in  1978  was  $2,483,000  com¬ 
pared  with  $7,935,000  in  the  comparable 
1977  quarter. 

Consolidated  revenues  in  1978  were 
$491,558,000,  four  percent  below 
$511,202,000  in  1977.  Consolidated  rev¬ 
enues  in  the  fourth  quarter  of  1978  were 
$115,463,000,  as  against  $142,653,000  in 
1977. 

Because  of  the  strike,  the  New  York 
Times  newspaper  experienced  an  operat¬ 
ing  loss  of  $12,557,000  in  1978  on  rev¬ 
enues  of  $265,960,000,  in  contrast  to  its 
1977  operating  profit  of  $17,685,000  on 
revenues  of  $325,081,000. 

Advertising  volume  in  1978  amounted 
to  62,300,000  lines,  compared  with 
81,600,000  lines  in  1977.  Between 
November  6  and  December  31,  1978, 
when  the  paper  was  again  being  pub¬ 
lished,  advertising  linage  exceeded  the 
previous  year’s  record  by  8.3  percent. 

“The  Times  became  one  of  the  most 
highly  automated  newspapers  in  the 
country  last  year  despite  the  shutdown,’’ 
said  Arthur  Ochs  Sulzberger,  chairman 
and  president  of  the  company.  “With 
labor  peace  restored,  and  with  manning 
reductions  and  technology  serving  to  cut 
The  Times’s  expenses,  we  have  every 
reason  to  expect  the  Company’s  steady 
upward  profit  trend  to  resume.  A  25  per¬ 
cent  increase  in  the  combined  operating 
profit  of  our  magazines,  broadcasting 
stations,  smaller-city  newspapers  and 
books,  information  and  education  af¬ 
filiates  was  evidence  of  the  Company’s 
fundamental  strength  and  growth  poten¬ 
tial.” 

Circulation  rebounded  following  the 
strike.  Estimates  indicate  that  daily  cir¬ 
culation  will  be  at  its  comparable  1978 
level  this  spring,  with  Sunday  circulation 
at  its  comparable  level  later  in  the  year. 
On  January  7  the  newsstand  price  of  the 
Sunday  paper,  within  a  50-mile  radius  of 
New  York  City,  was  increased  from  75 
cents  to  85  cents. 

For  the  first  six  months  of  1978,  the 
Company  had  reported  an  operating 
profit  for  the  New  York  Times  newspa¬ 
per  of  $10,661,000,  up  22  percent  from 
$8,722,000  for  the  first  half  of  1977. 

For  the  seventh  successive  year,  the 
affiliated  companies  produced  higher 
earnings,  with  an  operating  profit  of 
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$28,843,000  on  revenues  of  $223,593,000. 
This  was  a  gain  of  25  percent  over  the 
1977  operating  profit  of  $23,074,000  on 
revenues  of  $184,439,000. 

In  January  1979,  the  Company  signed 
an  agreement  in  principle  to  purchase 
KFSM-TV,  the  only  VHF  station  among 
three  television  stations  serving  Fort 
Smith,  Arkansas.  Transfer  of  the  televi¬ 
sion  station  is  subject  to  the  consent  of 
the  Federal  Communications  Commis¬ 
sion. 

The  Company’s  equity  in  the  earnings 
of  its  three  Canadian  newsprint  as¬ 
sociates  was  $6,174,000  in  1978,  com¬ 
pared  with  $6,879,000  in  1977.  Fourth- 
quarter  equity  in  1978  amounted  to 
$1,616,000,  compared  with  $2,101,000  in 
the  1977  quarter. 

In  the  fourth  quarter  the  Company  re¬ 
duced  by  approximately  $600,000  (U.S.) 
its  equity  in  the  earnings  of  Spruce  Falls 
Power  and  Paper  Company,  Limited. 
This  reflects  a  charge  for  Canadian  with¬ 
holding  taxes  relating  to  a  net  dividend  of 
approximately  $1,500,000  (U.S.)  paid  to 
the  Company  by  Spruce  Falls  earlier  this 
month. 

The  average  number  of  common 
shares  outstanding  in  1978  was 
1 1 ,6 1 3 , 1 04,  compared  with  1 1 ,4 1 7,3 1 2  in 
1977. 

THE  NEW  YORK  TIMES  COMPANY 
Summory  of  Business  Activities 
(Dollors  in  thousonds) 

Fourth  Quarter  Year 


1978 

1977 

1978 

1977 

REVENUES 

The  New  York 

Times  newspoper 

i  S9,121 

5  91.035 

$265,960 

$325,081 

Affilioted  newspapers 

10,244 

9,082 

36,775 

31,341 

Mopozines 

31,713 

28,842 

131,348 

106332 

Broodcostinp 

Books,  informotion 

3,099 

2,659 

10,982 

9,066 

and  education 

10,865 

10,467 

44,488 

37,210 

Corporote 

421 

568 

2,005 

1,682 

Totol 

5115,463 

$142,653 

$491,558 

$511,202 

OPERATING  PROFIT  (LOSS) 
The  New  York 

Times  newspaper 

5  (6,583) 

$  7,045 

$(12,557) 

$  17.685 

Affilioted  newspopers 

3,011 

2,758 

9339 

8,216 

Mogozines 

2,589 

1,202 

12,609 

8,256 

Broodcasting 

Books,  information 

1,084 

1,068 

3,614 

2,750 

ond  educotion 

(1.493) 

1,081 

2,781 

3,852 

Corporate 

(372) 

(228) 

(1,236) 

(1,217) 

Total 

5  (1,764) 

$  12,926 

$  15,050 

$  39342 

NET  OPERATING 

PROFIT  (LOSS) 

The  New  York 

Times  newspoper 

5  (2,653) 

$  3,284 

$  (4,900) 

$  8,962 

Affiliated  newspapers 

1,404 

1,316 

4342 

3,910 

Mogazines 

1,250 

541 

5,938 

3,932 

Broodcosting 

Books,  informotion 

535 

497 

1,787 

1,371 

ond  educotion 

(455) 

304 

1,622 

1308 

Corporote 

901 

(19) 

462 

(370) 

Totol 

992 

5,923 

9,751 

19,613 

Interest  expense,  net  of 

income  tox  benefit 
($121,000  ond  $79,000 
in  the  fourth  quorter, 
ond  $359,000  and 
$400,000  in  the  yeor, 
respectively) 

125 

89 

375 

419 

Income  before  Molity 
in  eornings  of 

newsprint  ossociotes 
Equity  in  eornings  of 

867 

5334 

9,376 

19,194 

newsprint  ossociotes 

1,616 

2,101 

6,174 

6379 

NET  INCOME  $  2.483  $  7.935  $  15,550  $  26,073 


^  9)C  * 

Capital  Cities  Communication  Inc.’s 
consolidated  income  before  extraordi¬ 
nary  items  for  the  year  ended  December 
31,  1978,  amounted  to  $54,033,000,  an 


increase  of  25%  over  the  $43,234,000  re¬ 
ported  for  1977,  according  to  an  an¬ 
nouncement  made  by  Thomas  S.  Mur¬ 
phy,  chairman. 

Earnings  for  the  fourth  quarter  of  1978 
were  $14,833,000,  up  12%  over  the  com¬ 
parable  period  of  last  year. 

Net  income  for  the  fourth  quarter  and 
year  1977  includes  an  extraordinary  gain 
of  $3,320,000  on  the  exchange  of  shares 
of  Southland  Paper  Mills,  Inc.,  for  shares 
of  St.  Regis  Paper  Company  pursuant  to 
a  merger  on  December  1,  1977. 

On  October  6,  1978,  the  Wilkes-Barre 
Times-Leader  was  struck  by  the  News¬ 
paper  Guild,  Typographical  and 
Pressmen’s  unions.  The  newspaper  has 
continued  to  publish  daily  under  strike 
conditions,  and  has  incurred  an  operat¬ 
ing  loss  in  the  fourth  quarter  of  approxi¬ 
mately  $  1 ,800,000  after  taxes,  or  $.  1 3  per 
share.  At  the  present  time,  the  company 
is  unable  to  forecast  the  extent  of  losses 
and  their  impact  on  its  1979  consolidated 
earnings.  The  company  believes,  how¬ 
ever,  that  the  majority  of  strike-related 
expenses  in  the  fourth  quarter  of  1978 
will  be  substantially  reduced  during  1979. 

SUMMARY  STATEMENT  OF  CONSOLIDATED  INCOME  (Unoudilxl) 
(Tkousonds  of  Dollors) 

Throo  Months  Yoor  Endod 


Ended  December  31 

December  31 

1978 

1977 

1978 

1977 

Net  Revenues 

$101311 

$87,228 

$367,476 

$306,146 

Costs  ond  Expenses 

Direct  operoting  costs 

68308 

55,612 

240,700 

198,448 

Depreciotion 

2,392 

2,360 

9,485 

8,294 

Amortizotion  of 
intongibles 

756 

620 

2,993 

2339 

71,956 

58,592 

253,178 

209,381 

Operoting  Income 

29,555 

28,636 

114,298 

96,765 

Interest  Expense 

(2,164) 

(2348) 

(8303) 

(9345) 

interest  Income 

1,154 

875 

3,145 

2,087 

Miscelloneous,  net 

458 

79 

1,993 

927 

Income  Before  Taxes 

29,003 

26,942 

110333 

90,234 

Income  Toxes 

14,170 

13,740 

56,800 

47,000 

Income  Before 

Extroordinory  (win 

14333 

13,202 

54,033 

43,234 

Extroordinory  (Min  on 
Exchonge  of  Securities 

_ 

3320 

3,320 

Net  Income 

$14333 

$16322 

$54,033 

$46354 

Income  Per  Shore: 

Before  Extroordinory 
(Min 

$1.06 

.91 

$3.80 

$2.91 

Extroordinory  (mm 

— 

.22 

— 

.22 

Net  Income 

$1.06 

$1.13 

$330 

$3.13 

Averoge  Shares 

Outstonding  (000) 

14,000 

14,618 

14,220 

14352 

Donrey  Media  Group 
acquires  Texas  daily 


Donrey  Media  Group  has  purchased 
the  Kilgore  (Tex.)  News  Herald  for  an 
undisclosed  amount.  No  broker  was  in¬ 
volved  in  the  transaction. 

The  former  owner  Charles  K.  Devall 
said  current  estate  tax  laws  were  the 
main  reason  he  sold  the  evening  daily  he 
had  owned  for  40  years. 

“I’m  70  years  old  now  and  I  guess  it’s 
time  to  quit,”  he  said.  “And  I  was  afraid 
that  if  I  died  my  wife  would  have  to  risk 
selling  the  paper  at  inflated  taxes.” 

Kenneth  Smart,  formerly  assistant 
publisher,  has  been  appointed  general 
manager.  No  other  personnel  changes 
are  planned. 
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Attn:  Circulation  Department 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 

AUTOMOTIVE 

MEDICAL 

YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 

WHAT'S  NEW  IN  MEDICINE? 

Report  on  latest  relevant  medical  news, 
with  commentary,  300-r  words.  L.A. 
Chotkowski,  MD.  FACP,  1143  Chamber- 
lain  Highway,  Kensington,  CT  06037. 

MEDICAL  NEWS,  features,  columns  and 

CARTOONS 

photos  in  one  reasonably  priced  weekly 
package.  For  free  samples  and  rates 

"ALL  THE  CARTOONS  YOU'LL  EVER 
NEED"  is  in  a  low  cost  package  of  36 
hilarious  1  and  2  column  camera-ready 
ROP  cartoons  available  quarterly  headed 

contact:  International  Medical  Tribune 
Syndicate  (IMTS),  600  New  Hampshire 
Ave.,  NW.  Suite  410,  Wasnington,  Oj 
20037.  Telephone  (202)  338-8866. 

by  leading  cartoonist.  Details  from:  Car- 
toonmix.  Box  108,  Village  Station.  New 

MONEY 

DATING 

*  MORE  FOR  YOUR  MONEY  — Weekly 
column  of  money-saving  news  guaran- 

FRIENDS  ...  we  never  met  .  .  .  The 
fastest  growing,  syndicated  dating  fea¬ 
ture  in  the  country.  Contains  respecta- 

Camera-ready.  Free  samples.  Mike  Le- 
Fan,  1802  S.  13,  Temple,  TX  76501. 

ble,  personal  ads  from  your  specific 
community.  Also  has  a  SENIOR'S 

MOVIE  REVIEWS 

CORNER  for  people  over  60.  Designed 
for  family  publications  and  FANTASTIC 
for  TV  magazines.  Creates  more  read¬ 
ership,  circulation,  advertisement  and 
expansion.  Camera-ready,  issued  FREE 
each  week.  Send  for  details.  Dial  Syndi¬ 
cations,  Box  351,  Warwick,  Rl  02886. 

MINI  REVIEWS  (Cartoon  illustrated)— 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready  and  AP  DataFeatures  Cineman 
syndicate,  7  Charles  court,  Middletown, 
NY  10940. 

GARDENING 

RECIPES 

"GROWING  YOUR  OWN"  means  in¬ 
creased  readership,  advertising.  Write 
Shades  of  Green,  Box  57-E,  Ipswich,  MA 
01938. 

"THE  RECIPE  CLINIC"  question  and 
answer  column.  Responds  to  readers 
queries  about  problems  in  the  kitchen. 
Style  is  tight  and  straightforward.  Sam¬ 
ples  available.  The  Recipe  Clinic  Syndi¬ 
cate.  Box  4,  Manchester,  CT  06040. 

GENERAL 

A  NEW  SYNDICATE 

Feature  Associates,  a  small  syndicate. 

STEREO 

would  be  pleased  to  have  your  newspa¬ 
per  consider  its  weekly  columnists.  Write 
us  at  1563  Lincoln  Ave.,  San  Rafael,  CA 
94901.  Thank  you. 

THE  "WORLD  OF  STEREO"  is  explored 
weekly  in  Tom  Krehbiel's  high  interest 
hi-fi  column  for  consumers.  From  WCS, 
Box  1422,  Buffalo,  NY  14214. 

READER  APPEAL!  Witty  cartoons,  col- 

genealogy,  humor,  kid  stuff,  money, 
pets,  politics,  satire,  spoof,  women,  5 
word  puzzles  and  still  expanding.  Info 
60«  postage.  Dickson,  1/700  VVestern 
69e,  Gardena,  Calif.  90248. 

TRAVEL 

INCREASE  TRAVEL  LINAGE!  World  wide 
travel  column  new  in  its  5th  year. 
Weekly,  $1.25.  Write  for  free  samples. 

HUMOR 

WEEKLY 

takes  a  humorous  look  at  current  happen¬ 
ings.  Write  for  samples.  Box  26627, 
Editor  &  Publisher. 

VOICE  FROM  THE  WOODS— 500  word 
essays  on  rural  life  and  radical  changes 
in  American  society  made  by  liberals  and 

FOLLY'S  THIN KSHOP— Weekly  humor 
strip.  Details:  Richard  Jarrett  Company, 
8056  Dobson.  Chicago,  IL  60619. 

so-called  conservatives.  Samples.  Wal¬ 
ter  Gormly,  RR  #2,  Mt.  Vernon,  lA 
52314. 

KALEIDOSCOPE:  Satirical  look  at  tribu¬ 
lations  of  everyday  life;  children, 
spouses,  diet,  etc.  Bi-weekly,  Write  for 
samples.  Lynda  Carraher,  42  Madison, 
Umatilla,  OR  97882. 

NEWS  FROM  HOME— Weekly  column  of 
news  from  northeastern  states.  Ideal  in 
tourist  areas.  Samples.  Canadian  news 
also  available.  Box  26752,  Editor  & 
Publisher. 

i_ 

FEATURE  WRITERS  ARE  LETTER  WRITERS! 

Here's  a  sample  of  the  mail  received  recently  from  FEA¬ 
TURES  AVAILABLE  advertisers: 

Thanks  so  much — Great  response — Much  more  than  expec  ted 
or  ho(x>d  for.  We'll  surely  run  the  ad  for  low  cost  TV  listings 
again — as  stx)n  as  we  can  absorb  all  the  new  business  our  ad 
placement  brought  us! 

Carole  Frew,  TV  NEWS,  Whitehall,  Pa.  180.52 

I  FEATURE  YOUR  FEATURE  IN  FEATURES  AVAILABLE— 

We'll  give  you  something  to  write  alx)ut! 

E&P  CLASSIFIEDS  (212)  752-7053 
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ANNOUNCEMENTS 


BOOKS  IPUBUCATIONS 


HOW  TO  ANALYZE  AND  SPECIFY  A 
NEWSPAPER  SYSTEM  by  Joseph  Junker. 
Charts,  formulae  and  a  lot  of  good  advice 
combine  to  make  this  book  an  indispensi- 
ble  tool  for  users,  potential  users  and 
suppliers  of  systems.  $16.95  per  copy  in¬ 
cludes  postage.  GAMA,  18  Loren  Rd., 
Salem,  NH  03079. 


BUSINESS  OPPORTUNITIES 


"How  to  Start  Your  Own  Community  news¬ 
paper,"  an  oversized  136-page  working 
manual  by  award-winning  publisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says;  “Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing,"  15  day  guarantee.  $9.95  from 
Meadow  Press,  Box  35-E,  Port  Jefferson. 
NY  11777 _ 

HAVE  PRESS 
WILL  TRAVEL 

Taking  delivery  of  new  1979  Harris  V-15A,  5 
unit.  Consider  opportunitites  or  proposi¬ 
tions  for  development  of  plant  or  business 
in  Western  or  South  Central  U.S.  Open  for 
whatever.  Owner  presently  operating  2 
V15-A  presses  in  multi-million  dollar  plant. 
Looking  to  expand  with  reputable  as¬ 
sociates.  Box  26615,  Editor  &  Publisher. 


PUBLISHER  of  40-plus  travel  magazines 
seeking  local  associates  for  expansion  in 
selects  U.S.  cities.  Excellent  profitability 
and  training  provided.  Investment  re- 

?uired.  Contact  Roger  Thrailkill, 
RAVELHOST,  61 16  N.  Central  Exp.,  Suite 
1020,  Dallas,  TX  75206.  (214)  691-1163. 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolulu 

Lindsay.  Cal.  93247  (209)  562-2587 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala,  (205)  666-0893 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.B,  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  National  8-1133 


W.  SID  SMITH,  Media  Broker 
Box  189,  Mount  Pleasant  Ml  48858 
(517)  772-3261 


KREHBIEL  BOLITHO,  INC. 

Nearly  500  sales  in  our  30  years. . 
(We  handle  different  properties — offices 
350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office," 
PO  Box  88,  Norton,  KS  67654.  Office  (913) 
877-3407. 

ROBERT  N.  BOLITHO,  “Kansas  City  Of¬ 
fice,"  PO  Box  7133,  Shawnee  Mission,  KS 
66207.  Office  (913)  381-8280. 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write 
or  call  for  free  consultation.  47  Edgewood 
Dr..  Cherry  Hill,  N.J.  08003.  (609)  795- 
6026. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


IN  ADDITION  to  the  help  in  buying  we  af¬ 
ford  continuing  service  in  making  your  ef¬ 
forts  successful.  NEWSPAPER  SERVICE 
CO.,  INC.,  PO  Dr.  12428,  Panama  City,  FL 
32401. 

WHITE  NEWSPAPER  SERVICE 
Appraisals,  mergers,  sales.  We  have 
buyers  ready  to  pay  top  prices  for  sound, 
established  properties.  No  charge  for  con¬ 
sultation.  620  W.  Main  St.,  McMinnville, 
TN  37110,  (615)  473-2104  or  473-3715, 


MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440. 


WE  HAVE  QUALIFIED  BUYERS  for  dailieo 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 

JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  12  Cutler  Dr.,  Savan¬ 
nah,  GA.  31405  (912)  925-8666  or  925- 
8662. 


NEWSPAPERS  FOR  SALE 


PROFITABLE  shopping  newspaper  in 
rapidly  growing  Zone  4  city.  Grossed  over 
$V2  million  in  1978.  Well  established,  with 
consistent  record  of  growth  and  profits. 
Qualified  principals.  Box  26611,  Editor  & 
Publisher. 

TENNESSEE  WEEKLY  newspaper  in  Bil¬ 
lings  suburban  county.  $315M  includes 
approximately  $60M  liquid  assets.  Gross 
$300M+.  Good  net.  James  White,  Box 
783,  McMinnville,  TN  37110. 


UNIQUE  OPPORTUNITY  for  right  person 
to  purchase  60,000  circulation  weekly 
shopper  in  one  of  America's  best  markets. 
Individual  should  have  proven  track  record 
as  a  successful  publisher.  Small  down 
payment  required,  operating  capital 
necessary.  For  further  information.  Box 
26689,  Editor  &  Publisher. 

GULFCOAST  weekly,  6  months  old,  doing 
excellent  volume,  (jood  staff  and  good 
product.  Absentee  ownership  reason  for 
selling.  $40,000  price,  $10,000  down. 

Liberal  terms.  No  phone  calls.  Please 
write:  Community  Newspaper  Inc.,  PO  Box 

59,  Biloxi,  MS  3%33. 

DAILY,  4000  circulation,  in  geographic 
center  continental  USA,  $900,000.  State 
cash  available  first  letter.  No  phones  un¬ 
less  we're  acquainted.  Marion  R.  Krehbiel, 
Box  88,  Norton,  KS  67654. 

CLASSIFIED 
ADVERTISING  RATES 

POSITIONS  WANTED 

(Payment  must  accompany  ad) 

1  week  —$2.05  per  line 

2  weeks — $1.90  per  line,  per  issue 

3  weeks — $1.75  per  line,  per  issue 

4  weeks — $1.55  per  line,  per  issue 
Add  $1.75  for  box  service  and  count  as 
an  additional  line  in  copy 

OTHER  CLASSIFICATIONS 

1  week  —$2.75  per  line 

2  weeks — $2.65  per  line,  per  issue 

3  weeks — $2.45  per  line,  per  issue 

4  weeks— $2.25  per  line,  per  issue 

Add  $3  per  insertion  for  box  service 
and  count  as  an  additional  line  in  copy 

WEEKLY  CLASSIFIED  DEADLINE 
Tuesday,  4  pm.  New  York  Time 

Editor  &  Publisher 

575  Lexington  Ave. 

NY,  NY  10022.  (212)  752-7050 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


ANNOUNCEMENTS 
NEWSPAPERS  WANTED 


INDUSTRY  SERVICES 
CIRCULATION  SERVICES 


EQUIPMENT  &  SUPPLIES 
COMPUTER  HARDWARE 


WESTERN  DAILY 

Isolated  small  western  daily,  has  weekly 
competition.  3-unit  press,  good  Compu- 
Graphic.  Information  to  qualified  buyers 
only.  $60,000  down,  but  need  money  to 
compete.  If  exclusive,  field  should  gross 
$350,000. 

SNYDER  NEWSPAPER  BROKERS 
PO  Box  JOB,  Lindsay,  CA  93247 


WEEKLY  NEWSPAPER  publisher  in  major 
Sunbelt  city  seeking  buyer  or  working 
partner.  Presently  grossing  $250,000/ 
year.  Aimed  at  upwardly  mobile  18-34 
readership.  Excellent  profit  potential. 
Ground  floor  opportunity  for  right  person. 
Send  inquiries  to  Urban,  PO  Box  54746, 
Atlanta  GA  30308. 


COLORADO  WEEKLY  serving  2  nice,  small 
towns.  Netted  $25,000  in  1978.  $58,000 
cash.  Roy  Holding  &  Associates,  Box  212, 
Galva,  IL  61434.  Phone  (309)  932-2270 
days,  932-2642  evenings. 


NEWSPAPERS  WANTED 


IF  YOU  ARE  planning  to  retire  within  the 
next  several  years,  our  group  would  wel¬ 
come  being  considered  to  purchase  your 
non-daily  newspaper.  Each  paper  operated 
as  a  quality  hometown  newspaper.  Primar¬ 
ily,  we  are  seeking  exclusive  profitable 
newspapers  with  4000  or  more  paid  circu¬ 
lation.  Prefer  no  central  printing  plants. 
We  will  respond  to  all  letters  that  meet 
these  qualifications.  Confidentiality  as¬ 
sured.  Box  6310,  Editor  &  Publisher. 


FOREIGN  PUBLISHER  wants  to  acquire  or 
invest  in  Eastern  US  daily  or  weekly  paper. 
$5MM  cash  available.  Box  26320,  Editor  & 
Publisher. 


WANTED:  DAILY  NEWSPAPER 
Private  investor  seeks  to  purchase  profit¬ 
able.  well  managed  company.  Up  to 
$5,000,()00  available.  Box  26300,  Editor  & 
Publisher. 


WANTED:  WEEKLY  NEWSPAPER 
Foreign  investor  wants  to  purchase  profit¬ 
able  weekly  paper.  $2,000,000  to 
$4,000,(^  purchase  price.  Box  26726, 
Editor  &  Publisher. 


PROFESSIONAL 

ORGANIZATIONS 


SIGN  UP! 

AMERICA*EAST  '79  Newspaper  Produc¬ 
tion  Conference,  featuring  largest  trade 
show  exhibition  in  the  East!  (^ns  March 
21-23  at  Hershey  convention  Center.  Her- 
shey,  PA.  Offers  newspaper  executives  in¬ 
formative  workshops  on  input  systems, 
distribution,  energy  conservation,  mainte¬ 
nance/backup,  color  separations,  etc. 
Details  and  registration  forms:  Dick 
Dew,  2717  N.  Front  St.,  Harrisburg, 
PA  17110.  (717)  234-4067. 


PUBLICATIONS  FOR  SALE 


ADVERTISING  SHOPPER  (28,000  circula¬ 
tion),  established  for  20  years  in  thriving 
Fox  Valley  area  of  Kane  (bounty,  40  miles 
west  of  Chicago.  Independently  owned  cir¬ 
culation  system  that  delivered  1,500,000 
inserts  with  the  shopper  in  1978.  Annual 
sales  of  650,000  (includes  circulation 
sales).  Total  net  annual  income  $225,(X)0 
(includes  officers’  wages).  All  modern 
typesetting  and  graphics  equipment  and 
prime  property  included.  2,000,000.  Write 
Box  28.  Geneva.  IL  60134  or  call  collect 
(305)  737-1836.  No  brokers.  Please. 


TRAVEL 


TRAVEL  STUDY  FOR  JOURNALISTS 
London,  Paris,  Berlin.  July  1979 
Continuing  Education 
San  Jose  State  University 
San  Jose,  CA  95192 


FREE 

from  a  top  producer  to  publishers  and  cir¬ 
culation  executives,  as  a  service  to  the 
profession,  an  attractive  8  page  guide  for 
success  in  sales.  Comes  in  a  plastic  binder 
and  may  be  duplicated  for  distribution  in¬ 
serting  your  paper's  name.  Mailed  in  24 
hours.  Limit  2  per  paper.  Joseph  Whitty, 
NEWSPAPER  AGENCY,  346  Captains  Dr., 
West  Babylon,  NY  11704.(516)422-6175. 


WEEKLY  NEWSPAPERS 

If  you  have  a  small  weekly  newspaper, 
2000  to  12,000  circulation,  and  would  like 
to  increase  your  circulation  dramatically 
through  a  telephone  sales  program,  Fran- 
mark  Development  Company  can  help  you! 
Contact  Franmark  Development  Co.,  Mark 
F.  Hanssel,  President,  (716)  631-8540.  All 
Zones,  References  upon  request. 


CREATIVE  CIRCULATION 
PROFESSIONAL 

with  impeccable  credentials  and  experi¬ 
ence,  has  formed  his  own  firm,  offering 
both  short  and  long  term  assistance  in: 
circulation  problem  solving,  growth  plan¬ 
ning.  distribution  planning  and  circulation 
executive  recruitment.  For  information 
and  references,  call  (206)  736-4052  or 
write  James  E,  Bonneau,  Newspaper  Ser¬ 
vice  Co.,  1003  S.  Pearl  St.,  Centralia,  WA 
98531. 


COMPUTER  SYSTEMS 
CONSULTANTS 


COSTLY  MISTAKE  AVOIDANCE  through 
professional  production/accounting  sys¬ 
tems  design,  existing  operations  evalua¬ 
tions,  need  analyses,  ROI  analyses,  pro 
forma  specifications,  vendor  evaluations, 
vendor  negotiations,  contract  language, 
contract  administration,  physical  facilities 
planning,  management  personnel  training, 
personnel  evaluation  and  recruitment, 
user  attitude  control,  total  systems  man¬ 
agement.  Buzz  words  do  not  a  computer 
expert  make.  Think!  SYSDEV.  Inc.,  PO  Box 
10528,  Jacksonville,  FL  32207.  (904) 
398-3481. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501. 
(512)  682-7011. 


JOB  LEADS 


PR/EDITORIAL  Jobs  nationally.  200  +  list¬ 
ings  weekly.  $3.50.  M.  Sternman,  68-38 
Y^lowstone  Blvd.,  Forest  Hills,  NY  11375. 


TAXES 


INCOME  TAX  SPECIALIST 

to 

Editors 
Journalists 
Free  Lancers 
Media  Executives 

PAUL  MILLER 

26  Court  St.,  Brooklyn,  NY  11201 
By  mail  or  appointment 
(212)  339-0447 
(800)  327-0173  ext  2255 


CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry  . .  . 

E  &  P  CLASSIFIEDS 
communicate  with  the 
World's  Largest 
Newspaper  Audience. 

Call  (212)  752-7050 
for  Classified  Ad  Rates 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801. 


DEC  PDP  11/70  width  128  KB  memory 
RSTS/E  configuration  and  license. 

2  RP06  disc  drives  and  controllers  (176 
meg.  bytes  each). 

1  TE16  9  track  tape  drive  and  controller. 

1  DecWriter  II  console,  1  600  LPM  high 
speed  line  printer  (data  products)  with 
programmable  carriage  control  features. 

6  VT52  video  display  terminals. 

NOTE:  Total  package  less  than  1  year  old. 
Contact  Gordon  H.  Kruse,  PO  Box  40, 
Jackson,  MS  39205.  (601)  961-7191. 


DARKROOM 


CLOSE  OUT  on  Ilford  glossy  projection  pa¬ 
pers.  all  sizes  and  contrasts.  Up  to  40% 
discount.  Can  be  processed  tray  or  2  bath 
stabilization.  Recognition  Systems,  25  Wil- 
lowdale  Ave.,  Port  Washington,  NY.  (516) 
944-9800. 


PAKO-G  Processor,  24  inch  with  8  gallon 
tanks,  additional  processor  rack  and  parts. 

food  condition,  call  Bill  McCartney.  (216) 
23-3321,  Elyria.  OH. 


HOT  TYPE 


COMPLETE  TYPESETTING  EQUIPMENT 
Linotypes  (7),  Ludlows  (2).  fonts  type, 
magazines,  cabinets,  etc.  Complete  info 
on  request.  Contact:  Mr.  W.  Hunton,  Na¬ 
tional  Enquirer,  600  S.  East  Coast  Ave., 
Lantana,  FL  33464.  (305)  586-1111. 


MAILROOM 


MAGNACRAFTS 

(1)  650,  with  zip  coder: 

(2)  65rs  zip  coders,  conveyors,  diverters. 
A.S.  Curtis,  816  National  Press  Bldg., 
Washington,  DC  20045.  (202)  628-5696. 


ONE  MODEL  545  Cheshire  Label  Machine 
(for  newspapers  or  magazines)  with  a  Model 
526  Cheshire  Label  head  and  Conveyor. 
ALSO  one  model  1530  Magnacraft  with 
multiwide  Label  Head  and  Conveyor  3  to  4 
years  old  in  like-new  condition.  Ed  Helsley, 
P.O.  Box  222083,  Dallas,  Texas  75222. 
(214)  357-0196, 


SHERIDAN  48P  and  24P  Inserters,  excel¬ 
lent  condition.  New  folded  edge  first  deliv¬ 
ery  conveyor  for  Sheridan  inserter. 
Graphic  Management  Associates.  Circula¬ 
tion  and  Mailroom  System  Division,  11 
Main  St.,  Southboro,  MA  01772.  (617) 
481-8562. 


MULLER  227  Inserter  and  231  Counter- 
Stacker,  available  immediately.  Graphic 
Management  Associates.  Circulation  and 
Mailroom  System  Division,  11  Main  St., 
Southboro.  MA  01772.  (617)  481-8562. 


NEWSPAPER  BAGS 


SAVE  $$$$/BUY  HI-DENSITY  POLY 
BAGS— All  sizes  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard,  Aberdeen,  MD  21001.  Call  (301) 
575-6500. 


NEWSPRINT 


NEWSPRINT— ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.,  3305  W.  Warner,  Santa 
Ana,  CA  92704,  (714)  556-7130. 


AVAILABLE  MONTHLY— 70,000#  6 "  rolls, 
30#  white  newsprint.  Below  market  prices. 
Call  Phil  Weinstein,  PMW  Papers  (215) 
657-3101. 


PHOTOTYPESETTING 


FOR  SALE:  Good  condition  CompuWriter  I 
and  II.  Make  offer. 

Mark  (516)  484-4477. 


COMPUWRITER  I,  complete  with 
filmstrips  and  width  plugs.  $3250  plus 
shipping.  (215)  868-1620. 


ACM  9<XX)  filmstrips  and  width  tapes.  Over 
3(X)  to  choose  from,  Vi  price.  Send  for  free 
listing.  Graph-X-Change,  17  Bucknell,  Ct., 
RD  #7,  Bethlehem,  PA  18015. 


We  move  machinery! 
EAP  Classifieds 
(212)  752-7053 


CLASSIFIED  ADVERTISING 
Order  Blank 

Name _ 

Address  _ 

City  _ State _ Zip _ 

Phone  _ 

Authorized  by  _ 

Classification _ 

Copy  - - — - - 


□  Assign  a  box  number  and  mail  my  replies  daily 
To  Run: _ Weeks _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EOltOM  S  PUBLISHER  •  575  leimgton  Ave  •  New  York  N  Y  10027 


EDITOR  &  PUBLISHER  for  February  24,  1979 


EQUIPMENT  &  SUPPLIES  |  EQUIPMENT  &  SUPPLIES  |  EQUIPMENT  &  SUPPLIES  |  EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


COMPUGRAPHICS 

7200— $2800.  Compuwriters — $4000. 
2961— $2300.  Keyboards— $1200.  Jus- 
towriters,  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


COMPUGRAPHIC  (2)  2414  Videosetter  2V2 
years  old,  complete,  $20,000  each.  Aslo 
Unified  Composer  with  on-line  interface, 
$13,000  each.  Box  25598,  Editor  & 
Publisher. 


COMPUWRITER  II 
Assume  lease.  Phone 
(815)  476-7966 


MERGENTHALER  V.I.P.  single  drum 
48-45,  serial  #585,  price  $12,250.  Excel¬ 
lent.  (201)  241-0520. 


DIGITAL  PD8-E  with  ARS  33:  2  A-M  elec¬ 
troset  keyboards,  #430.  Excellent  condi¬ 
tion.  (201)241-0520. 


COMPUGRAPHICS 

2  typesetters,  model  29  and  model  49  with 
spare  parts  kit. 

2  auto  tapes  AKl  automatic  keyboards,  all 
in  good  order. 

2  Star  auto  tape  punch  perforators.  1  is 
down,  good  deal  on  both. 

Make  an  offer!  (201)  838-9000,  Ed  Sling- 

land,  Suburban  Trends,  Butler,  NJ. 


COMPUWRITER  II 

with  processor,  assume  lease.  Phone 
(201)753-1549  after  7  pm. 


COMPUWRITER,  4  fonts,  spare  parts 
$2400.  Contact  Karl  Samuelson,  Trans- 
Media  Inc.,  Albuquerque,  NM.  (505)  265- 
6401. 


PLATEMAKING 


LETTERFLEX  135  tower  and  processor. 
Excellent  condition,  a  bargain.  Available 
immediately.  Call  Carl  Niedermayer, 
(iourier-Post,  Camden,  NJ  (609)663-6(300. 


PRESSES 


GOSS  COMMUNITY,  2  units  and  folder. 
Excellent  condition,  available  im¬ 
mediately.  (415)  495-6010 


HARRIS  V25,  4  units,  1974.  6  units  avail¬ 
able  for  add  on.  IPEC,  Inc.,  (312)  738- 
1200. 


MARKETPLACE  FOR 
SELECT,  PRE-OWNED 
WEB  OFFSET  PRESSES 
4-unit  Fairchild  News  King  web  offset 
press  with  Color  King  V2  and  V4  page  fold¬ 
er.  30  h.p.  G.E.  press  drive.  SN  N208, 
mfg.  in  1966. 

6-unit  Wood  double  width  web  offset 
press.  Wood  double  2:1  folder  with  double 
upper  formers.  3  black  and  white  units,  2 
tri  color  units,  one  Cottrell  1650  unit. 
Seven  55  h.p.  motors.  Reels,  tensions  and 
pasters.  Often  single  pass  driers  with  chill 
rolls.  22%" cutoff.  Mfg.  in  1967. 

Call,  Write  or  Wire: 

Inland  Newspaper  Machinery  Corporation 
105th  &  Santa  Fe  Dr.,  Box  5487 
Lenexa,  Kansas  USA  66215 
(913)  492-9050  Telex  42362 


Dear  Mr  Publisher 
Is  the  cost  ot  a  new  web  ottset 
press  too  high  for  your  budget?  We 
can  help  you  to  save  40°<j  to  60°o  ot 
this  cost  with  the  installation  ot  used 
Wraparound  Letterpress  equipment 
if  you  cannot  altord  a  Goss  Ur¬ 
banite.  why  not  a  Goss  Universal 
if  you  cannot  afford  a  Goss  Com¬ 
munity  why  not  a  Goss  Unitubular? 

Letterpress  presses  using  Wrap¬ 
around  systems  are  being  success- 
lully  employed  throughout  the  world 
installation  ot  this  type  will  allow 
you  to  pursue  the  cold  type  system 
ot  makeup  and  composition  and 
give  you  a  fine  quality  of  printing. 

SAM  S.  PUNTOLILLO 

UNIVERSAL  PRINTING 
EQUIPMENT  CO.,  INC. 

1  Madison  Street 
East  Rutherford.  N.J.  07073 
(201)  438-3374 


PRESSES 


COLOR  KING  WEB:  KJ8  folder,  30  horse 
power  drive,  2  units,  accumeter,  Count- 
0-Veyer,  Bingham  wrinkle  remover,  hoist. 
Thirty  hours  running  since  new.  Save 
thousands  on  like  new  press.  Atlantic 
Graphic  Machinery  Co.,  (404)  921-3438. 


5  UNIT  DAILY  KING  with  KJ-6  heavy  duty 
folder,  upper  balloom  former,  40  hp  drive, 
hoist,  and  air  compressor.  1975  model. 
Asking  buy-out  from  lease  (approximately 
$128K).  (Contact:  Jose  Lozano.  1436  S. 
Main  St..  Los  Angeles,  CA  90015.  (213) 
748-1191. 


RECONDITIONED  1-6  unit  Daily  King  with 
C.K.  folder 

News  King  add  on  units. 

Daily  King  add  on  units. 

2  Community  units  add  on,  grease. 

1  balloon  former. 

1  Color  King  folder  with  40  hsp  G.E.  drive 
Continental  Printing  Machinery 
7432  Hadley 
Overland  Pk,  KS  66204 
(913)  432-8276 


GOSS  COMMUNITY  Folders 
Goss  SU  Folder 
Goss  Metro  Folder  3-2 
Goss  Suburban  press  units,  folders. 

Gregg  flying  imprinter  22W 
Urbanite  Vi  folder 
(iolor  King,  2  units  folder  1965 
Fincor  motor  and  control  40-60  HP 
2  unit  V-15  Cottrell  with  Gear  Drive 
Urbanite  folder,  1968 

Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


1979  HARRIS  V-15A,  5  units,  in  the  box  for 
immediate  shipment.  Will  consider  offers. 
Cash  only.  You  provide  your  own  financing. 
Box  26614.  Editor  &  Publisher. 


22%"CUT0FF  GOSS  HEADLINER,  4  units  2 
half  decks.  2  to  1  folder,  available  now. 

2IV2"  cutoff  Hoe  Colormatic.  3  units,  2 
half  decks,  available  now. 

2  presses,  22%" cutoff  Goss  Headliners.  8 
units,  1  half  deck  and  3  to  2  folders. 

4  Wood  Autopasters. 

6  Goss  Autopasters. 

2  new  Goss  web  width  55"  or  56"  cut  down 
kit. 

2  Goss  double  balloon  formers,  1  is  23 
9/16"  cutoff.  1  is  22%"  cutoff. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 

Route  2,  Box  2285,  McAllen,  TX  78501 
(512)682-7011 


HEAVY  DUTY  V4  fold  and  trimmer. 
Call  (813)  223-9711  or  920-5001 
ask  for  Bill. 


COTTRELL  4  unit  V-15A/JF7  folder 
Cottrell  V-15A  Press  unit 
Goss  Community  2  unit/folder  (grease) 
News  King  2  unit/Color  King  folder 
Color  King  2  unit/folder  W/DP 
Butler  paster  model  4042 
Muller-Martini  counter  stacker  model  207 
GRAPHIC  EQUIPMENT  SALES  INC. 

1836  Woodward  St. 

Orlando,  FL  32803 
(305)  896-4330  Telex:  56-7471 


INLAND  OF  KANSAS  CITY 
Marketplace  for  Metropolitan  Presses 
7-Unit  Hoe  Color  Convertible  press  with 
2:1  H.D.  folder  with  double  upper  formers. 
2  color  humps,  90°  stagger,  23  9/16" 
cutoff,  compression  lockup,  Hoe  R.T.P. 
Group  drive.  SN  3173.  Mfg.  1950's. 

7-unit  Hoe  Color  Convertible  press  with 
Goss  3:2  Imperial  Single  Folder  (mfg. 
1974)  with  double  upper  formers  and  skip 
slitters.  2  color  humps,  90°  stagger,  23 
9/16"  cutoff,  compression  lockup.  Hoe 
R.T.P.  Group  drive.  SN  3080.  Mfg.  1950's. 
9-unit  Hoe  Color  Convertible  press  with 
Goss  3:2  Imperial  single  folder  with  double 
upper  formers,  skip  slitters,  4  color 
humps,  90°  stagger.  23  9/16"  cutoff,  com¬ 
pression  lockup.  Hoe  R.T.P.  SN  3105. 

One  11-unit  Goss  Mark  I  Headliner  press 
with  two  double  2:1  folders,  double  upper 
formers,  A-80,  22%"  cutoff,  Mfg.  early 
1950’s.  Goss  reels,  tensions  and  pasters. 
90°  stagger,  tension  lockup,  4  color 
humps.  1  color  half  deck. 

Call.  Write  or  Wire: 

INLAND  NEWSPAPER  MACHINERY  COR¬ 
PORATION 

105th  &  Santa  Fe  Drive,  P.O.  Box  5487 
Lenexa,  Kansas  USA  66215 
(913)  492-9050  Telex  42362 


PRESSES 


12  UNIT  GOSS  Suburban,  36  inch.  Can  be 
operated  as  2-6  units  or  12  unit  tandem. 

2  folders  with  and  V4  fold. 

1  folder  double  parallel 

2  4-position  roll  stands  with  roll  hoist. 
Reasonable.  Can  be  seen  in  operation.  Call 


FOR  SALE:  4  Urbanite  presses:  1-8  units, 
2  folders:  1-3  unit-Color  deck,  2 
folders. — 1-4  unit,  1  folder:  1-5  units,  1 
folder.  These  presses  can  be  hooked  in 
tandem.  All  presses  can  be  seen  in  opera¬ 
tion.  Call  Todd  Keck,  (213)  963-7611. 


PRESSROOM 


2  USED  3  ARM  economy  wood  reels, 
guaranteed  up  to  1800  feet,  42"  by  42". 
Priced  for  quick  sale.  (201)  241-1556. 


PROOFMAKING 


STAT  KING  automatic  daylight  operating 
reproduction  camera  and  Permatizor  unit. 
Excellent  condition.  Produces  high  quality 
stats  in  negative  or  positive  form.  Contact 
Barbara  Bobo,  The  Gazette,  Box  249, 
Millport,  AL  35576.  (205)  662-4296. 


WANTED  TO  BUY 


KANSA  320  INSERTER,  minimum  3  sta¬ 
tions.  COUNT-O-VEYOR  STACKER.  Box 
26682,  Editor  &  Publisher. 


9-10-11  Units  of 

Mark  II  Goss 

22%  cutoff,  3:2  folder,  delivery  1980. 
Call  John  P.  Gabel,  (504)  388-0161. 


WANTED  TO  BUY 


NOLAN  REMELTING  furnace  and  au¬ 
tomold.  oil  or  gas  fired,  large  capacity.  Box 
6290,  Editor  &  Publisher. 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7^  A.M.S., 
1290  Central  Ave.,  Hillside,  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH  with  SC  fold¬ 
er  unit  separate.  Box  1983,  Editor  & 
Publisher, 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


SHERIDAN  48P  or  72P  inserter. 

Must  see  in  operation. 

Box  25954,  Editor  &  Publisher. 


MULLER  227  inserter. 
Minimum  3  stations. 

Box  25956,  Editor  &  Publisher. 


STA-HI  257  or 
251  COUNTER  STACKER 
Box  25955,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER 


LOOKING  FOR  SUPPLIER  to  supply  bulk 
offset  supplies  for  resale  out  of  country. 
Contact  Continental  Printing  Machinery 
Inc.,  7432  Hadley,  Overland  Pk.,  KS 
66204.  (913)  432-8276. 


URBANITE  PRESS  WANTED 
Call  (516)  487-8300 

343  Great  Neck  Rd.,  Great  Neck,  NY  1 1021 


Want  to  purchase 
MARK  II  PACESETTER 
(914)  226-4711 


Help  Wanted  .  .  . 


ACADEMIC 


ASSISTANT  OR  ASSOCIATE  PROFESSOR 
OF  JOURNALISM — To  teach  the  following 
undergraduate  courses:  Beginning  Report¬ 
ing,  Magazine  Editing  and  Production, 
Feature  Writing,  or  News  Photography, 
Candidate  should  have  professional  ex¬ 
perience  in  newspapers  or  magazines.  PhD 
preferred,  (^mpetitive  salary.  Submit  let¬ 
ter  with  vita  to  Chairman,  Search  Commit¬ 
tee,  Department  of  Journalism,  University 
of  Mississippi,  University,  MS  3%77.  Ap¬ 
plications  by  April  1,  19/9,  to  ensure  con¬ 
sideration.  Salary  negotiable.  Equal  Op¬ 
portunity  Employer,  M/F/H. 


PRINT/PHOTOJOURNALISM  GRADUATE 
ASSISTANTS  WANTED 
Large  college  of  Journalism  needs  M.A. 
candidates  as  newspaper  practicum  and 
photojournalism  graduate  assistants.  Ap¬ 
plicants,  who  must  qualify  for  Masters 
program,  would  work  with  undergraduate 
lab  sections.  Experience  necessary.  At 
least  $2200  for  9  months  plus  waiver  of 
most  of  academic  fees.  Positions  begin 
August  15.  1979.  Respond  by  April  13  to 
Prof.  Patricia  McNeely,  College  of  Jour¬ 
nalism,  University  of  ^uth  (Carolina,  Co¬ 
lumbia,  SC  29208.  Equal  opportunity/ 
affirmative  action  employer. 

JOURNALISM-PUBLIC  RELATIONS 
Faculty  member  to  teach  courses  in  jour¬ 
nalism  and  public  relations  sequences. 
Nine  month  contract  beginning  August  15, 
1979.  M.A.  and  professional  experience 
required.  Rank-Instructor/Assistant  Pro¬ 
fessor.  Salary  range  $11,000-$13,000. 
Appointment  for  maximum  of  three  years. 
Send  letter  of  application,  vita,  and  three 
letters  of  recommendation  to:  Dr.  Don  B. 
Morlan,  Chairperson,  Department  of 
Communication  Arts.  University  of  Dayton, 
Dayton,  OH  45469. 

FACULTY  MEMBER  wanted  to  teach  vari¬ 
ety  of  advertising  courses.  Professional 
experience  with  media  required:  PhD  de¬ 
sirable:  prior  teaching  experience  helpful. 
Assistant  or  Associate  Professor,  salary 
competitive.  Apply  by  March  15,  1979,  to 
George  T.  Crutchfield,  Chairman,  Depart¬ 
ment  of  Mass  Communications,  Virginia 
Commonwealth  University,  817  West 
Franklin  Street,  Richmond,  VA  23284. 
VCU  is  an  affirmative  action/equal  oppor¬ 
tunity  institution. 


ACADEMIC 


JOURNALISM/MASS  COMMUNICATION: 
Four  assistant  professorships,  tenure- 
track,  starting  September,  1979,  open  in 
one  or  a  combination  of  these  areas: 
advertising,  agricultural  journalism,  broad¬ 
cast  news,  high  school  journalism,  literary 
aspects  of  journalism,  news-editorial,  photo¬ 
journalism,  public  relations/information. 
Send  full  resume,  including  present  salary, 
and  three  letters  of  reference  tO:  Prof. 
Jack  Shelley,  Chairperson,  Faculty  Re¬ 
cruitment  Committee,  Department  of  Jour¬ 
nalism  and  Mass  Communication,  Iowa 
State  University,  Ames,  Iowa  50011.  April 
1  application  deadline.  An  Affirmative 
Action,  Equal  Opportunity  Employer. 


DIRECTOR,  OFFICE  OF 
PUBLIC  INFORMATION 

The  Director  supervises  the  pubic  rela¬ 
tions.  information  and  puMication  efforts 
of  the  Office  of  Public  Information  and  is 
responsible  for  similar  activities  else¬ 
where  on  campus. 

Qualifications  should  include: 

(1)  Suitable  academic  and  professional 
background. 

(2)  A  proven  record  of  success  in  man¬ 
aging  media,  communications  and  public 
affairs  programs,  preferably  in  a  higher 
education  setting. 

(.1)  ANIity  to  woA  effectively  with  facuHy 
students  &  staff  as  well  as  external 
puNic  and  private  sectors  of  the  com¬ 
munity.  and 

(4)  Ability  to  plan  and  oversee  publi¬ 
cations  aiid  other  communications  needs 
for  a  large  residential  campus. 

The  salary  will  be  commensurate  with 
qualifications  and  experience.  Applica¬ 
tions  will  be  accepted  through  March  .10, 
1979.  Send  letters  of  application  and 
credentials  to: 

Chair.  Screening  Committee 
for  Director.  DPI. 

10.1  Jesse  Hall 

University  of  Missouri-Columbia 
Columbia  MO  6521 1 
An  affirmative  action/ 
equal  opportunity  employer. 


EDITOR  &  PUBLISHER  for  February  24,  1979 


HELP  WANTED 


ACADEMIC 


MIDDLE  TENNESSEE  STATE  UNIVER¬ 
SITY  is  seeking  a  person  to  teach  with  a 
professionally-oriented  program  with  18 
full-time  faculty  and  approximately  800 
undergraduate  majors  in  mass  communi¬ 
cations.  The  tenure-track  position  requires 
professional  and  teaching  expertise  in 
courses  for  advertising  sequence  majors, 
including  courses  in  advertising  principles, 
media  strategy  and  research,  and  allied 
courses.  Some  expertise  in  advertising  law 
and  regulation  would  be  helpful.  Profes¬ 
sional  and  appropriate  university  teaching 
experience  required;  PhD  in  journalism/ 
advertising  highly  desirable.  The  full-time 
position  begins  August  1, 1979.  Salary  and 
rank  will  be  determined  upon  the  basis  of 
qualifications  and  experience.  MTSU  is  lo¬ 
cated  35  miles  from  Nashville  and  has 
state-of-the-art  facilities  in  radio,  tv,  and 
film,  graphics,  and  journalism.  Application 
deadline  is  March  19,  1979.  Applications 
should  include  a  resume  of  educational 
experience,  references,  and  any  other  data 
the  applicant  feels  pertinent  to  the  evalua¬ 
tion  of  the  candidacy.  Send  all  materials  to 
Dr.  Edward  Kimbrell,  Chairman,  Depart¬ 
ment  of  Mass  Communications.  MTSU, 
Murfreesboro,  TN  37132.  Telephone  (615) 
898-2813.  MTSU  IS  AN  EQUAL 
OPPORTUNITY/AFFIRMATIVE  ACTION 
EMPLOYER. 


ADMINISTRATIVE 


PUBLISHERS:  Tired  of  standing  still?  Join 
energetic,  young  newspaper  group.  Ex¬ 
perience  vital.  Track  record  important. 
Weeklies  and  dailies.  Excellent  salary  and 
bonus  plus  all  other  fringes.  SEARIJH  II, 
Suite  605,  30500  Van  Dyke,  Warren,  Ml 
48093. 


GENERAL  MANGER— Progressive  60,000 
circulation  Zone  5  weekly  group.  Excellent 
opportunity  in  heavy  growth  situation  for 
executive  with  well  rounded  background, 
particularly  sales/financal.  Resume  to  Box 
26667,  Editor  &  Publisher. 


HELP  WANTED 


ADMINISTRATIVE 


ASSISTANT  EMPLOYEE  RELATIONS 
MANAGER/Compensation  and  Benefits. 
Major  Southwest  metropolitan  publisher 
seeks  an  aggressive  self  starter  with  3  plus 
years  of  experience  in  compensation,  bene¬ 
fits,  safety,  training,  ERISA,  EEO  and 
labor.  This  position  reports  to  the  Manager 
of  Employee  Relations  and  offers  an  excel¬ 
lent  opportunity  to  perform  a  variety  of 
administrative  tasks.  State  salary  re¬ 
quirement  in  detailed  resume.  All  replies 
held  in  confidence.  Box  26461,  Editor  & 
Publisher. 


GENERAL  MANAGER— Progressive,  multi¬ 
state  group  will  fill  top  job  on  12,000- 
circulation  Zone  5  afternooner  with  ex¬ 
perienced  newspaper  executive  whose 
well-rounded  background  is  particularly 
strong  on  the  sales  and  financial  aspects 
of  modern  publishing.  A  challenging  op¬ 
portunity  in  a  pleasant  university  town 
that  is  the  centerpiece  of  a  fine,  expanding 
market.  Write  Box  26429,  Editor  &  Pub¬ 
lisher,  in  absolute  confidence. 


ASSISTANT  PUBLISHER-for  South 
Florida  youth-oriented  entertainment 
magazine.  Heavy  retail  sales  experience. 
Resume  and  strong  letter.  $300  per  week 
draw  plus  over  ride.  Good  Times,  1619  E. 
Sunrise  Blvd.,  Ft.  Lauderdale,  FL  33304. 

CONTROLLER 

for  small,  independent  profitable  group  of 
daily  and  weekly  newspapers.  Prefer  CPA. 
Pleasant  living,  mild  climate,  excellent 
hunting,  fishing,  other  outdoor  activities 
and  good  schools.  Salary  open.  Mr.  Nunn, 
The  Daily  Chronicle,  Centralia,  WA  98531 

or  (206)  736-3311,  collect. _ 

ROCKY  MOUNTAIN  BASED  newspaper 
seeks  an  experienced  Business/ 
Accounting  Manager.  Position  is  responsi¬ 
ble  for  all  business  office  and  financial  op¬ 
erations.  An  individual  with  5  to  7  years  of 
newspaper  experience,  good  accounting 
and  financial  skills,  plus  knowledge  of  data 
processing  is  desired.  Send  resume  tO: 

Dick  Davies 
Arthur  Young  &  Co. 

2100  Security  Life  Bldg. 

Denver,  CO  80202 


HELP  WANTED 


ADMINISTRATIVE 


DIRECTOR  OF 
EMPLOYEE  RELATIONS 

Major  North  Central  metropolitan  daily 
newspaper  is  seeking  an  experienced  indi¬ 
vidual  to  head  up  its  industrial  relations 
department.  Extensive  labor  &  personnel 
background  is  necessary  with  proven  abil¬ 
ity  to  conduct  labor  negotiations  with  sev¬ 
eral  labor  unions.  Attractive  fringe  bene¬ 
fits,  salary  open  for  discussion.  Send  com¬ 
plete  resume  including  salary  require¬ 
ments  to  Box  26687,  Editor  &  Publisher. 


PERSONNEL  MANAGER — Major  metropoli¬ 
tan  publisher  seeks  a  progressive  person¬ 
nel  professional.  Competitive  salary  and 
benefit  package.  Non-union  environment. 
Responsibilities  include  coordination  of 
employment  procedures,  some  training 
and  over-all  employee  relations  program, 
including  daily  administration  of  benefit 
plans.  Requires  sound  communication 
skills  and  leadership  ability.  Solid  man¬ 
agement  experience  preferred.  Zone  6.  An 
equal  opportunity  employer  M/F.  Submit 
confidential  resume  and  salary  require¬ 
ments  to  Box  26695,  Editor  &  Publisher. 


GENERAL  MANAGER 
New  York  State  weekly  chain  requires 
dynamic  creative  person,  strong  in  adver¬ 
tising  and  readership  development.  Box 
26696,  Editor  &  Publisher. 


PUBLISHER  for  an  award  winning.  Zone  4, 
paid  weekly  of  5000  circulation.  Owned  by 
a  young  and  expanding  newspaper  group. 
This  is  an  opportunity  to  establish  a  track 
record  in  newspaper  management.  Fre¬ 
quency  of  publication  and  circulation  can 
be  increased  in  this  fast  growing  area. 
Education  and  practical  newspaper  ex¬ 
perience  are  prerequisites.  Compensation 
will  be  paid  on  qualifications  and  achieve¬ 
ments.  Apply  to  Box  26738,  Editor  & 
Publisher. 


ADVERTISING 


ADVERTISING  DIRECTOR 
Northwest  weekly  gaining  national  atten¬ 
tion  needs  experienced,  street-wise  sales 
leader  and  promotion  director.  Our  growth 
demands  your  experience  in  TMP,  hard 
work,  and  staff  leadership.  Must  be  a 
competitor.  Good  salary  and  profit  sharing, 
benefits.  Send  letter,  resume  and  salary 
requirements.  Box  26575,  Editor  & 
Publisher. 


ADVERTISING  MANAGEMENT  opportun¬ 
ity  for  professional  with  ambition.  Small 
■Middle  Atlantic  group  of  newspapers 
seeks  person  willing  to  invest  total  effort 
for  reasonable  initial  return  and  excep¬ 
tional  possibilities  for  future  growth.  Two 
years  management  experience  a  must.  Tell 
us  why  you're  the  person  we  need.  Box 
26392,  Editor  &  Publisher. 


ADVERTISING  SALES 
Excellent  opportunity  fora  recent  advertis¬ 
ing  graduate  or  experienced  advertising 
sales  person.  We're  a  6000  circulation, 
five-day  daily  in  a  Zone  7  growth  area.'  Sal¬ 
ary,  commission,  medical  benefits  and  po¬ 
tential  for  advancement.  Send  resume  and 
salary  requirements  to  Box  26685,  Editor 
&  Publisher. 


DISPLAY  ADVERTISING  MANAGERS  for 
newspaper  group.  Dailies  and  weeklies. 
Great  opportunity  to  vault  into  publishing 
ranks.  (Vo  beginners,  please.  Track  record 
vital.  SEARCH  II,  Suite  605,  30500  Van 
Dyke.  Warren.  Ml  48093. _ 


AD  MANAGER  for  18,000  PM  daily  and 
Sunday  who  has  a  proven  record  of  ac¬ 
complishment  of  building  good  staffs  and 
sales.  Base  salary  $20,000  plus  incen¬ 
tives.  This  is  not  a  director's  sit-down  job, 
rather  it  requires  sales  ability.  No  two  year 
wonders,  please.  Full  resume.  John  Gib¬ 
son,  Delta  Democrat  Times,  Greenville, 
MS. 


WEEKLY,  AFFLUENT  AREA,  beginning 
work  on  Golden  Anniversary  issue,  needs 
aggressive,  tireless,  well-dressed,  suave, 
pleasant  salesperson.  Drawing  account 
and  commission  gives  right  person  chance 
to  earn  sizeable  sum  for  four  months,  per¬ 
manent  if  desire  is  mutual.  Aged  publisher 
might  consider  stock  equity.  Box  26588, 
Editor  &  Publisher. 


EXPERIENCED  Ad  Salesman  to  help  busy 
publisher  bring  growth-area  Mississippi 
weekly  up  to  full  potential.  Box  26585, 
Editor  &  Publisher. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  SALES  for  South  Jersey's 
largest  group  of  bi-weekly  newspapers. 
Resort  area.  Send  resume,  references  and 
financial  history  to  South  Jersey  Advisor 
Newspapers,  PO  Box  804,  Cologne,  NJ 
08213. 


AD  DIRECTOR 

Independent,  highly  regarded  Zone  5, 
30,000  daily  seeks  Advertising  Director  to 
inspire,  lead  and  direct  solid  sales  staff  in 
outstanding  market.  Must  be  strong  in 
leadership  and  organization — a  top  ad¬ 
ministrator.  Prior  Ad  Director  experience 
preferred,  but  candidate  could  well  be  in  a 
larger  daily  waiting  for  an  opportunity  to 
take  charge.  Shopper  experience  helpful. 
This  is  an  industry  plum  with  salary  and 
incentive  potential  to  $30,000.  Send  re¬ 
sume  in  confidence  to  Box  26353,  Editor  & 
Publisher. 


ADVERTISING  DIRECTOR 
for  aggressive  growth-oriented  daily  news¬ 
paper  in  Zone  9.  Need  person  who  is 
energetic,  willing  to  do  "a  httle  more,"  and 
relates  to  other  departments  and  staff 
well.  Minimum  5  years  experience.  Salary 
commensurate  with  experience  plus  all 
fringe  benefits.  Box  26647,  Editor  & 
Publisher. 


CIRCULATION 


CIRCULATION  SALES  MANAGER— for 
South  Carolina  daily  newspaper.  Morning 
and  afternoon  publications  with  50,000 
combined  circulation.  Our  newspaper  is 
part  of  a  dynamic  national  group.  The  can¬ 
didate  we  seek  will  be  responsible  for 
coordinating  all  circulation  promotions, 
organizational  sales  efforts  as  well  as 
door-to-door  and  telephone  solicitation  ef¬ 
forts.  This  is  a  high  visibility  position  and 
provides  exceptional  opportunities  to  the 
right  candidate.  Send  resume  and  salary 
history  to  Box  26375,  Editor  &  Publisher. 


CIRCULATION  MANAGERS— for  top 
weekly,  daily  group.  Experience  important. 
All  phases  .  .  .  voluntary  pay,  paid,  free, 
etc.  We  have  a  couple  of  very  good  posi¬ 
tions.  SEARCH  (I,  Suite  605,  30500  Van 
Dyke,  Warren,  Ml  48093. 


CIRCULATION  DIRECTOR 
needed  for  growth  area  in  Northern 
California.  Need  someone  to  direct  all  cir¬ 
culation  functions.  Experience  in  promot¬ 
ing  and  building  circulation  a  must.  Salary 
commensurate  with  experience  plus  all 
fringe  benefits.  Box  26648,  Editor  & 
Publisher. 


DISTRICT  MANAGERS 
The  Great  Southwest  beckons!  Cold  weath¬ 
er  got  you?  Feel  stymied,  no  future?  Are 
you  working  in  a  depressed  market?  Maybe 
we  have  an  answer  for  you.  We  are  seeking 
people  who  have  been  in  the  Circulation 
Field  just  long  enough  to  realize  they  like 
it.  We  are  not  necessarily  looking  for  a 

§reat  deal  of  experience,  but  rather  an  un- 
erstanding  of  what  it  takes  to  get  the  job 
done.  (We  won't  reject  experience  from  a 
down  to  earth,  hard  worker,  but  we  don't 
need  desk  jockeys.)  We  can  offer  you 
employment  with  one  of  the  nation's 
largest  newspapers,  a  good  salary,  with  op¬ 
portunity  of  advancement  (if  you  earn  it), 
insurance,  retirement,  holidays,  vacations, 
sun,  salt,  fresh  water  fishing  and  the  fas¬ 
test  growing  metro  area  in  the  country. 
Why  not  take  a  few  minutes  to  drop  me  a 
resume?  Be  sure  to  state  present  earnings 
and  be  assured  your  inquiry  will  be  in  con¬ 
fidence.  You  will  hear  from  me!  Equal  Op¬ 
portunity  Employer  Male/Female.  Box 
26617,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
For  twice-weekly  suburban  group  in  Zone 
5.  Requires  experience  in  option  pay  deliv¬ 
ery  system.  Immediate  opening.  Ideal  for 
current  district  manager  desirous  of 
operating  own  department  as  well  as  look¬ 
ing  toward  future  advancement.  Send 
complete  resume  and  salary  requirements 
to  M.  Schletz,  Circulation  Director, 
Economist  Newspapers,  5959  S  Harlem 
Av,  Chicago  IL  60638. 


CIRCULATION  MANAGER 
Growing  TMC  100,000  +  weekly  needs  ex¬ 
perience  in  carrier  discipline,  promotion 
and  overall  administration.  Prefer  5  to  10 
years  experiene  as  manager;  good  growth 
potential.  Good  salary,  profit  sharing  and 
benefits.  Send  letter,  resume  and  salary 
requirements.  Box  26576,  Editor  & 
Publisher. 


MEDICAL 
PUBLISHING 
ADMINISTRATIVE 
MANAGER, 
PRODUCTION 
SUPERVISOR 

Full  reorganization  of  our  medical  LOOSE  LEAF  publishing 
operation  has  created  two  exciting  opportunities  for  indi¬ 
viduals  with  successful  supervisory  experience  plus  back¬ 
ground  in  technical  book  or  periodical  production,  preferably 
medical. 

The  Administrative  Manager  reports  to  the  Editor-in-Chief 
and  Director  and  projects  and  coordinates  long  range  publi¬ 
cation  plans.  The  Production  Supervisor  reports  to  the  Ad¬ 
ministrative  Manager  and  coordinates  all  aspects  of  in-house 
production  and  scheduling. 

We  offer  excellent  salary  and  benefits  and  we  are  located  in 
beautiful  rural  Maryland  where  living  costs  are  low.  Interviews 
arranged  in  New  York  City,  Boston,  Philadelphia,  and  Wash¬ 
ington  DC. 

Please  send  resume  including  salary  history  to; 

Diana  Odell  Potter 
Editor-in-Chief  and  Director 
Loose  Leaf  Publications  Department 


1H17 


Harper  Row,  Publishers 


INC. 


2350  Virginia  Avenue,  Hagerstown,  Maryland  21740 

An  Equal  Opportunity  Employer  M'F/H 
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CIRCULATION  MANAGER— Basic  knowl¬ 
edge  and  experience  in  expanding  and 
building  home  delivery  and  single  copy 
sales  necessary.  Excellent  opportunity  for 
district  manager  who  has  been  involved  in 
all  phases  of  circulation  work  and  is  ready 
to  build  and  lead  his  own  circulation  de- 
artment.  Advancement  opportunities, 
end  full  resume  to  Box  26753,  Editor  & 
Publisher. 


CIRCULATION  MANAGER— 50,000  circu¬ 
lation  Zone  5  weekly  group.  Growth  mar¬ 
ket.  quality  news  product.  Excellent  op¬ 
portunity  for  a  community-minded  pro  with 
credentials  on  paid  and  voluntary.  Send  re¬ 
sume  to  Box  26666,  Editor  &  Publisher. 


ZONE  MANGER 

Metro  daily  Zone  1  seeking  dynamic  indi¬ 
vidual  to  assume  an  important  supervisory 
position  in  our  circulation  department. 
Ability  to  motivate  independent  dealers 
and  achieve  sales  results.  Excellent  salary 
and  fringe  benefits.  Send  resume  to  Box 
26694,  Editor  &  Publisher. 


CIRCULATON  MANAGER— 6  newspaper 
suburban  weekly  group.  45,146  C.A.C.  cir¬ 
culation.  Excellent  working  conditions  and 
living  environment.  Immediate  opening. 
Bee  Publications.  Williamsville  (Buffalo) 
NY  (716)  632-4700. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGERS— 
for  surging  newspaper  group,  dailies  and 
weeklies.  Experience  and  credentials  nec¬ 
essary.  SEARCH  II,  Suite  605,  30500  Van 
Dyke,  Warren,  Ml  48093. 


CLASSIFIED  AD  MANAGER 
Excellent  opportunity  for  individual  ready 
to  move  up.  If  you  have  an  outstanding 
sales  record,  ability  to  manage  and  inno¬ 
vate,  consider  this  position  a  showcase  for 
your  talents. 

This  60,000  Zone  2  daily  offers  right  man¬ 
ager  solid  classified  base  on  which  to  build 
strong  linage  gains.  Challenging  position 
with  growth  potential.  Send  resume  with 
salary  history  to  Editor  &  Publisher.  Box 
26748,  Editor  &  Publisher. 


DATA  PROCESSING 


COMPUTER  MANAGER— California 
Must  have  experience  as  manager  or  assis¬ 
tant  in  computerized  newspaper  sys¬ 
tems— advertising.  editorial,  circula¬ 
tion,  billing,  plus  ability  to  apply  computer 
technology  to  others.  Send  complete  re¬ 
sume  in  confidence  detailing  work  history, 
schools,  etc.  including  salary  requirements 
to  Box  26643,  Editor  &  Publisher. 


EDITORIAL 


REPORTERS 

Medium-sized  daily,  in  Zone  1,  interested 
in  resumes  from  experienced  reporters. 
Excellent  daily/Sunday  paper,  heavy  em¬ 
phasis  on  local  news.  Send  resume  in  con¬ 
fidence  to  Box  2631 7,  Editor  &  Publisher. 


EDITOR/REPORTER — Experienced  in  all 
facets  of  reporting,  editing  and  makeup  for 
weekly  typeset  newsletter  and  interpretive 
news  service  covering  major  Midwest 
(Zone  5)  state  government  and  legislature. 
Send  resume,  letter,  samples  and  salary 
requirements  to  Box  26059,  Editor  & 
Publisher. 


WIRE  EDITOR 

Southern  New  York  State  70,000  daily  and 
Sunday  seeks  wire  editor  with  minimum  2 
years  experience,  strong  in  VDT  and  lay¬ 
out,  with  working  knowledge  of  New  York 
metropolitan  region.  Also  looking  for  copy 
editors  similarly  qualified.  Box  25936, 
Editor  &  Publisher. 


EDITOR 

Virginia  PM  daily  seeks  editor  with  reperto- 
rial  experience  on  dailies  to  assist  in  han¬ 
dling  wire  and  local  copy.  Excellent  working 
conditions  with  fringe  benefits.  Send  re¬ 
sume  and  salary  requirements  to  Box 
25820,  Editor  &  Publisher. 


EDITORIAL  PAGE  EDITOR 
Take  charge  of  opinion  page  of  42,000 
Zone  5  daily,  group  member.  Ideal  spot  for 
thought-provoking  stylist  working  under 
editor  who  gives  wide  latitude.  Political 
moderate  who  is  liberal,  however,  in  rec¬ 
ognition  of  individual  rights.  Scholars  wel¬ 
come,  but  demand  is  for  hard  worker  to 
speak  out  with  simple  clarity  on  variety  of 
subjects.  Heavy  on  local  issues.  We  believe 
best  editorial  writers  were  once  good  re¬ 
porters  and  remain  so  to  their  dying  day. 
Salary  negotiable.  Write  Box  26352,  Editor 
&  Publisher. 


ASSISTANT  NEWS  EDITOR  for  125,000 
AM,  200,000  Sunday  in  mid-Atlantic  resort 
area.  We  want  someone  with  mature  news 
judgment,  sharp  editing  skills,  a  flair  for 
layout  and  the  ability  to  direct  others.  The 
successful  applicant  will  have  demon¬ 
strated  leadership  as  a  city  editor  or  news 
editor  at  a  smaller  daily.  We  offer  a  chal¬ 
lenging  job  and  the  opportunity  for  rapid 
advancement  to  newsroom  management. 
Excellent  salary  and  benefits.  Send  re¬ 
sume,  references  and  3  sample  front 
pages  to  Box  26118,  Editor  &  Publisher. 


EDITOR  for  county  seat  weekly  in  the  fast¬ 
est  growing  area  in  the  Southeast.  Old 
established  paper.  Must  be  able  to  do 
everything.  Salary  to  $15,000.  Box  26371, 
Editor  &  Publisher. 


SPORTS  EDITOR  and/or  writer.  Experi¬ 
enced.  Good  at  layout,  directing  local 
coverage.  Immediate  opening.  Zone  2,  Box 
26601,  Editor  &  Publisher. 


INTERESTED  in  furthering  your  newspa¬ 
per  career  with  an  expanding  company?  All 
departments.  Some  immediate  openings. 
Write  Box  26478,  Editor  &  Publisher. 


HIGH-STANDARD  daily  in  growing  West 
Texas  city  of  70,000,  needs  sports  writer 
to  join  staff  of  three.  VDT  operation,  excel¬ 
lent  benefits,  sports-oriented  city.  Resume 
to  Jim  Servatius,  Managing  Editor. 
Reporter-Telegram,  Midland.  TX  79702. 


CITY  EDITOR 

Aggressive,  hard-working  to  direct  staff  of 
small,  award-winning  daily.  Editing,  layout 
experience  necessary.  Start  at  $15,000 
plus  benefits  that  include  profit-sharing 
pension  plan.  Box  26348,  Editor  & 
Publisher. _ 


REPORTERS 

Large  Zone  3  metro  has  openings  for  ex¬ 
perienced  reporters.  We  re  looking  for 
self-starters  who  can  get  to  the  people  and 
the  facts  behind  the  story  and  who  can 
write  the  story  in  a  readable  column,  lively 
fashion.  Send  a  resume  and  3  or  4  of  your 
best  clips  to  Box  25878,  Editor  & 
Publisher. 


LIVING/LIFESTYLE  writer  interested  in 
learning  editing,  by  aggressive  Florida 
daily.  Must  be  experience  or  very  promis¬ 
ing,  skilled  writer.  Box  26443,  Editor  & 
Publisher. 


EDUCATION  REPORTER  wanted  by  ag¬ 
gressive,  medium  circulation  south  Florida 
metro  daily.  Must  have  some  reporting  ex¬ 
perience,  be  sharp  on  facts,  figures,  to 
cover  10th  largest  school  system  in  U.S. 
Box  26442,  Editor  &  Publisher. 


FEATURES  SECTION/SUNDAY  MAGAZINE 
department  of  award-winning  48.000-cir¬ 
culation  AM  in  northeast  college/resort 
community  needs  strong  writer  looking  for 
opportunity  to  polish  skills.  Must  have 
minimum  one  to  two  years  daily  experience, 
be  good  at  people-oriented  coverage,  han¬ 
dling  both  soft  features  and  depth  report¬ 
ing  in  consumerism,  religion  and  changing 
lifestyles.  Box  26592,  Editor  &  Publisher. 

WANTED 

Desk,  layout  and  makeup  person  for  Cen¬ 
tral  New  York’s  largest  morning  newspa¬ 
per.  Excellent  opportunities  for  advance¬ 
ment.  Many  fringe  benefits.  Resume  and 
clips  to  E.B.  Sabine,  Syracuse  Newspa¬ 
pers,  Box  4915,  Syracuse  NY  13221. 


REPORTERS 

Leading  business  publication  wants 
aggressive  reporters  for  its  Washing¬ 
ton  and  Houston  offices.  You  must 
have  at  least  3  years  newspaper  re- 
rtine  experience  to  handle  weekly 
at.  Knowledge  or  experience  in  bus¬ 
iness  and  economics  helpful.  Must 
pay  own  relocation  expenses. 

Send  resume  and  salary  history 
in  confidence  to: 

Box  26677,  Editor  &  Publisher 

_ Equal  Opportunity  Employer. _ 

TWO  OPENINGS 

Sports  editor  to  do  it  all  in  one  man  de¬ 
partment:  writing,  editing,  photos,  and 
layout.  No  phonies.  $160-1^  per  week. 
Reporter,  some  experience,  camera  help¬ 
ful.  $15(1-165  per  week. 

Award-winning  twice  weekly  80,000  paper 
in  group  ownership  with  great  potential 
and  advancement  opportunities.  Resume 
to  K.  Moore,  PO  Box  908,  Toms  River,  NJ 
08753. 


NEWS  EDITOR:  Will  your  news  judgment 
and  layout  sell  a  paper  off  the  rack?  Solid, 
creative  copy  editor,  local  and  wire.  Out¬ 
standing  in  design,  packaging,  use  of 
photos,  graphics.  He/she  works  with, 
supervises  desk  of  5  on  36,000  coastal 
Carolina  AM,  member  New  York  Times  af¬ 
filiated  newspaper  group.  Resume,  tear- 
sheets,  clips,  salary  requirements  to  Bill 
Smith,  Managing  Editor,  Star-News  News¬ 
papers,  Box  840,  Wilmington  NC  28402. 


CITY  EDITOR— To  direct  staff  of  small 
suburban  daily  in  New  York  metropolitan 
area.  Editing,  layout,  newsroom  manage¬ 
ment  a  must:  VDT  experience  will  be  help¬ 
ful.  This  is  a  key  management  position. 
Box  26737,  Editor  &  Publisher. 


SPORTS  EDITOR  needed  immediately  for 
5-day.  Southern  Illinois  PM  in  growing, 
sports-conscious  community.  Cover  top 
ranked  junior  college  and  high  school 
sports  programs  as  well  as  little  league  and 
non-school  sports.  Experience  with  VDT 
and  camera  helpful.  Excellent  fringes  and 
competitive  pay.  Contact  Gary  Metz. 
Editor,  Republican-Register,  Mt.  Carmel, 
IL  62863.  (618)  262-5144. 


UPSTATE  NEW  YORK  weekly  (7M  circula¬ 
tion)  seeks  staff  reporter.  Fast  growing 
area  with  challenge  and  responsibility. 
Write  Box  26688,  Editor  &  Publisher. 


COPYREADER 

We  need  an  experienced  VDT  copyreader. 
Growth  opportunity  on  aggressive,  mid¬ 
sized  Zone  2  AM  daily  andSunday,  espe¬ 
cially  for  someone  with  layout  ability,  ^x 
26582,  Editor  &  Publisher. 


ATTENTION  REPORTERS 
If  you  have  a  year  or  2  experience  on  a 
small  daily,  we  may  have  an  opportunity  for 
you.  We  are  seeking  a  reporter  to  cover  city 

5overnment  and  to  train  as  a  news  editor, 
oin  Pioneer  Newspapers  with  8  papers  in 
Zones  2  and  3.  Call  Lou  Alexander  or  Mike 
Miller.  (412)  627-6166. 


REWRITE  PERSON.  5  years  minimum  daily 
newspaper  experience  required.  Must  be 
strongly  conservative.  Send  resume  and 
salary  requirements  to  Box  26571,  Editor 
&  Publisher. 


COPY  EDITOR — Zone  4  AM  daily  seeks 
bright  editor  to  join  5  person  desk,  editing 
copy  and  laying  out  pages.  Prefer  2  years 
experience.  VDT  training  helpful.  Send  re¬ 
sume  to  Box  26746,  Editor  &  Publisher. 


NEWSLETTER  EDITOR 
Well  established,  widely  recognized 
Washington-based  weekly  newsletter  seek¬ 
ing  new  editor  to  fill  shoes  of  retiring 
editor.  Readership  requires  editor  who 
knows  how  Washington  works.  Good  writ¬ 
ing,  accurate  reporting  essential.  We’ll 
teach  you  subject  if  you  have  right  jour¬ 
nalistic  talent.  Send  resume,  salary  re¬ 
quirements  to  Box  26424,  Editor  & 
Publisher. 


CITY  EDITOR 

The  Casper,  Wyoming,  Star  Tribune  is 
searching  for  an  impressive  newsroom 
leader  to  direct  and  coordinate  news 
coverage  in  the  fastest  growing  state  in  the 
Rockies.  We  need  someone  who  can  go 
beyond  green  eyeshade  molds  and  who  has 
demonstrated  the  ability  to  think  about 
news  issues  and  interpretive  coverage. 
This  is  a  key  management  position.  Appli¬ 
cants  should  have  solid  college  and  pro¬ 
fessional  training  and  solid  professional 
experience,  the  proven  ability  to  work  with 
a  staff  and  the  knowledge  to  edit  and  re¬ 
port  fairly  with  balance  and  clarity.  Energy 
is  a  must.  This  is  no  place  for  retirees.  The 
position  is  an  opportunity  to  help  make 
Wyoming’s  largest  daily  newspaper  an 
even  more  important  voice  in  the  state  and 
region.  Deadline  for  applications  March 
15.  Send  resume,  non-returnable  samples, 
cover  letter,  salary  requirements  and  rec¬ 
ommendations  to  Stephen  Hartgen,  Man¬ 
aging  Editor,  Casper  Star  Tribune.  Etox  80, 
Casper  WY  82602.  No  calls,  please. 


EDITOR-SOUTHWEST 

We  want  to  make  our  80,000  plus  weekly 
one  of  the  best  in  the  country.  If  you’re  an 
exceptional  editor  and  manager  who  can 
put  together  an  interesting,  well  written, 
and  well  designed  newspaper  that  will  at¬ 
tract  and  hoTd  a  diverse  audience  in  a 
competitive  market,  please  send  complete 
employment  &  earnings  history  along  with 
samples  to  Box  26649,  Editor  &  Publisher. 
Terrific  climate  and  community. 


CITY  EDITOR 

Capital  city  daily  in  Zone  7  seeks  aggres¬ 
sive  enterprising  city  editor  to  manage 
local  news  staff,  layout  city  news  pages 
and  work  with  other  editors  in  continuing 
development  of  one  of  the  Rocky  Mountain 
region’s  best  newspapers.  Applicants 
should  have  proven  experience  in  news¬ 
room  management,  layout  and  VDT  edit¬ 
ing.  Send  resumes,  examples  of  work  and 
references  to  Ricfiard  Wesnick,  Managing 
Editor,  The  Independent  Record,  PO  Box 
4249,  Helena  MT  59601.  _ 


ZONE  2,  70,000  circulation  PM  daily/ 
Sunday  seeks  experienced  copy  editor,  1 
to  2  years.  Prefer  experience  with  wires, 
interest  in  layout  and  graphics  and  ability 
to  work  independentfy.  We  want  tough 
grammarians  with  bright  headline  touch. 
Box  26605.  Editor  &  Publisher. _ 


WIRE  EDITOR  needed  soon  by  North 
Platte  (Neb.)  Telegraph.  Circulation, 
17,300.  Fully  electronic.  UPl  and  AP  wires. 
Minimum  1  year  experience  as  copy  or  wire 
editor  on  daily  newspaper  required.  Send 
resume,  tearsheets,  salary  requirements  in 
first  letter  to  Bill  Eddy,  North  Platte  Tele¬ 
graph,  Box  370,  North  Platte  NB  69101. 


FAST,  ACCURATE  news  editor-writer  for 
Mississippi  weekly.  Box  26659,  Editor  & 
Publisher. 


COMPUTER  TECHNOLOGY  COMPUTER  TECHNOLOGY 


Electronic  Technician 

Outstanding  Career  Opportunity 
for  person  with  experience  and  ability 
to  set  up  an  in-house  Technical  Services  Department. 

Must  be  able  to  organize,  document  and  set  up  standards  for 
training  of  personnel. 

Responsibilities  include  testing,  troubleshooting,  debug¬ 
ging  of  digital  logic  systems,  central  processing  units  and 
sophisticated  electro-mechanical  output  devices. 

Excellent  Company  Benefits  And  Growth  Opportunities 
Salary  commensurate  with  experience 

Send  resume  to: 

Box  26579,  Editor  &  Publisher 

Equal  Opportunity  Employer 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
PRESSROOM 


HELP  WANTED 
PROMOTION 


GENERAL  ASSIGNMENT  reporter  for 
award-winning  twice  weekly  South  Caro- 
lian  newspaper.  Quality  paper;  good  work¬ 
ing  conditions.  Will  consider  recent 
J-school  graduate.  Send  complete  infor¬ 
mation  with  snapshot  and  starting  salary 
expected.  Equal  opportunity  employer. 
Box  26673,  Editor  &  Publisher. 


REPORTER  for  7300  circulation  county 
seat  daily.  Recent  graduate  considered. 
Potential  advancement  opportunity  into 
editorial  management  of  several  medium 
to  large  weeklies.  Send  resume  and  sam¬ 
ples  to  Gary  Dalton,  Urbana  Citizen,  PO 
Box  191 ,  Urbana,  OH  43078. 


FEATURE  WRITER 

80,000  South  Florida  daily  with  a  national 
award  winning  feature  section  is  looking 
for  a  strong  writer  who  can  generate  ideas 
and  see  them  through  to  the  finish.  We 
need  someone  who  can  handle  consumer 
articles  with  clarity  and  style  in  addition  to 
general  interest  features,  entertainment 
and  personality  profiles.  Our  section  has 
won  the  National  Press  Club,  National 
Headliners  Club  and  Penny-Missouri 
Awards  for  1978.  We  are  not  looking  for 
someone  to  staff  a  "Women’s  Section"  po¬ 
sition.  Send  resume,  clips  and  salary  re¬ 
quirements  to  Box  26470,  Editor  & 
Publisher. 


REPORTERS— Florida  daily  on  move  needs 
self  starters.  Knowledge  police  beat,  gov¬ 
ernment  helpful.  Come  grow  with  us.  Box 
26440,  Editor  &  Publisher. 


GENERAL 

ASSIGNMENT 

REPORTER 

Zone  5  daily  has  an  immediate  opening  for 
a  general  assignment  reporter.  Best  can¬ 
didate  will  have  a  degree,  2  to  3  years  of 
quality  experience  on  a  daily,  the  ability  to 
write  quickly,  accurately  and  well,  plus  the 
clippings  to  prove  it.  Pay  range  from  $14- 
16,000,  excellent  benefits,  and  chance  for 
promotion  with  a  respected  group.  Send 
resume  and  photostatic  copies  of  clips  to 
Box  26733,  Editor  &  Publisher. 


SPORTS 

REPORTER/DESK 

The  Decatur  Herald,  a  38,000  regional  AM 
daily  in  Central  Illinois  seeks  a  sports 
reporter/deskman.  Duties  include  editing 
local  and  wire  sports  copy  with  some  writ¬ 
ing  in  this  strong  prep/sports  area.  Ideal 
applicant  will  have  some  VDT  and 
sportswriting  experience.  Excellent  salary 
and  benefits.  Send  resume  with  writing 
samples  to  Keith  L.  Stewart,  Lindsay- 
Schaub  Newspapers,  PO  Box  789,  Decatur 
IL  62525. 


ARE  YOU  BRIGHT  ENOUGH 
FOR  THE  BERMUDA  SUN? 

We  are  a  lively  weekly  newspaper  (circula¬ 
tion  13,0(X))  which  prides  itself  on  its  off¬ 
beat  and  investigative  stories.  We  need  a 
SENIOR  REPORTER  with  at  least  five 
years  experience  to  help  us  fill  the  bill. 
Successful  applicants  will  also  be  ex¬ 
pected  to  assume  sub-editing  duties  from 
time  to  time.  Ability  to  handle  a  camera 
also  a  plus.  Salary  $13-14, (XX)  p.a.  (no  in¬ 
come  tax).  Isn’t  this  the  job  you've  been 
waiting  for?  Apply  in  writing  sending  re¬ 
sume  and  sample  work  to  John  Barritt, 
Editor,  The  Bermuda  Sun,  Box  902,  Hamil¬ 
ton,  Bermuda. 


EDITOR,  responsible  for  all  news  gather¬ 
ing,  writing  and  editing.  Must  know  or  be 
capable  of  learning  photography.  Small¬ 
town  weekly.  Salary  commensurate  with 
experience.  Flemingsburg  Times  Demo¬ 
crat,  PO  Box  1 12,  Flemingsburg,  KY  41041. 


STAFF  WRITER  wanted  by  South  Texas 
3000  circulation  county-seat  weekly.  Re¬ 
sponsibilities  include  local  news,  govern¬ 
ment,  schools  and  sports  coverage,  some 
paste-up  and  photography.  Prefer  recent 
mid-western  journalism  graduate  with 
rural  background.  Starting  salary  $160. 
Warm  climate,  near  Mexico  and  the  ocean. 
Write  Paul  Whitworth.  Publisher.  PO  Box 
369,  Raymondville,  Tx,  The  Chronicle-News. 
Include  resume  and  clips. 


EDITOR  who  can  take  charge  of  5  hard¬ 
hitting  weekly  newspajsers  in  Michigan. 
Must  have  good  technical  skills  and  knowl¬ 
edge  of  government.  Growth  position. 
Send  samples  to  Box  14,  Union  Lake,  Ml 
48085.  (313)  363-7141. 


REPORTER,  preferably  with  at  least  2 
years  experience,  needed  by  25,000  circu¬ 
lation  PM  daily  in  Zone  4.  Job  offers  oppor¬ 
tunity  for  digging  into  city/county  govern¬ 
ment  and  forreature  writing.  Send  resume 
and  clips  to  Box  26730,  Editor  & 
Publisher. 


SPORTS  reporter/editor  to  produce  two 
lively  sports  pages  for  major  semi-weekly. 
Must  be  able  to  handle  camera  and  make¬ 
up  sports  pages  for  Monday  and  Wednes¬ 
day  issues.  You  will  cover  5  major  high 
schools  and  three  highly  developed  city 
recreation  programs.  Prefer  experienced 
person  .  .  .  However  we  will  consider  re¬ 
cent  J-school  graduate  with  know-how. 
Send  complete  details  to  Box  26721, 
Editor  &  Publisher.  Equal  opportunity 
employer. 


EDITOR-REPORTER  to  cover  community 
journalism.  Must  be  objective,  fair  and  ac¬ 
curate.  Growing  Zone  3  weekly.  Will  run 
newsroom,  responsible  directly  to  pub¬ 
lisher.  Box  26705,  Editor  &  Publisher. 


WOMEN’S  PAGE/ 

LIFESTYLE  WRITER 

Exciting  writing  and  editing  position  for 
aggressive  beginner  on  progressive  50(X) 
daily  which  emphasizes  modern  graphics. 
Send  resume,  clips,  references  and  salary 
requirements  to  Bill  Meyer,  editor,  Belle¬ 
vue  Gazette,  107  N.  Sandusky  St.,  Belle¬ 
vue.  OH  44811. 


REPORTER/DESK 

Photocomp  conversion  has  created  a  new 
position  for  a  reporter/desk  combination  at 
the  Edwardsville  (III.)  Intelligencer.  Sharp 
new  grad  or  a  years  experience  preferable. 
Knowledge  of  VDT  operation  a  must.  Good 
salary,  benefits,  growth  potential.  Send 
resume  to  Larry  Perryman,  Lindsay- 
Schaub  Newspapers,  PO  Box  789,  Decatur 
IL  62525. 


GRAPHICS 


DIRECTOR  OF  GRAPHICS  AND  PHOTOG¬ 
RAPHY.  Group  of  four  small  papers  in 
Southwest  Virginia  seeks  talented  person 
to  shape  and  direct  total  graphics  pack¬ 
age.  Some  management  resonsibility.  New 
press  and  expanded  color  capabilities  will 
give  the  right  person  an  excellent  forum  to 
display  capabilities.  Candidate  should 
have  strong  photographic  portfolio  and 
one  or  two  years  experience  on  daily  news¬ 
paper.  Starting  pay  $16S-2(X)  per  week. 
Challenge  and  opportunity  enormous.  Box 
26631.  Editor  &  Publisher. 


MACHINIST 


MACHINIST  WANTED— Newspaper  ex¬ 
perience  desirable  but  not  mandatory. 
Must  be  skilled  in  lathe  and  milling 
machines  and  able  to  perform  other 
machine  shop  duties.  Must  be  willing  to 
work  nights,  weekends,  and  overtime. 
Permanent  position  with  excellent  salary 
and  top  fringe  benefits.  In  Zone  6.  An 
equal  opportunity  employer  M/F.  Submit 
resume  to  Box  26414,  Editor  &  Publisher. 


MAILROOM 


MAILROOM  FOREMAN 
To  work  in  large  daily  newspaper  publish¬ 
ing  7  days  a  week.  Applicant  must  be  famil 
iar  with  72Ps  and  be  prepared  for  some 
night  work.  Preparation  of  the  mailroom 
budget  essential  plus  control  of  weekly 
payroll  and  variances  pertaining  to  same. 
ITU  mailroom  located  in  Zone  9.  Send 
complete  resume  including  expected  sal¬ 
ary  to  Box  26326,  Editor  £  Publisher. 


MEDIUM  SIZE  DAILY  Suburban  Newspa¬ 
per  Company  has  immediate  need  for  an 
individual  to  take  charge  and  supervise  our 
second  shift  mailing  and  inserting  opera¬ 
tions.  Outstanding  career  opportunity  for 
the  right  person.  Starting  salary  commen¬ 
surate  with  experience.  We  offer  excellent 
company  benefits  and  working  conditions. 
For  further  information  and  confidential 
interview  call:  (312)  870-3728. 


PHOTOJOURNALISM 


CHIEF  PHOTOGRAPHER  for  18,000  offset 
AM  in  capital  of  Maine.  Should  have 
news-photo  skill  and  experience,  plus  ad¬ 
ministrative  ability.  Send  sample  photos 
and  resume  to  James  M.  Milliken,  Manag¬ 
ing  Editor,  Kennebec  Journal,  274  West¬ 
ern  Av,  Augusta  ME  04330. 


EXPERIENCED  PRINTER— Light  commer¬ 
cial  printing,  both  letterpress  and  offset. 
Call  (314)  583-2545. 


PRESS-PLATEMAKING 

FOREMAN 

The  Midland  (Mich.)  Daily  News,  a  17, (XX) 
PM  daily,  has  an  immediate  opening  for  a 
press-platemaking  foreman.  We  are  a 
6-day  publication  using  a  Scott  4  unit 
press  with  portable  color  fountains,  a 
Chemco  Spartan  III  camera  and  NAPP 
platemaking. 

We  seek  an  individual  with  good  mechani¬ 
cal,  camera  and  supervisory  experience.  In 
return  we  offer  a  salary  commensurate 
with  experience  and  liberal  benefits.  If  in¬ 
terested.  send  resume  to  K.L.  Stewart, 
Lindsay- Schaub  Newspapers,  PO  Box  789, 
Decatur  IL  62525. 


PRESSROOM  FOREMAN  to  operate  and 
maintain  6  unit  News  King  in  Zone  4.  Must 
be  quality  conscious.  Excellent  pay  and 
benefits.  Box  26607,  Editor  &  Publisher. 


PRESS  OPERATOR  needed  for  4  unit  Goss 
Community.  Good  chance  for  No.  2  person 
to  move  up.  Call  Lou  Alexander  (412) 
627-6166. 


PRODUCTION 


NORTH  JERSEY  web  offset  printer  has 
immediate  opening  for  third  shift  foreman 
on  Goss  Urbanite.  Must  be  a  strong  leader, 
quality/waste  conscious.  Good  benefits, 
wages.  Starting  salary  $15-18,000.  Call 
(201)  696-3000,  ask  for  Dan  Stark.  9  to  4 
Monday-Friday. 

ASSISTANT  PRODUCTION  MANAGER 
For  large  metropqlitan  newspaper  in  Zone 
9.  Must  be  familiar  with  mailroom  includ¬ 
ing  72P  inserting  machines  and  pressroom 
operation  including  layout  of  press  config¬ 
urations.  Prime  responsibility  will  be  in 
these  areas  but  familiarity  in  composing, 
engraving  an  asset.  Budget  preparation 
and  variances  will  be  part  of  overall  re- 
sppnsibility  plus  ability  to  work  in  strong 
union  environment  essential.  Please  send 
resume  plus  expected  salary  to  Box  26325, 
Editor  &  Publisher. _ 

PRODUCTION  MANAGER  needed  for  5  day 
daily.  Beautiful  plant,  excellent  production 
staff.  Sunbelt.  (405)  341-2289. 


SERVICE  ENGINEERS 


CUSTOMER 

SERVICE 

ENGINEERS 

Newspaper  Electronics 
Corp  has  positions  avail¬ 
able  for  Customer  Service 
Engineers  capable  of 
handling  installation, 
maintenance  and  repair 
of  micro-processor  based 
electronic  editing  sys¬ 
tems. 

Experience  with  integrat¬ 
ed  circuit  electronics  and 
phototypesetter  technol¬ 
ogy  is  required.  This  ag¬ 
gressive,  growing  com¬ 
pany  offers  salary  com¬ 
mensurate  with  experi¬ 
ence;  generous  employee 
benehts. 

Send  resume  to: 

Newspaper 
Electronics  Corp 
3225  Roanoke  Rd 
Kansas  City, 

MO  64111 
Attn:  Customer 
Service  Director 


PROMOTION  MANAGER 
Excellent  opportunity  for  person  capable 
of  establishing  a  new  department  in  one  of 
California's  leading  daily  newspapers.  Ex¬ 
perience  necessary  in  research,  public  re¬ 
lations  and  promotion  for  circulation,  ad¬ 
vertising  and  editorial.  Excellent  salary 
and  fringe  benefits.  Immediate  opening. 
Send  resume  of  experience  to  Dick  Hum¬ 
mel,  The  Bakersfield  Californian,  PO  Bin 
440,  Bakersfield,  CA  93302. 


When  answering  an  E&P  Box 
number  be  sure  to  include  only 
non-returnable  clips  and  samples. 


SALES 


RAPIDLY  EXPANDING  terminal  manufac¬ 
turer  requires  sales  managers  for  Midwest 
and  Eastern  regions.  Should  have  solid 
working  knowledge  of  newspapers,  and  be 
competent  in  VDT  and  communications 
products.  This  is  an  excellent  growth  op¬ 
portunity.  Reply  to  Robert  Ans&l,  Market¬ 
ing  Manager,  Teleram  Communications 
Corp,  2  Corjxirate  Park  Dr,  White  Plains  NY 
10604.  (914)  694-9270. 


REGIONAL 

SALES 

MANAGER 

(News  Ink) 

We  are  a  major  manufacturer  of 
printing  Inks  seeking  a  capable 
leader  to  work  with  and  direct 
the  activities  of  a  sales  force  sell¬ 
ing  inks  to  newspapers  in  the 
Mid-Atlantic  and  Southeastern 
States  The  position  is  based  in 
the  Philadelphia  area  This  indi¬ 
vidual  must  have  a  successful 
background  in  the  sale  of  prod¬ 
ucts  (preferable  ink)  or  services 
to  newspapers  as  well  as  excel¬ 
lent  administrative  skills.  The 
ability  to  communicate  effec¬ 
tively  with  all  levels  is  also  very 
important 

We  offer  an  excellent  salary  plus 
bonus  plan,  company  car.  liberal 
fringe  benefits,  and  an  oppor¬ 
tunity  for  advancement.  Send 
your  resume  with  salary  history, 
in  confidence  to: 

Box  26704, 

Editor  &  Publisher 

An  Equal  Opportunity  Employtr  MIF 


Positions 
Wanted . . . 

ADMINISTRATIVE 


PUBLISHER/GENERAL  MANAGER— Ex¬ 
perienced  in  all  phases  with  emphasis 
on  circulation,  marketing,  cost  control. 
People  oriented,  15  years  experience.  Pre¬ 
fer  small  to  medium  community  Zones  7, 
8,  9.  Group  vice  president  age  37,  excel¬ 
lent  references.  Replies  confidential.  Box 
26306,  Editor  &  Publisher. 


EXPERIENCED,  MATURE  general  man¬ 
ager  seeking  General  Manager/Publisher 
job.  Experienced  in  all  departments,  m^or 
metro  and  smaller  markets.  Box  26591, 
Editor  &  Publisher. 


CAN-DO  weekly  general  manager  ready  to 
step  up  with  progressive  company  or  inde¬ 
pendent  newspaper.  Weekly  or  daily  in 
small  town  or  suburbs.  Strongest  in  pro¬ 
duction,  editorial,  general  management. 
Independent  operator  or  team  player,  as 
you  require.  Box  26709,  Editor  & 
Publisher. 
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Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADVERTISING 


DISPLAY  AD  MAN  with  15  years  experi¬ 
ence  and  excellent  work  record,  desire 
change  to  Zones  7  or  9.  Box  26744,  Editor 
&  Publisher. 


LOOKING  for  experienced  manager  and 
salesman?  I  have  solid  background  in 
newspaper  advertising  all  phases,  training 
top  sales.  Box  26698,  Editor  &  Publisher. 


RESTAURANT  and  Nightclub  sales  and 
writing.  Presently  employed  10  years  with 
large  daily.  Excellent  linage  producer.  Box 
26679,  Editor  &  Publisher. 


NO.  2  SALESMAN  on  a  display  staff  of  12 
seeks  management  spot.  Eight  years 
media  experience,  including  tV  Degreed 
and  married.  Reply  Box  8012,  Canton  OH 
44711. 


AD  MANAGER,  prefer  weekly  newspaper  or 
new  challenge.  Zone  1,  3.  Draw  $250  plus. 
Box  26712,  Editor  &  Publisher. 


ARTIST 


ADORABLE  AKC  Cartoonist  (a  friendly  il¬ 
lustrator)  has  had  shots,  editorial,  news 
and  feature  art  experience.  Energetic, 
fresh,  versatile  and  obedient.  BFA 
purebred.  Only  to  a  good  metro  daily  home. 
Box  26724,  Editor  &  Publisher. 


CIRCULATION 


YOUNG,  HARD-WORKING,  aggressive  cir¬ 
culator  seeking  advancement  into  circula¬ 
tion  management.  Has  proven  record  with 
large  eastern  AM  in  service,  production, 
recruitment  and  business  management. 
Excellent  references.  Box  26342,  Editor  & 
Publisher. 


CIRCULATION  SALES  Director,  age  41. 
family  man,  low  key,  excellent  with  people, 
with  14  years  of  directing  objective  plan¬ 
ning,  and  execution  in  all  phases  of  circu¬ 
lation  sales  promotion.  Diversified  experi¬ 
ence  ranging  from  small  dailies,  weeklies, 
shoppers,  to  large  metro's.  Very  much  in¬ 
terested  in  setting  up  new  circulation  sales 
department  with  growing  company  or  pick¬ 
ing  up  a  now  lethargic  team  ready  to  move 
ahead  with  the  proper  leadership.  Prefer 
Zone  2  (Delaware  Valley  Area).  However, 
family  would  consider  relocating  with  sin¬ 
cere  group,  (large  or  small).  Excellent  ref¬ 
erences  and  track  record.  Box  26447, 
Editor  &  Publisher. 


EXPERIENCED  in  home  delivery  by  both 
carriers  and  motor  routes  and  seeking  a 
circulation  position  with  either  a  daily  or 
weekly  newspaper  in  New  England.  I  cur¬ 
rently  operate  a  news  agency  north  of  Bos¬ 
ton.  MX  26641,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR  desires  change 
to  Florida.  30  years  experience  in  all 
phases  of  circulation  including  TMC.  De¬ 
sire  for  warmer  climate  only  reason  for 
change.  Box  26633,  Editor  &  Publisher. 


CIRCULATION  Group  Vice  President.  Age 
37  with  15  years  successful  management 
experience  with  small,  medium  and  metro 
operations.  Desire  position  with  challenge 
and  opportuniW  for  future  top  manage¬ 
ment  position.  Prefer  good  family  area,  ex¬ 
cellent  references.  Box  26629,  Editor  & 
Publisher. 


MR  DIRECTOR:  Tired  of  doing  it  alone. 
Good,  dependable  assistant  available.  9 
years  experience,  good  references.  Good 
with  DM’s  in  field.  Zone  6.  Box  26725, 
Editor  &  Publisher, 


EXPERIENCED  circulation  manager  with 
10  successful  years  in  7000  to  40,000 
AM/PM  dailies  seeks  change.  Box  26710, 
Editor  &  Publisher. 


EDITORIAL 


SIX  YEARS  REPORTING,  editing  and  lay¬ 
out  experience.  Want  to  relocate  in  Zone  3, 
medium  to  metro.  Strong  in  local  news. 
Box  26368,  Editor  &  Publisher. 


EDITOR— 15  years  experience;  strongest 
on  staff  motivation,  graphics,  community 
involvement.  Box  26599,  Editor  & 
Publisher, 


EDITORIAL 


PROVEN  SPORTS  EDITOR,  columnist,  14 
years  experience,  seeks  position  on  mid¬ 
sized  daily.  Bright  columnist,  strong  or¬ 
ganizer  of  staff.  Write  Box  231,  Onalaska, 
Wl  54650. 


HARDWORKING  WRITER,  28,  recent  M.A. 
seeks  entry  level  reporter’s  spot  on  a  small 
daily  or  weekly  in  any  Zone.  Knowledge¬ 
able,  enthusiastic  and  eager  to  learn  and 
grow.  Box  26457,  Editor  &  Publisher. 


SKILLED  EDITOR  on  medium-sized  daily 
seeks  job  as  news  editor,  managing  editor 
or  in  slot.  I  know  what  does  and  does  not 
belong  in  a  newspaper.  Excellent  on  lay¬ 
out,  heads  and  copy  editing.  Can  teach 
and  motivate  staff  without  being  harsh. 
M.A.  in  Journalism.  Box  26462,  Editor  & 
Publisher. 


SPORTS  WRITER/SPORTS  DESK/COPY 
DESK,  7  years  experience  in  all  phases. 
Seek  position  on  medium-large  daily.  VDT 
trained,  versatility,  excellence  assured.  I 
can  improve  your  newspaper.  Box  26580, 
Editor  &  Publisher. 


TWO  HARD-NOSED  NEWS  PROS.  We  will 
stop  at  nothing  to  get  the  story.  Have  clips 
to  prove  it.  Seek  challenge  of  a  good 
medium  or  metro  daily.  Box  26574,  Editor 
&  Publisher. 


WIRE  EDITOR— digs  out  stories  for  read¬ 
ership;  likes  sharp  layouts,  strong  heads, 
knows  VDT.  Box  26477,  Editor  & 
Publisher. 


ICED-IN  FEATURE  WRITER  with  2  years 
experience  on  45,000-circulation  Northern 
daily  needs  to  leave  permafrost  for  Msitive 
centigrade  climate.  Box  26464,  Editor  & 
Publisher. _ _ 


HATE  TAKING  a  lawyer's  word  or  losing 
stories  in  the  legal  morass?  Experienced 
reporter,  28,  will  complete  law  school 
soon.  Seeks  position  on  paper  that  will 
fully  utilize  law-trained  reporter.  Box 
26660,  Editor  &  F^blisher. 


FEMALE  POLITICAL  WRITER— Make-up 
editor  with  desk  experience  seeks  more 
challenge  and  responsibility  on  a  Northern 
New  England  weekly,  semi-weekly.  Strong 
education  and  business  management 
background.  Resume,  clips,  references  on 
request.  Box  26645,  Editor  &  Publisher. 


EXPERIENCED  WRITER-EDITOR  seeking 
medium  daily  position.  Degree,  8  years  ex¬ 
perience,  married.  Reporting,  wire  editor, 
copy  editor,  reviews,  VDT  experience.  Pre¬ 
fer  Zones  8,  9  or  3  but  will  consider  all.  Ted 
Henry,  902  Fir  St.  Brainerd  MN  56401. 


INTERNATIONAL  NEWS:  If  it  is  in  your 
planning  for  the  future,  this  experienced 
editor-in-chief  can  help.  Over  5  years  in 
command  of  a  daily  newspaper  with  inter¬ 
national  contacts.  Can  help  you  create  a 
viable  publication  or  expand  your  world 
coverage.  The  title  is  not  important.  The 
challenge  and  opportunity  are.  Box  26635, 
Editor  &  Publisher. 


PULITZER-PRIZE  nominee.  9  years  ex¬ 
perience,  major  international  fellowship 
winner.  Two  other  awards.  Now  available 
because  paper  folded.  Prefer  reporting  po¬ 
sition  in  Zone  2,  will  consider  all.  Box 
26418,  Editor  &  Publisher. 


REPORTER  4  years  of  professional  jour¬ 
nalism  experience  most  recently  with 
major  metro  daily,  seeks  spot  with  metro  or 
suburban  daily.  VDT,  desk,  feature/arts, 
police  beat  experience.  Will  consider  all 
locations.  Box  26494,  Editor  &  Publisher. 


MANAGING  EDITOR 

Of  80,(X)0  circulation  capital  ci^  dailies 
13  years.  Want  new  location.  Excellent 
record,  references.  Box  26569,  Editor  & 
Publisher. 


USED  foreign  correspondent,  34,  plenty  of 
mileage  left.  Middle  East/Africa  hand, 
wants  position  anywhere.  Ten  years  with 
majors.  Box  M678,  Editor  &  Publisher. 


EDITOR/WRITER,  15  years  experience  in 
major  newspapers  and  magazines  in  To¬ 
ronto.  Canada,  immigrating  to  USA.  Busi¬ 
ness,  labor,  general-interest  features, 
educational  TV.  Interested  especially  in 
Zones  3,  4,  6  &  9.  Box  26674,  Editor  & 
Publisher. 


EDITORIAL 


NEWSLETTER  MANAGER— Dynamic 
editor  will  (1)  improve  editorial  quality,  (2) 
skyrocket  direct  mail  returns,  (3)  increase 
renewals,  (4)  add  new  products,  (5)  boom 
profits.  Washington  D.(3.  only.  Box  26701, 
Editor  &  Publisher. 


I’M  OVER  QUALIFIED — unless  you  want  a 
mature  journalist  with  broad  skills,  inter¬ 
ests,  20  years  experience,  dailies  and 
weeklies,  ability  to  develop  prize  winning 
staff.  Married,  47,  family.  Prefer  New  Eng¬ 
land,  but  open  minded.  Box  26715,  Editor 
&  Publisher. 


STATE  AP  AWARD  WINNER.  Six  years  ex¬ 
perience,  3  as  reporter  for  two  metro 
dailies,  3  freelancing  to  regional  and  na¬ 
tional  newspapers.  Would  like  to  re-enter 
daily  journalism  to  do  trend,  analytical  and 
probing  stories.  Box  26723,  Editor  & 
Publisher. 


NEWS  EDITOR— Slotman  and  managing 
editor  to  55,000  needs  challenge.  Word 
and  picture  pro.  Box  26739,  Editor  & 
Publisher. 


EDITOR— My  local  paper  gets  involved, 
leads  community.  I'm  ready  for  20,000- 
100,(X)0  daily  needing  a  push.  Box  26740, 
Editor  &  Publisher. 


PRO  WRITER-EDITOR  ready  to  return  after 
foray  in  newspaper  management.  Early 
30s,  MA,  looking  for  news  work  with  good 
operation  in  Zone  9  or  other  nice  area.  Box 
26714,  Editor  &  Publisher. 


AMBITIOUS  JOURNALIST,  27,  single,  4 
years  experience  and  J  degree,  seeks  posi¬ 
tion  on  daily,  weekly  or  monthly.  Experi¬ 
ence  on  all  three,  and  AP.  Responsible, 
creative,  good  writer.  Tired  of  the  good  life 
in  Seattle,  want  challenge  of  big  city  in 
Zone  2.  Laura  Raun,  1297  Lexin^on  Av, 
#9,  New  York,  NY.  (212)  876-81%. 


REPORTER,  COLUMNIST,  copy  editor,  29, 
eight  years  broad  experience  including  six 
with  major  metro.  Like  the  West  but  most 
concerned  with  finding  a  GOOD  paper  with 
high  standards,  professional  ethics  and 
genuine  commitment  to  good  journalism. 
Nothing  less.  Circulation  not  important.  In 
return  1  offer  know-how,  hard  work  and 
award-winning  copy.  Box  26563,  Editor  & 
Publisher. 


FREELANCE 


CANADIAN  independent,  fully  experi¬ 
enced  business-financial  reporter  and 
magazine  writer,  based  Toronto,  can  pro¬ 
vide  regular  coverage  or  spot  news  and 
features  U.S.  publications.  For  details  Box 
26465,  Editor  &  Publisher. 


MAILROOM 


MACHINE  OPERATOR— Can  set  up,  run, 
and  maintain  mailroom  equipment.  Proven 
record  on  being  able  to  keep  machines 
running.  Prefers  mid-size  daily  or  large 
weekly.  Box  26501,  Editor  &  Publisher. 


PHOTOJOURNAUSM 


HIGHLY  ENERGETIC,  dedicated  photo¬ 
journalist  with  3  years  experience  with 
medium  sized  weekly  chain,  periodicals, 
and  varied  freelance  assignments,  seeks 
opportunity  with  daily  in  any  Zone.  Versed 
in  all  facets  of  layout  design/make  up,  pic¬ 
ture  editing;  pictorial  features  a  specialty. 
BA  degree.  Resume  and  portfolio  on  re¬ 
quest.  Box  26318,  Editor  &  Publisher. 


MAJOR  DAILY  trims  staff,  including 
photographer,  26,  single,  seven  years  ex¬ 
perience  spot  news,  big  league  sports, 
fashion,  lab  processing,  who  urgently 
needs  job.  Former  boss  as  reference.  Box 
26594,  Editor  &  Publisher. 


PHOTOGRAPHER — Wish  to  relocate  in 
Florida  or  Texas.  6  years  experience  in 
news  and  portraiture.  Award  winner  in 
news  features.  Portfolio  and  resume  avail¬ 
able.  Box  26565,  Editor  &  Publisher. 

LEARN  HOW  an  E&P  Classified  can  put 
you  to  work;  sell  or  seek  equipment,  prod¬ 
ucts  and  services;  or  maybe  find  that  prof¬ 
itable  weekly  you've  always  wanted  to  own. 


PRESSROOM 


CREATIVE  CAMERAMAN 
I  am  12  years  as  lead  cameraman  with 
large  web  offset  operation  handling  all 
below  screen  range  difficult  copy.  Have 
also  served  as  creative  artist  doing  profes¬ 
sional  art,  cartooning,  creative  advertising 
layout  and  have  served  as  art  director. 
Want  to  work  10  more  years  and  wish  to 
serve  with  place  needing  long  experience 
and  know  how  in  creative  area  or  camera 
reproduction  problems.  Would  like  daily  or 
similar  spot.  Prefer  warmer  climate  but  will 
listen.  Box  26495,  Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER  presently  same 
position  with  50K  PM  daily.  Recognized 
heavy  weight  in  new  technologies.  Experi¬ 
enced  from  lobby  through  loading  plat¬ 
form.  Excellent  record.  Absolute  confi¬ 
dence.  Box  25844,  Editor  &  Publisher. 


SHIRT-SLEEVES  PRODUCTION  MANAGER- 
let  my  technical  experience  work  for 
you.  Practical  and  supervisory  experience 
in  all  phases  of  offset  operations.  Prefer 
central  printing  plant.  Box  26745,  Editor  & 
Publisher. 


PUBLIC  RELATIONS 


NEWS  REPORTER,  25  seeks  entry  level 
public  relations  post  in  Zone  1  or  2.  Ex¬ 
perience  includes  writing  for  New  York  City 
daily,  AP,  UPl  and  political  campaign.  Box 
26600,  Editor  &  Publisher. 


NEWSPAPERMAN  with  PR  experience 
seeks  new  challenges.  Can  handle  any  or 
all  media  relations  or  in-house  pub  duties. 
Management  oriented.  Thirtyish,  married. 
Box  26719,  Editor  &  Publisher. 
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Shop  Talk  at  Thirty 


The  communist  sphere 

Professor  James  W.  Carty,  Jr.,  chair¬ 
man  of  the  Communications  Depart¬ 
ment.  Bethany  (W.Va.)  College,  has 
been  a  "Cuba  watcher”  for  almost  20 
years. 

Following  one  of  his  visits  there  last 
fall,  E&P  quoted  him  (Nov.  25,  page  6) 
as  saying  there  are  about  5(K)  students 
enrolled  in  journalism  at  the  University 
of  Havana  and  other  colleges  where 
socialist  ideology  is  as  important  as  writ¬ 
ing  techniques.  He  said  it  is  planned  to 
make  the  U.  of  Havana  “an  international 
training  center  for  students  and  teachers 
from  the  Caribbean,  Central  and  South 
America." 

E&P  warned  the  press  of  this  hemi¬ 
sphere,  particularly  in  Latin  America, 
to  beware  of  this  attempt  to  infiltrate 
their  staffs  with  students  trained  in  com¬ 
munist  dogma. 

Carty  has  given  us  further  evidence. 

Bethany  College  has  just  published  his 
book.  "Cuban  Communications,”  based 
on  his  interviews  in  Havana  and  research 
evaluation  of  content  of  Cuban  mass 
media.  His  conclusion  is  that  Cuba  is 
attempting  to  export  its  communist  sys¬ 
tem  of  closed,  controlled  media  censor¬ 
ship  to  other  countries  in  Latin  America. 

Carty's  book  (HVz  x  1 1, 76  pages,  $5)  is 
a  collection  of  his  writings  in  which  he 
lays  out  Cuba's  four-fold  plan  for  ex¬ 
panding  its  journalistic  sphere  of  influ¬ 
ence. 

"One  method  is  to  hold  seminars  by 
the  Union  of  Journalists  of  Cuba  (U  PEC) 
on  principles  and  practices  of  Socialist 
communication  for  hemisphere  jour¬ 
nalists. 

"Second,  Cubans  are  leaders  in  the 
Latin  American  Federation  of  Jour¬ 
nalists  which  is  composed  of  23  associa¬ 
tions  and  unions  of  left-wing  journalists 
of  the  Caribbean  and  Latin  America. 

"Third,  the  journalism  school  of  the 
University  of  Havana — with  six  of  its  63 
courses  dealing  with  Marxist  theory — in 
a  four  and  one-half  year  program,  hopes 
to  become  an  international  center  for 
students.  Practically  none  of  the  other 
100  journalism  or  communications 
schools  in  the  Caribbean  and  Latin 
American  nations  has  been  able  to  at¬ 
tract  more  than  a  handful  of  students 
from  other  countries  and  each  lacks  the 
status  to  develop  a  regional  or  interna¬ 
tional  training  program. 

“Fourth,  Prensa  Latina  has  become 
both  a  news  and  propaganda  wire  service 
with  a  growing  and  sizeable  number  of 
clients  in  the  hemisphere.”  Prensa 
I.atina  has  interchanges  and  collabora¬ 
tions  with  50  national  and  international 
news  and  photographic  agencies.  It  pub¬ 
lishes  several  magazines  with  interna- 
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tional  distribution.  Included  are  Cuba  In- 
ternacional  and  Prisma  Meridiano  80  in 
Spanish  and  KYBA  in  Russian. 

Carty  noted  that  Cuban  journalism  is 
based  on  Lenin’s  three-fold  tenets  set 
forth  in  a  1901  booklet,  “Where  to  Be¬ 
gin”.  They  are  for  the  press  to  agitate 
persons  to  become  Communists,  to 
propagandize  or  educate  them  about 
party  principles  and  policies,  and,  three, 
to  outline  ways  for  them  to  implement 
their  Socialist  theories  in  practical  ways. 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 


One 

Year 

2/21  2/3  Ago 

Affiliated  Publications  (AMEX)  .  20'/e  20'/e  16?'4 

Blue  Chip  Stamps  (OTC)  .  19%  19%  15% 

Combined  Comm.  Corp  (NYSE)  .  SO'z  30V4  30 

(a)  Capital  Cities  Comm.  (NYSE)  ....  40  43V8  55% 

Cowles  Comm  (NYSE)  .  22V4  21Ve  ISVs 

Dow  Jones  (NYSE)  .  32%  32yB  30V4 

Gannett  (NYSE)  .  40%  41  Vs  35V4 

Gray  Comm.  (OTC)  .  23'/2  2318  14 

(b)  Harte-Hanks  (NYSE)  .  22V2  22%  32V8 

Jefferson  Pilot  (NYSE)  .  30V4  3V/t  27',2 

(c)  Knight-Ridder  (NYSE)  .  22%  25V4  35V4 

Lee  Enterprise  (NYSE)  .  22%  24  24V4 

Media  General  (AMEX)  .  21'/!  20%  13% 

Media  Investment  (OTC)  .  56  56  N  A 

Multimedia  (OTC)  .  26  25%  17',2 

New  York  Times  (AMEX)  .  27  27  17% 

Pana*  (OTC)  .  SVi  bVi  N  A 

(d)  Post  Corp.  (Wise)  (AMEX)  .  16%  16%  22% 

Ouebecor  (AMEX)  .  9  9  7% 

Southam  Press  (CE)  .  26%  27%  20'2 

Stauffer  Communications  24V4  24V4  N  A 

Thomson  Newspapers  (CE)  .  I6V4  15%  11% 

Time  Inc  (NYSE)  .  41'/2  42%  38'/? 

T  mes  Mirror  (NYSE)  .  31  Vb  33V8  2312 

Toronto  Sun  (CE)  .  I4V4  I4V4  NA 

Torstar  (CE)  .  17V4  17%  13 

(e)  Washington  Post  (AMEX)  .  23%  26  31% 


(a)  Slock  split  2  for  1.  effective  7.'3'78 

(b)  Stock  split  2  for  1.  effeefive  6  21  78 

(c)  Stock  split  2  lor  1.  effective  8  30  78 

(d)  Stock  split  2  lor  1.  effeefive  1116  78 


SUPPLIERS 


Abitibi  (CE)  .  18  18  10% 

AM  Inti  (NYSE)  .  18  23%  14V8 

Altair  (OTC)  .  4%  5  212 

Berkey  Photo  (NYSE)  .  6%  6%  5% 

Boise  Cascade  (NYSE)  .  31%  30%  24 

Carrier  Corp.  (NYSE)  .  26V4  26V2  14% 

Compugraphic  (NYSE)  .  44V2  4312  4IV4 

CompuScan  (OTC)  .  7%  7%  5% 

Crown  Zellerbach  (NYSE)  .  3414  33%  5% 

Digital  Equipment  (NYSE)  .  53%  54%  4018 

Domtar  (AMEX)  .  21%  2114  1312 

Dow  Chemical  (NYSE)  .  26%  27%  24% 

Eastman  Kodak  (NYSE)  .  63  63%  45% 

Eltra  (NYSE)  .  29%  30%  27% 

Georgia  Pacific  (NYSE)  .  28%  29%  24% 

Grace.  W  R  (NYSE)  .  26%  26%  25% 

Great  Lakes  Paper  (CE)  .  42%  42%  24 

Great  No.  Nekoosa  (NYSE)  .  32%  33%  25% 

(f)  Harris  Corp.  (NYSE)  .  27%  30%  42% 

Hunt  Chem.  (NYSE)  .  14%  14%  11 

International  Paper  (NYSE)  .  41%  41%  3912 

Itek  Corp.  (NYSE)  .  21%  22%  2512 

Kimberly  Clark  (NYSE)  .  46%  4412  41% 

LogEtronics  (OTC)  .  13%  11  8% 

Logicon  (AMEX)  .  1214  1314  12 

MacMillan.  Bloedel  (CE)  .  22%  231-2  16% 

Minnesota  Min  and  Mfg.  (NYSE)  ...  59%  62  41% 

Raytheon  (NYSE)  .  45%  50  N/A 

Rockwell  Inti.  (NYSE)  .  37%  37%  29% 

St.  Regis  (NYSE)  .  30%  31%  26% 

Soulhwest  Forest  Ind.  (NYSE)  .  14%  14%  9% 

Sun  Chemical  (NYSE)  .  26%  26%  19% 

Visual  Graphics  Corp.  (AMEX)  .  5%  6%  N;A 

Wood  Industries  (AMEX)  .  10%  10%  4% 

White  Consolidated  (NYSE)  .  19%  19%  21 


(f)  Stock  split  2  for  1.  effective  9/22,78 


quite  different  factors  will  influence  the 
development  of  the  different 
technologies.  However,  he  stated,  “No 
matter  where  we  start,  a  home  informa¬ 
tion  center  with  diverse  electronic  in¬ 
formation  capabilities  tends  to  evolve. 

"While  there  are  many  barriers  to  the 
process  of  spreading  the  use  of  electronic 
media,  there  are  powerful  forces  at  work 
which  favor  the  acceptance  of  these 
media,”  he  declared. 

He  observed,  however,  that  during 
this  early  developmental  stage  news  and 
reference  publishers  as  well  as  broadcas¬ 
ters.  transmission  companies,  and  elec¬ 
tronics  manufacturers  still  are  very  much 
able  to  influence  the  direction  the  new 
media  will  take  and  how  they  can  par¬ 
ticipate  in  its  growth. 

The  research  and  consulting  firm 
utilized  a  team  of  telecommunications, 
electronic  and  information  systems,  and 
print  media  experts  on  the  study.  Com¬ 
pleted  at  a  cost  of  more  than  $600,000, 
the  study  was  underwritten  by  a  group  of 
major  newspaper  publishers,  broadcast¬ 
ing  companies,  newsprint  producers,  and 
electronics  manufacturers.  The  report  is 
available  on  a  proprietary  basis  for 
$25,000. 


Network  ads  top 
$4.1  billion 


Network  television  expenditures  dur¬ 
ing  I978  climbed  13.4%  to  $4.1  billion, 
according  to  the  Television  Bureau  of 
Advertising. 

Eight  of  network  television's  Top  10 
increased  their  investments,  according  to 
Broadcast  Advertisers  Reports  figures 
released  by  TvB.  Procter  &  Gamble  in¬ 
vested  $261.7  million  in  1978  to  lead  net¬ 
work  tv  ad  spenders.  Procter  &  Gam¬ 
ble's  tv  expenditures  were  up  11%  in 
1978. 

Philip  Morris,  Inc.  showed  the  largest 
increase  among  the  Top  10  network  tv 
advertisers,  boosting  its  investment  by 
108%  in  1978.  Philip  Morris  spent  $67.1 
million  on  network  tv  ads  last  year,  ac¬ 
cording  to  TvB. 


Expertise  in  Handling 

Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27609 

23  Years  Nation-Wide  Personal  Servico 


EDITOR  &  PUBLISHER  for  February  24,  1979 


good  reasons 
tooiangeto 
FirfiaKHn* 


1  Change  because 
Respi  Policrom 
contact  screens 
from  Chemco 
offer  you  the  widest  variety 
available  in  the  gi'aphic 
arts  industiy.  Choose  from 
magenta  or  neutral  gray, 
positive  or  negative,  scjuare, 
elliptical  or  round  dot,  and 
single  dot  or  Respi®  dual  dot 
formations. 


2  Change  because 

all  matched  sets  of 
pre-angled 
contact  screens 
are  factory  registered.  If  a 
single  screen  is  damaged, 
just  give  us  the  screen  serial 


number  and  the  angle 
needed.  Your  new  screen 
will  match  exactly  without 
recalibrating. 


3  Change  because 
Chemco  can 

custom  design 
a  screen  range 
to  suit  any  precise  application 
at  “off  the  shelf”  prices. 


4  Change  to  get 
’round  the  clock 
service  from 
your  Chemco- 
man.  He’s  available  at  any 
time  for  any  of  your  service 
problems. 


mm 

And  last,  change  be- 
cause  your  Chemco- 
man  will  give  you 
a  free  screen 

finder  with  your  first  purchase 
of  any  Respi  Policrom  screen. 

emco 

photoproducts  co. 

Division  of  Powers  Chemco,  Inc. 
Charles  Street.GlenCove.N.Y.  11542 
Telephone  (516)  676-4000 

□  Send  me  full  details  on  □  I’d  like  to  see 
Respi  Policrom  Screens  a  demonstration 


TKLKPHONK 


(Attach  to  your  letterhead  or  business  cani  and  mail.) 

®l*CHKMCO  IS  THE  EXCLUSIVE  U.S.  DIS¬ 
TRIBUTOR  OF  RESPI  POLICROM  SCREENS. 


ED  29 


5 


THIRD 

LARGEST 

CORPORATE  HEADQUARTERS  CITY 


Huge  company  headquarters  employ  higher  income, 
better-educated,  decision-makers.  Surprising  Pittsburgh 
has  them — 440,000  in  the  professional/technical/man¬ 
agerial  employment  category. 

The  people  who  run  Gulf,  U.S.  Steel,  Alcoa,  PPG, 
Heinz,  Westinghouse,  and  many  more  look  to  The  Press 
and  the  Post-Gazette  as  their  newspapers. 

Your  schedule  in  this  13th  largest  market  reaches 
them.  Every  Day. 


The  Pittsburgh  Press  Pittsburgh  Post-Gazette 

A  Scripps-Howard  Newspaper 


Represented  by  Story  &  Kelly-Smith,  Inc. 


